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where  The  Arizona  Republic  is 
now  the  fastest  growing  major 
metropolitan  daily  newspaper  in 
America!,  up  4.46%.  In  fact,  the 
Arizona  Republic  is  outpacing 
household  growth.  That’s  amazing 
when  you  consider  how  fast 
Phoenix  is  expanding. 


The  Arizona  Republic...rewnting 
the  newspaper  story. 


The  Arizona  republic 


www.azcentral.com 


Welcome  to  Arizona... 


A  NEW  SYNDICATION 
SERVICE  FROM 
THE  LEADING  NEWSPAPER 
IN  LATIN  AMERICA 


The  articles  offered  by  Clan'n  Contenidos  are  selected  by  the  editors  of  each  section  and  include 
stories  and  editorials  written  by  Clarin’s  400  journalists,  and  by  our  network  of  correspondents  in  the 
principal  capitals  of  the  World.  We  offer  our  digital  images  on-line,  and  our  award  winning  graphics  show, 
in  a  direct  and  simple  way,  the  most  complex  news  events. 

A  complete  pa^norama;  Politics,  Economy,  Mercosur,  Opinion,  Lifestyle  and  Society,  World  news, 

Culture,  Sports,  Show  biz.  Personalities,  Travel,  Ecology,  Interviews  and  Special  features. 

With  analyses  and  evaluations  from  a  Latin  American  perspective.  Clarin  Contenidos  offers  the 
credibility  that  is  guaranteed  by  the  newspaper  with  the  largest  circulation  in  the  Spanish  speaking  World. 
Clarin  Contenidos  is  simple  and  easy  to  access,  with  its  own  home  page  which  editors  from  other  media 
can  visit.  Here  they  will  be  able  to  browse  material  from  Clarin  and  its  Sunday  magazine  “Viva”  and  our 
daily  sports  newspaper  “Ole”  and  its  Saturday  magazine  “Mistica”. 

All  our  material  is  in  Spanish,  however  our  pages  will  contain  summaries  in  English  and  Portuguese. 

A  translation  service  is  available  upon  request. 


A  special  service  will  be  at  your  disposal  during  the  World  Cup. 
Articles,  special  reports,  photos  and  graphics  will  be  available 
from  our  27  correspondents  in  France. 

■  Daily  summary  of  the  highlights 

■  "Twelve  stars  of  the  World  Cup”  special  feature 

■  A  four  part  series  about  the  history  of  the  World  Cup 

■  Exclusive  interviews 

■  Syndicated  articles  from  renowned  columnists  such 
as  Jorge  Valdano  and  Johan  Cruyff  and  popular 
humorist  Roberto  Fontanarrosa. 


The  best  information  from  Clarin  the  great  Argentine  Newspaper 

Contact  :  Fax:  (541)  309-7635 

Claudia  Martinez  (541)  309^7695  e-mail;  contenidos@clarin.com.ar 

Patricia  Dark  (541)  309-7657  http://www.clarin-contenidos.com.ar 
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Local  Focus 
National  Standards 


l!j\'er)’  day  in  every  story,  the  St.  Petersburg  Times  works 
to  meet  journalism’s  highest  standards.  We  take  pride 
in  serving  our  community  and  in  writing  stories  about 
people  and  the  events  that  shape  their  lives. 

That  dedicadon  has  produced  sbc  Pulitzer  Prizes,  three 
in  the  last  eight  years. 

In  April,  Times  staffer  Tom  French  was  honored  with  the 
1998  Pulitzer  Prize  for  Feature  Writing.  His  series, 
“Angels  &  Demons”,  was  one  of  three  Pulitzer  finalists 
from  the  St.  Petersburg  Times  this  year. 

We  take  on  important  stories  to  serve  readers,  not  to  win 
prizes.  But  we’re  honored  when  our  work  is  recognized. 
It  is  a  point  of  pride  that  fuels  our  passion  to  make  the 
St.  Petersburg  Times  Florida’s  best  newspaper. 

ST.  PETERSBURG  TIMES  PULITZER  PRIZES 

■  1964:  Meritorious  Public  Service,  Martin  Waldron. 

■  1980:  Meritorious  Public  Service,  Bette  Orsini,  Charles  Stafford. 

■  1985:  Investigative  Reporting,  Lucy  Morgan,  Jack  Reed. 

■  1991:  Feature  Writing,  Sheryl  James. 

■  1995:  Editorial  Writing,  Jeff  Good. 

I  1998:  Feature  Writing,  Tom  French. 

^.Petersburg  ©lines 

Florida’s  Best  Newspaper 


CALENDAR 


MAY 

31-3  NAA  Classified  Conference/Research  Conference, 
Westin  Copley  Place,  Boston 
31-3  World  Association  of  Newspapers  (FIEJ)  Info 
Services  Expo,  Okura  Hotel,  Kobe,  Japan 

JUNE 

3- 5  INMA  Annual  International  Conference,  Amsterdam, 

Netherlands 

4- 7  Investigative  Reporters  and  Editors  Annual 

Conference,  New  Orleans 

9-10  Independent  Free  Papers  of  America,  Pre-Publishing 
Convention,  Sorat  Hotel,  Berlin,  Germany 
11-13  Association  of  Alternative  Newsweeklies  Annual 
Convention,  Capital  Hilton,  Washington,  D.C. 

13-17  International  Newspaper  Financial  Executives 
Conference,  The  Fairmont,  San  Francisco 

17-20  Association  of  Free  Community  Papers  Annual 
Meeting,  Hotel  Nikko,  San  Francisco 
17-20  Native  American  Journalists  Association  Annual 

Conference,  Tempe  Mission  Palms  Hotel,  Phoenix 

17- 20  Newspaper  Purchasing  Management  Association 

Conference,  Harrah’s,  Las  Vegas 

18- 21  National  Society  of  Newspaper  Columnists  Annual 

Convention,  Humphrey’s  Half  Moon  Inn  &  Suites, 
San  Diego 

19- 21  Cooperative  Marketing/Sales  Conference,  Orlando 

World  Center  Marriott,  Orlando 

19- 21  NAA  Connections  ’98,  Orange  County  Convention 

Center,  Orlando 

20- 23  Nexpo  ’98,  Orange  County  Convention  Center, 

Orlando 

21- 24  NAA  Marketing  Conference,  Orlando  World  Center 

Marriott,  Orlando 

24-27  National  Association  of  Hispanic  Journalists 
Conference,  Hyatt  Regency,  Miami 
24-27  Association  of  American  Editorial  Cartoonists 
Convention,  Caesar’s  Palace,  Las  Vegas 

JULY 

29-3  National  Association  of  Black  Journalists 

Conference,  Grand  Hyatt,  Washington,  D.C. 

AUGUST 

5-8  Association  for  Education  in  Journalism  and  Mass 
Communication  Convention,  Hyatt  Regency  and 
Sheraton  Inner  Harbor,  Baltimore,  Md. 

5-8  Asian  American  Journalists  Association  Conference , 

Sheraton  Hotel  and  Towers,  Chicago 
16-18  Inter  American  Press  Association,  Chapultepec 
Conference  on  Freedom  of  Expression,  Hotel 
Camino  Real  Inter-Continental,  San  Jose,  Costa  Rica 


May  June  July 
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ABOVE  THE  FOLD 


For  The  Kids,  Sun-Times  Banishes  Massacre  From  Page  One 


WHATEVER  ELSE  IT  was  —  a 

tragedy,  certainly,  and  an  eerily 
common  event  in  U.S.  schools  lately 
—  1 5-year-old  Kip  Kinkel’s  shooting 
rampage  at  a  Springfield,  Ore.,  high 
school  was  tailor-made  for  tabloid 
journalism. 

“Teenage  Time  Bomb,”  screamed 
the  front  page  of  the  New  York  Post, 
in  familiar  tab  style,  then  splashing 
the  stories  over  the  next  six  pages. 

Readers  of  the  tabloid  Chicago 
Sun-Times,  however,  found  no  blar¬ 
ing  headlines  about  the  shooting  on 
Page  One,  May  22.  Instead,  a 
note  from  editor  in  chief 
Nigel  Wade  said  the  story’  was 
played  on  Pages  2  and  3 
“because  we  are  concerned 
that  front-page  treatment 
could  have  harmed  or  fright¬ 
ened  vulnerable  children.” 

“We  seldom  flinch  at 
reporting  bad  news,  believing 
that  people  must  be  told 
what  happens,  no  matter 
how  wicked  or  horrible. 

“But  we  do  not  wish  to 


encourage  any  unstable  teenager  to 
think  of  shooting  as  a  way  out  of 
adolescent  torments.  And  we  do  not 
wish  to  alarm  smaller  children,” 
Wade  wrote. “Following  the  series  of 
school  shootings  nationwide,  we  see 
a  danger  that  prominent  reports  of 
each  successive  incident  could  be 
contributing  to  the  phenomenon.” 

In  an  interview,  Wade  said  pulling 
the  story  from  the  front  page  ran 
counter  to  every  instinct  he  has 
developed  over  35  years  of  journal¬ 
ism. 


“But  I  thought,  well,  wait  a 
minute.  Children  are  the  center  of 
the  story,”  he  said.  “We  presented  the 
story  completely  ...  all  there  on 
Pages  2  and  3.  It’s  just  not  in  your 
face.  It’s  not  on  the  news  box  or 
staring  out  from  the  stoop.  It’s  the 
equivalent  of  a  warning  label  for  par¬ 
ents  out  there.” 

Parents  appreciated  it,  Wade  said. 
“Every  phone  in  the  building  has 
been  ringing  off  the  hook.  Parents 
are  calling  to  commend  the  Sun- 
Times!^  he  said. 

But  don’t  think  the  Sun- 
Times  has  lost  its  gumption.  “If 
anything  so  terrible  were  to 
occur  so  close  to  home,  we 
would  have  to  report  it  fully 
on  Page  One.  Our  readers 
would  expect  it,” Wade  wrote. 
And  he  added  in  an  inter¬ 
view:  “I’m  not  going  to  keep 
every  grisly  story  off  the  front 
page.  If  there  is  a  terrible 
plane  crash,  God  forbid,  we 
would  run  it.” 

—  Mark  Fitzgerald 


Unabashed,  execs 
urge:  deal  on 

More  than  300  newspaper  exec¬ 
utives  have  weighed  in  on  the 
deal-making  frenzy  besetting  newspa¬ 
pers,  and  their  advice  can  be  summed 
up  in  three  words:  Don’t  stop  now. 

Fully  94%  of  the  newspaper  execs 
polled  in  the  latest  survey  by  AdMedia 
Partners  urged  newspaper  owners  to 
sell  now.  That’s  up  from  86%  last  year. 

What’s  more,  despite  the  record 
prices  newspapers  are  commanding — 
nine  to  10  times  operating  profits  — 
almost  70%  of  the  execs  urged  buyers 
to  get  in  the 
game,  too. 

Charles 

Wrubel,  managing 
director  of  the 
New  York-based 
investment  bank¬ 
ing  firm,  said  the 
strong  economy, 
coupled  with  rela¬ 
tively  modest 


interest  rates,  makes  newspapers  good 
investments. “Values  are  high  but 
money  is  available,”  he  said. “In  the 
minds  of  many,  the  availability  of  quali¬ 
ty  businesses  and  low  interest  rates  off¬ 
set  the  historically  steep  prices.” 

Executives  also  expect  last  year’s 
spate  of  deal-making  to  continue:  85% 
of  those  responding  said  this  year’s 
ownership  transfers  will  match  or  top 
last  year’s  record-setting  pace. 

—  Robert  Neuwirth 

McClatchy's  new 
broom  brings 
Twin  City  turnover 

Barely  a  month  after  the 

McClatchy  Co.  took  control  of  the 
Minneapolis  Star  Tribune,  several  top 
executives  have  departed. 

The  latest  casualty  is  marketing  chief 
Chris  Mahai,  who  announced  her  resig¬ 
nation  April  30  after  being  passed  over 
for  the  publisher’s  post  left  vacant  by 
Joel  Kramer.  Mahai,  senior  vice  presi¬ 


dent  and  general  manager  and  a  six- 
year  veteran,  told  McClatchy  CEO  Gary 
Pruitt  when  she  was  interviewed  for 
the  publisher’s  slot  that  she  “was  read>’ 
for  bigger  challenges”  and  would  walk 
if  she  didn’t  get  the  job. 

McClatchy  nevertheless  opted  for 
Orange  County  Register  president 
John  Schueler,  whose  27-year  newspa¬ 
per  career  includes  stints  at  the  Detroit 
Free  Press,  Miami  Herald  and  Atlanta 
Journal  and  Constitution. 

Schueler  replaces  Kramer,  who  was 
Star  Tribune  publisher  for  six  years 
and  editor  for  nine  years.  Kramer,  49, 
who  raked  in  $8  million  from  the 
McClatchy  deal,  told  staffers  he  was 
leaving  to  pursue  other,  unspecified, 
interests. 

In  a  heartfelt  May  17  editorial,  the 
paper  declared,  “Joel  Kramer  is  leaving 
the  Star  Tribune,  and  we’re  against  it.” 

In  a  nostalgic  farewell  column, 
Kramer  recalled  humorous  anecdotes 
from  over  the  years  and  prided  himself 
for  his  unflagging  dedication  to 
improving  the  quality  of  the  paper’s 
journalism.  — Robert  Neuwirth 
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Reader  Services 

How  to  Contact  Editor  &  Publisher 

■  Mail:  11  West  19th  Street. 

New  York,  NY  10011-4234 

■  E-mail:  edpub@mediainfo.com 

■  Phone:  (212)  67&4380 

■  Fax:  Editorial/Permissions  (212)  691-7287 

Advertising/Mail  Lists/Reprints  (212)  929-1259 
New  Media/Conferences  (212)  929-1894 

Subscriber  Services/Back  Issues 

■  New  subscriptions,  renewals,  subscription  payments, 
change  of  address,  back  copies,  annual  directories, 
billing  questions,  write  to:  E&P  Subscription  Dept., 

P.O.  Box  3000,  Denville,  NJ  07834-3000. 

Phone:  (800)  7834903  -  Mon.-Fri.,  9  a.m.-9  p.m.; 

Sat.,  9  a.m.4  p.m.  EST.  Fax:  (973)  627-5872. 

News,  Story  Ideas,  Press  Releases, 

Job  Changes,  Obits 

■  Please  address  all  news  items  to:  George  Garneau, 
managing  editor.  Fax:  (212)  691-7287. 

Letters  to  the  Editor/Shop  Talk  at  Thirty 

•  Please  include  your  name,  company  affiliation 
and/or  residence,  and  phone  number  (for  verification) 
on  Letters  to  the  Editor. 

■  Essays  (nonreturnable)  on  industry  issues  are 
accepted  on  speculation  for  Shop  Talk  at  Thirty. 

Submit  to  Letters  to  the  Editor  or  Shop  Talk  at  Thirty, 
c/o  George  Garneau. 

E&P  Archives 

•  Online  access  to  E&P  magazine  archives  and  our 
entire  Web  site  archives  -  Editor  &  Publisher  Interactive 
-  is  available  at  http://www.mediainfo.com/Library.htm. 
Charges  are  outlined  on  our  Web  site  or  call  our  new 
media  division  at  ext.  504. 

■  Editor  &  Publisher  is  available  in  microfilm  and  elec¬ 
tronic  products  form  from  UMI,  300  N.  Zeeb  Rd., 

P.O.  Box  1346,  Ann  Arbor,  Ml  48106-1346. 

Phone:  (800)  521-0600. 

Editorial  Reprints/Permissions 

•  To  order  reprints  of  articles  contact  Reprint  Services. 
Phone:  (612)  582-3800 

■  To  obtain  permission  to  use  any  part  of  E&P, 
contact  information  services  manager  Shqipe  Malushi 
at  ext.  351. 

Mailing  Lists 

■  Editor  &  Publisher  does  nol  release  its  subscriber  list. 

■  The  comprehensive  database  of  the  Editor  & 
Publisher  International  Year  Book  is  available  in  hard 
copy,  CD-ROM  and  customized  lists  on  labels  or  disk. 
Contact  our  CD-ROM/database  representative 

at  ext.  172. 

Web  SIte/Conferences/Other  Services 

■  Access  information  about  E&P  products  and  services 
on  our  Web  site.  Editor  &  Publisher  Interactive 
http://wvw.mediainfo.com. 


Printed  in  IJSA.V01. 131, No.  22,  May  30, 1998,EDITOR  &  PUBLISHER,  THE  FOURTH  ESTATE 
(ISSN:  001  M)94X)  is  published  weekly  by  the  Editor  &  Publisher  Co.  Editorial  and  business  offices 
at  llWest  19th  Street,  New  York,  N.Y  lOOlI.  Periodicals  postage  paid  at  New  York, N.Y, and  addi¬ 
tional  mailing  offices.  Printed  at  The  Mack  Printing  Group,  Easton,  Pa.  18042.  Titles  patented  and 
registered  and  contents  copyrighted  1998  by  Editor  &  Publisher  Co.,  Inc.  All  rights  reserved. 
Annual  subscription  $65  in  the  United  States  and  possessions  and  in  Canada.  AU  other,  $125.  No 
claims  for  back  issues  honored  after  one  year. 

Postmaster:  Please  send  address  change  to:  EDITOR  &  PUBLISHER,  THE  FOURTH  ESTATE, 
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STOCK  QUOTES 


E&P  Newspaper  Stocks 

(weekly  stock  prices  of  public  companies 
with  significant  newspaper  interests) 


5/20/98 

5/27/97  1 

A.H.  Belo  Corp.  (NY) 

50.000 

53.063 

38.750 

American  Media  Inc.  (NY) 

6.250 

6.250 

6.250 

Central  Newspapers  Inc.  (NY) 

67.875 

69.500 

60.000 

Dow  Jones  &  Co.  Inc.  (NY) 

46.875 

46.813 

38.375 

E.W.  Scripps  Co.  (NY)* 

51.875* 

53.813* 

38.250* 

Gannett  Co.  Inc.  (NY)# 

66.313 

67.938 

46.500 

Gray  Comm.  Sys.  (NY) 

30.000 

30.125 

18.375 

Harte-Hanks  Inc.  (NY)+ 

22.438 

21.563 

15.063 

Hollinger  International  (NY) 

15.875 

16.500 

11.240 

Journal  Register  Co.  (NY)# 

19.000 

20.875 

N/A 

Knight  Bidder  (NY) 

56.250 

56.813 

43.125 

Lee  Enterprises  Inc.  (NY) 

30.750 

31.000 

25.000 

McClatchyCo.(NY) 

29.875 

30.000 

28.000 

Media  General  Inc.  (AM) 

46.750 

47.313 

30.437 

New  York  Times  Co.  (NY) 

71.938 

72.938 

47.000 

News  Corp.  Ltd. 

24.313 

25.250 

17.375 

Pearson  Ltd. 

17.750a 

17.500a 

7.180a 

Pulitzer  Publishing  Co.  (NY)** 

87.250 

90.938 

48.500 

Quebecor  Inc.  Class  A 

20.125b 

20.000b 

25.600b 

Sun  Media  Corp.  (TSE)### 

14.750b 

14.450b 

N/A 

Thomson  Corp.  (TSE) 

41.900b 

42.700b 

29.650b 

Times  Mirror  Co.  (NY) 

62.750 

64.063 

56.500 

Tribune  Co.  (NY)*** 

65.313 

66.000 

44.125 

Washington  Post  Co.  (NY) 

543.125 

543.625 

387.375 

*  Adjustment  to  reflect  receipt  of  1 .16  shares  of  Comcast  for  each 
share  of  E.W.  Scripps  as  of  1 1/1 3/96 

**  Adjusted  for  4-for-3  stock  split  as  of  11/1/96 
***  Adjusted  for  2-for-1  stock  split 

#  Adjusted  for  2-for-1  stock  split  as  of  10/6/97 
#  Company  went  public  on  5/8/97 

##  Initial  public  offering  completed  on  12/15/97 
+  Adjusted  for  2-for-1  stock  split  as  of  3/16/98 
(a)  British  pounds  (b)  Canadian  dollars 
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AND  A  PARADE 

IN  THEIR  It  just  wouldn’t  be  Sunday  without  Parade.  That’s  how 
LIVING  ROOM.  more  than  37  million  people  who  buy  your  Sunday 

newspapers  feel.  Parade  entertains  them.  Engages  them. 
Inspires  them.  Encourages  them.  With  issues  that 
people  care  about.  With  real-life  information  that  makes 
a  positive  difference.  That’s  why  Parade  is  America’s 
favorite  newspaper  magazine.  And  why  it’s  such  a  big  part 
of  what  makes  Sunday... Sunday. 

Nothing  Moves  America  Like  PARADE 


L.A.’s  Newspaper  “Coopetition” 
Worth  A  Try  Elsewhere 

WHEN  MICROSOFT’S  BILL  Gates  faced  an  audience  of  news¬ 
paper  publishers  last  year,  one  important  observation  stood 
out  in  the  quicksand  of  his  disingenuous  remarks. “I  come 
from  a  business  where  everybody  is  a  competitor  with  everybody  else, 
and  everybody  cooperates  with  everybody  else,”  Chairman  Bill  said. 
“And,  people  are  very  smart  about  knowing  when  they  should  do  a 
partnership  with  somebody  and  use  their  technology  and  when 
they’re  in  competition. That’s  just  how  it  works  every  day.” 

Unfortunately,  that’s  not  the  way  it  works  every  day  in  the  newspa¬ 
per  business.  So  we  re  delighted  to  see  two  proud  and  independent 
newspaper  groups  forging  a  promising  “coopetition”  in  America’s  sec¬ 
ond  largest  market.  As  our  Robert  Neuwirth  reports  on  page  20,Times 
Mirror’s  Los  Angeles  Times  and  MediaNews  group’s  Los  Angeles 
Newspaper  Group  have  agreed  to  jointly  sell  advertising  insert  pack¬ 
ages  that  will  run  Wednesdays  in  the  Times  and  MediaNews’  five  L.A.- 
area  dailies.  The  combined  buy  gives  advertisers  80%  penetration  of 
the  sprawling  Los  Angeles  market. 

In  a  separate  move,  MediaNews  is  promoting  its  five  L.A.  papers  to 
national  advertisers  as  an  add-on  to  the  indispensable  Times.  “We  are 
not  try  ing  to  take  revenue  from  the  Times,  principally  because  we 
couldn’t  do  it  if  we  tried,”  says  MediaNews  president  and  CEO  William 
Dean  Singleton. “We  think  our  newspapers  complement  the  Times" 
MediaNews  believes  the  strategy  will  increase  revenues  from  premi¬ 
um-priced  national  advertising  by  40%  in  the  next  three  to  five  years. 

This  kind  of  local  cooperation/competition  recognizes  that  newspa¬ 
pers  are  not  each  other’s  principal  competitors.  Instead,  the  real  fight 
is  with  electronic  media  and  direct  mail.  It’s  often  said  that  ideas  travel 
west  to  east  in  the  United  States.  We  think  this  home-grown  idea  has 
the  potential  to  flourish  in  markets  around  the  country. 
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Boston  cops  never 
had  Globe  entry 

1AM  WRITING  to  correct  the  record 
on  a  story  previously  reported  in  my 
own  newspaper  and  also  your  maga¬ 
zine  Boston  Police  Hope  To 

Torpedo  Globe  Pulitzer,  Feb.  28,  p.  8). 

In  your  story,  Sgt.  Det.  Margot  Hill  of 
the  Boston  Police  Department  claimed 
to  have  received  a  photocopy  of  our 
Pulitzer  entry  regarding  stories  on  cor¬ 
ruption  within  that  department.  She 
had  made  similar  comments  to  a  Globe 

Newspaperdom* 


50  YEARS  AGO  ...  A  survey  of  365 
daily  newspapers  by  the  Newspaper 
Advertising  Executives  Association 
found  that  30  charge  for  radio  pro¬ 
gram  listings  and  74  more  plan  to  do 
so.  One  paper  said  it  instituted  the 
policy  in  1928,  and  eight  others  said 
they  had  never  run  radio  listings  for 
free. 

Twelve  New  York  City  newspapers 
reported  through  the  Publishers 
Association  that  they  would  have 
saved  $521,435  in  compOvSing  room 
costs  in  the  last  nine  months  if  there 
were  no  “bogus”  clause  in  the  con¬ 
tract  with  the  International 
Typographical  Union.  Publishers 
pointed  out  the  elimination  of 
“bogus”  would  not  mean  any  loss  of 
jobs. 

Gen.  William  J.  Donovan,  wartime 
chief  of  the  Office  of  Strategic 
Service,  took  charge  of  an  investiga¬ 
tion  into  the  murder  of  CBS  corre¬ 
spondent  George  Polk  in  Greece. 
Donovan  will  direct  the  inquiry  by  a 
committee  of  Overseas  Writers  head¬ 
ed  by  Walter  Lippman. 

From  Editor  &  Piibusher 
May  29,  1948 
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reporter  and,  I  believe,  other  journal¬ 
ists  who  followed  our  story  about  the 
challenge  she  mounted  to  our  entry 
through  the  mailings  to  Pulitzer  Board 
members. 

Now,  in  the  May/June  issue  of  the 
Columbia  Journalism  Review,  Stephen 
J.  Simurda  reports  “. . .  when  pressed  by 
CJR,  Hill  changed  her  story,  admitting 
that  she  never  did  have  the  Globe's 
Pulitzer  entry,  only  a  promotional  reprint 
that  she  thought  might  be  a  prize  entry.” 

I  would  also  like  to  point  out  that 
shortly  after  the  publicity  about  the 
Pulitzer  challenge,  two  former  police 
officers  featured  in  the  Globe's  first 
series  on  BPD  corruption  pleaded 
guilt}'  in  U.S.  District  Court  and  are 
now  awaiting  sentencing. 

Matthew  V.  Storin 

editor,  Boston  Globe 

And  good 
journalism,  too 

AVE  BAKKE’S  “SHOP  Talk  at 
Thirty'”  column  discussing  the  dif¬ 
ferences  between  the  local  and  nation¬ 
al  media  (“Let  Us  Now  Praise 
Unfamous  Local  Journalists,”  May  2,  p. 
56)  struck  a  chord,  as  I  had  just  writ¬ 
ten  a  column  about  the  same  subject 
for  my  newspaper,  the  Reporter,  in 
Lansdale,  Pa. 

Like  Mr.  Bakke,  I,  as  an  editor  of  a 
community  newspaper  with  a  circula¬ 
tion  of  about  20,000,  have  great  con¬ 
cerns  about  being  lumped  in  with  the 
national  media  and  its  celebrity’  jour¬ 
nalists,  who  seem  to  leave  all  their 
training  and  policies  (and  some  of 
their  ethics)  behind  whenever  a  hot- 
button  story’  hits. 

1  agree  with  Mr.  Bakke  that  we  are 
very  different  from  those  operations 
and  that,  yes,  we  are  the  ones  who  will 
print  good  news  about  awards  earned, 
youth  sports  championships  won,  etc. 

But  I  don’t  think  he  gave  newspa¬ 
pers  our  size  enough  credit  for  also 
doing  a  lot  of  strong  community  jour¬ 
nalism,  which  not  only  follows  tradi¬ 
tionally  higher  standards  regarding 
sourcing  and  fact-gathering  but  has 
real  impact  on  our  communities  and 
the  people  who  live  in  them. 

Yes,  we  publish  the  truly  local-local 
news  that  the  big  outlets  ignore,  but 
we  also  report  on  issues  such  as  find- 


1  ing  long-term  housing  for  disabled  chil- 
I  dren  as  they  grow  into  adulthiXKl;  the 
I  paradox  of  funding  quality  education 
j  at  an  affordable  price;  and  how  the 
j  public  can  exercise  its  right  to  open 
I  government  —  three  are  recent  exam- 
i  pies  of  multiday  enterprise  reports  this 
i  “small  newspaper”  has  tackled.There 
I  are  many  others. 

Good  local  newspapers  produce 
I  meaningful  journalism  every  day.  While 
I  I’m  happy  to  agree  that  we  should  not 
I  be  lumped  in  with  the  tabloids,  we  feel 
i  our  responsibility’  includes  both  the 
I  good  community  news  Mr.  Bakke  men- 
1  tinned  and  the  in-depth,  sophisticated 
I  reporting  on  key  community  issues 
I  our  readers  deserve. 

Dennis  M.  Lyons 
:  executive  editor,  the  Reporter, 

Lansdale,  Pa. 

1  Right  name, 

I  wrong  title 

Thank  you  for  your  May  2  arti¬ 
cle  about  the  significant  effect  the 
I  current  inheritance  tax  structure  has 
I  on  family  owned  newspapers  and  their 
I  ability  to  compete  with  publicly  traded 
I  corporations.  In  March,  I  had  the  privi- 
i  lege  of  testifying  about  this  issue 
j  before  the  U.S.  House  of 
j  Representatives  Small  Business  sub- 
i  committee. 

i  In  your  article  I  was  identified  as  the 
i  owner  of  Pioneer  Newspapers  Inc., 

:  owner  of  se  ven  community  dailies  in 
i  the  Pacific  Northwest.  I  am  president 
I  of  Pioneer  Newspapers  Inc.,  but  as  I 
I  testified,  the  majority  of  the  stock  of 
I  the  company  is  owned  by  Susan 
i  Scripps  Wood  and  her  four  children, 
i  The  remainder  of  the  stock  is  owned 
:  by  other  relatives  of  the  Wood  family. 

David  Lord 

I  president.  Pioneer  Newspapers  Inc., 
j  Seattle,  Wash. 


Correction 

A  STORY  ABOUT  baseball  mariceting 
(April  18,  pp.  38-39)  should  have 
said  the  St.  Petersburg  Times  plans  to 
spend  $2  million  over  the  next  three 
years,  not  the  past  three,  and  should 
have  called  Joe  Childs  managing  editor 
of  the  Clearwater  bureau,  not  the  Times. 
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Claims  About  Pulitzer  Prize 
Story  Draw  Fire  In  New  York 

All-news  cable  TV  station  New  York  1  charges  the  New  York  Daily  News  with 
making  false  claims  about  its  coverage  of  the  Abner  Louima  police  torture  coverage 


Anew  YORK  City  all-news  cable  station  the  Daily  Neivs. 

charges  the  New  York  Daily  News  is  false-  New  York  1  and  the  Louima  family  say  the  Daily 
ly  claiming  credit  for  exposing  an  alleged  News'  post-Pulitzer  ads  and  statements  about 
police  torture  scandal  the  TV  station  “exposing”  the  alleged  police  scandal  —  one  of  the 
broke  first.  worst  in  New  York  City  history  —  misrepresents 

Newspaper  brawls  over  bragging  rights  are  the  facts, 
common  in  scoop-happy  New  York  City,  but  this  “Mike  McAlary  did  a  great  job,”  said  Steve 
one  is  noteworthy  because  Daily  News  columnist  Paulus,  senior  vice  president  of  New  York  1 .  “But 
Mike  McAlary  won  the  Pulitzer  Prize  on  April  14  the  basic  premise  of  journalism  is  that  you  don’t 
for  his  commentary  on  the  case.  take  credit  for  someone  else’s  work.  And  that  is 

The  story  involves  Abner  Louima,  a  Haitian  secu-  what  the  Daily  News  is  doing.  We  broke  that 
rit\'  guard,  who  was  arrested  last  August  during  a  story.” 

brawl  outside  a  Brooklyn  nightclub.  Debby  Krenek,  editor  in  chief  of  the  News,  dis- 

A  federal  grand  jury  has  charged  four  white  agreed.  “There  were  a  number  of  television  sta- 
police  officers  with  beating  Louima  in  a  squad  car,  tions  that  reported  the  story’  the  night  before  we 
then  attacking  him  again  in  a  jail  cell  by  shoving  a  did.”  Krenek  said.  “We  are  a  morning  newspaper, 
stick  up  his  rectum  and  then  ramming  it  in  his 
mouth. 

All-news  cable  TV  station  New  York  1  says  that 
it  was  the  first  to  report  the  details  of  that  event  on 
Aug.  12  —  12  hours  before  the  Daily  News 
informed  the  public  about  the  same  event  in  its 
Aug.  13  edition. 

After  McAlary’  won  his  Pulitzer  for  his  columns 
on  the  Louima  affair,  the  Daily  News  trumpeted 
his  achievement  on  its  news  pages  and  published 
ads  applauding  the  columnist  for  “exposing  the 
Abner  Louima  police  torture  scandal.” 

H  McAlary,  who  succeeded 
Jimmy  Breslin  as  the  featured 
Daily  News  columnist,  insists 
his  work  on  the  Louima  case 
broke  it  open. 

“1  was  the  first  person  to 
interview  Abner  Louima,” 

McAlary’  told  New  York  maga¬ 
zine  when  the  flap  first 
flared.  “1  was  the  only  one 
with  him  in  that  hospital 


overnoiM  hun- 


“sSkSIS."  ■- 

downUHii^  s  . 


Wolper  is  a  professor  of 
journalism  at  the  Newark, 
NJ.,  campus  of  Rutgers 
University. 
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We  had  to  wait  to  publish  it  during  our  news 
cycle.” 

Krenek  said  that  “McAlary  was  responsible  for 
bringing  the  story  to  the  forefront.” 

The  Louima  torture  story  ultimately  made  all 
the  front  pages  in  New  York,  was  picked  up  by  the 
networks,  chronicled  for  two  nights  on  ABC’s 
Nightline  and  was  the  focus  of  a  21 -page  long  arti¬ 
cle  in  Vanity  Fair  magazine. 


TIME  LINE  RECONSTRUCTED 

The  contentious  exchange  between  New  York  1 
and  the  Daily  News  had  as  much  to  do  with  who 
got  where  first  as  it  does  with  who  got  the  word 
out  first. 

E&P  was  able  to  reconstruct  some  of  that  hel¬ 
ter-skelter  of  news-gathering  activity  through 
interviews  with  reporters  and  news  executives. 

Sam  Nicholas,  a  cousin  of  Abner  Louima,  said 
the  family  first  called  the  Daily  News  and  other 
newspapers  on  Monday  morning,  Aug.  1 1 .  “But 
nobody  believed  us,”  he  said.“Most  of  them  told  us 
to  put  it  in  writing.” 

Krenek  says  she  did  not  know  amthing  about 
the  telephone  calls  the  Louima  family  said  they 
made  to  the  Daily  News  or  why  the  newspaper 
might  have  ignored  them. 

Nicholas  said,  “We  didn’t  know  what  to  do.  We 
felt  powerless.  New  York  1  was  the  only  one  that 
believed  us.  They  said, ‘OK,  we  ll  check 
m it  out.’  They  did  and  broke  the  story 
iilttlGC  first.” 

*  Sean  Sullivan,  the  New  York  1  assign- 

ment  editor,  received  the  first  call 
from  the  Louima  family  at  6:33:48  on 
Monday,  Aug.  1 1 ,  two  days  after 
'  Louima  was  beaten. 

j  '  Sullivan  took  down  some  notes  on 

ciw  i"  1  his  computer  log:  Anonymous  tip- 
1  ster  . . .  calls  to  say  . . .  Abner  Louimo 
^  [sic] ,  a  30-year-old  Haitian  man,  was 
beaten  by  cops  over  the  weekend. 
They  took  him  to  the  70  (precinct) 
and  beat  him.  Apparently  they 
rammed  a  plunger  up  his  anus  to 
the  point  where  the  bladder  was 
ruptured.  He  is  being  treated  at 
Coney  Island  Hospital.” 

Five  hours  later.  New  York  1 
began  working  on  the  story. 
Their  reporters  contacted  the 
hospital,  spoke  to  Louima ’s  sis¬ 
ter,  and  learned  police  internal 
affairs  units  were  investigating 
the  case. 

'  "i  New  York  1  wrapped  up  its 

_  investigation  the  next  after- 

H  noon,  Aug.  12,  and  reported 

K  its  version  of  the  Louima 
story  on  its  7  p.m.  newscast, 
the  first  news  organization 


u’iES- 


to  do  so. 

At  7:55  p.m.,  on  Monday,  Aug.  1 1,  12  hours  after 
the  Daily  News  had  first  passed  on  the  stor>', 
McAlar>  received  a  message  on  his  voice  mail. 

Vanity  Fair  published  the  message  in  its 
entirety:  “You  don’t  know  me,  but  I’m  calling 
because  .  .  .  the  cops  sodomized  a  prisoner.  The 
patient  is  currently  at  Coney  Island  Hospital.  Now 
they  are  trying  to  cover  it  up  because  it  was  two 
white  officers  and  they  did  this  to  a  black  guy  they 
had  locked  up  for  disorderly  conduct,  and  now 

they’re  charging  him  with  assault  2 _ I  won’t  call 

you  anymore.” 

On  Aug.  12,  .McAlar>'  informed  the  Daily  News 
he  was  investigating  the  allegations,  and  the  paper 
assigned  several  reporters  to  the  story,  including  a 
photographer  who  snapped  a  picture  of  Louima 
on  his  hospital  bed. 

McAlar>  later  landed  exclusives  with  Justin 
Volpe,  one  of  the  white  police  officers  charged 
with  assaulting  Louima,  and  Volpe’s  African- 
American  girlfriend. 

“That  was  why  his  stuff  was  so  strong.”  Krenek 
said  of  McAlary.  “He  got  to  everyone  involved  in 
the  case.  No  one  else  knew  that  this  white  police 
officer  had  a  relationship  with  an  African- 
American  woman. 

“That’s  what  was  so  impressive  about  his  work. 
Vtc  never  wanted  to  take  credit  away  from  any¬ 
one.” 

New  York  1  was  the  first  news  organization  to 
respond  to  the  Louima  family  and  was  the  first  to 
confirm  some  of  the  details  of  the  stor>'.  But  it  did 
not  manage  to  talk  to  Louima  on  Aug.  1 1 ,  the  day  it 
received  the  tip. 

McAlary  beat  New  York  1  to  Louima  s  bedside 
by  three  hours.  Nevertheless,  the  all-news  station 
got  its  stor\-  on  the  air  12  hours  before  the  News 
hit  the  streets. 

“It  was  an  imptmant  stor)-  for  New  York  l,”said 
Aram  Boston,  a  CNN  general  assignment  reporter 
who  was  covering  police  beat  for  cable  station 
when  the  stor\'  first  broke. 

“The  Louima  famih  told  us  they  had  called 
everyone  and  no  one  responded.  But  even  though 
we  had  the  story  first,  McAlar)  really  did  a  great 
job  of  reporting  it.” 

PULITZER  PRIZE  COMMITTEE 

Peter  Landis,  New  York  1  ’s  news  director,  called 
Seymour  Topping,  the  executive  director  of  the 
Pulitzer  Prize  committee,  as  soon  as  the  Daily 
News  began  claiming  McAlar) ’s  storA'  was  exclu¬ 
sive. 

"They  wanted  to  teil  me  tor  the  record  that 
Channel  One  had  broken  the  story,” Topping  said. 
“That  was  about  it.  They  were  not  protesting  the 
award  to  McAlar).” 

Landis  agreed.  “McAlary ’s  columns  were  terrif¬ 
ic,”  he  said.  “The  Pulitzer  Prize  is  a  pretty  g(X)d 
award.You  don’t  have  to  hype  it  with  falsehowls.”* 
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Newspapers  Pummeled  At 
Ombudsmen’s  Gathering 

'Blatant  liberal  bias'  is  just  the  first  of  a  laundry  list  of  editors  and  publishers'  alleged  sins. 
They  also  lack  backbone,  publish  'lifeless  pages'  and  exhibit  an  'abhorrence  of  flair. ' 


NEWSPAPERS’  “BLATANTLY  LIBERAL, 
politically  correct  orientation  ...  on 
social  issues”  has  caused  “many  con¬ 
sumers  to  conclude  that  journalists  have 
a  private  agenda,”  according  to  media  heav)'  Van 
Cit)rdon  Sauter. 

In  scathing  remarks  to  the  May  10-13  annual 
meeting  of  the  t)rganizatit)n  of  News  Ombudsmen 
in  San  Diego,  Sauter  lambasted  print  newspapers 
for  that  and  a  laundry  list  of  other  failures  and 
shortcomings. 

Sauter,  former  president  of  c;BS  News,  who 
reported  for  Knight  Ridder  newspapers  and  the 
Chicago  Daily  News  before  switching  to  broad- 


Japan’s  Ombudsmen 

Most  newspaper  ombudsmen  in  the 

U.S.  are  a  one-man  or  one-woman  oper¬ 
ation  with  very  few  having  assistants  or  sec¬ 
retaries.  Indeed,  they  themselves  are  consid¬ 
ered  an  indulgence  by  some  papers. 

But  staffing  is  not  a  problem  at  Yomiuri 
Shimbun  in  Tokyo,  said  Osami  Okuya,  one  of 
1 2  foreign  delegates  at  the  annual  conference 
of  the  Organization  of  News  Ombudsmen. 
The  national  daily,  he  disclosed  in  an  inter¬ 
view,  has  28  people  in  the  ombudsmen 
I  department,  including  18  fact-checkers.  Of 
course,  the  number  may  not  seem  that  high 
when  considering  Yomiuri  Shimbun's  10 
million  circulation. 

“We’re  kept  pretty  busy,”  Okuya  noted. 

“The  main  complaints  are  bias  and  bad  jour¬ 
nalism”  —  a  familiar  sound  to  his  U.S.  coun¬ 
terparts. The  ombudsmen,  he  added,  get  130 
to  1 50  calls  a  day. 

The  other  ONO  foreign  members  in  atten¬ 
dance  represented  newspapers  in  Colombia, 
Canada,  Israel,  Guatemala.  Spain,  Puerto  Rico, 
The  Netherlands  and  Brazil.  All  told,  ONO  has 
38  American  members  and  22  from  other 
countries. 

Jan  Kees  Hulsbo,sch  of  De  Volkskrant  in 
Amsterdam  said  his  paper  cuts  down  on  the 
number  of  complaints  by  requiring  reporters 
to  live  in  various  communities  for  a  year  to 
learn  more  about  its  problems  and  concerns. 
“This  makes  us  more  sensitive  to  what  peo¬ 
ple  are  thinking,”  he  explained. 


casting,  charged  papers  with 
failing  to  fully  realize  the 
impact  of  the  Internet,  warn¬ 
ing  that  “the  newspaper  that 
puts  all  its  chips  on  the  print¬ 
ing  press  and  distribution 
trucks  is  in  grave  jeopardy.” 

He  accused  the  news 
media  of  producing  “prod¬ 
ucts  that  are  exhaustingly 
safe”  and  “rarely,  if  ever,  risk 
offense,  take  a  risk  or  call  a 
scalawag  a  scalawag.”  He 
said,  “One  senses  today  that 
journalists,  particularly  print 
journalists,  represent  the 
special  pleaders,  if  they  rep¬ 
resent  anyone  at  all.  In  too 
many  cases,  pages  are  life¬ 
less,  writing  is  banal  and 
columnists  don’t  kick  butt. 

There  is  an  apparent  abhor¬ 
rence  of  flair.” 

IN  PRAISE  OF  YELLOW  JOURNALISM 

In  Sauter’s  mind,  the  so-called  yellow  journalism 
of  the  19th  and  early  20th  centuries  with  its  wild 
circulation  wars  among  the  industry  giants  — 
William  Randolph  Hearst,  James  Gordon  Bennett 
and  Joseph  Pulitzer  —  was  actually  a  healthy  peri¬ 
od  in  American  journalism,  producing  passionate 
editorial  crusades  and  editors  not  afraid  to  take  on 
the  establishment. 

“We  need  a  reincarnation  of  those  men  today,” 
he  went  on. “Why  can’t  we  have  editors  who  man¬ 
ifest  unrelenting  outrage  at  our  inexcusable  (politi¬ 
cians)  and  educators  of  schools  that  obviously  fail 
our  children?”  Sauter  also  called  for  “term  limits” 
for  beat  reporters  and  for  editors  to  be  ready  to 
“fire  all  those  toady  employees  who  attended  grid¬ 
iron  or  correspondents’  dinners.  Does  any  rep¬ 
utable  journalist  want  ever  to  attend  another  cor¬ 
respondents’  dinner,  where  every  table  now  must 
have  a  floral  arrangement  and  a  Hollywood  starlet 
with  a  low-cut  gown?” 

What  can  ombudsmen  do  about  all  these  laps¬ 
es?  Sauter  believes  they  should  take  on  a  broader 
role,  going  well  beyond  taking  and  investigating 
readers’  complaints.  He  urged  them  to  become 
“blunt  and  forceful”  advocates  for  better,  more  rel¬ 
evant  newspapers.  As  “agents  of  change,”  he  assert¬ 
ed,  the  readers’  representatives  should  publicly 


With  esteem  for  newspapers  at 
a  40-year  low,  ombudsmen 
need  to  play  an  active  role  in 
rekindling  credibility,  says 
Chuck  Stone,  academic  and 
ombudsmen. 
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What  Ombudsmen  Write  May  Be  Damning  In  Court 


PUBLISHERS  AND  THE  public 
may  see  the  ombudsman  as  the 
!  conscience  of  the  newspaper,  but 
1  his  utterances  can  open  a  wide  hole 
j  for  a  plaintiff  in  a  libel  suit,  a  house 
I  lawyer  warned. 

j  Be  ver>’  careful  of  what  you  write 
!  and,  in  some  cases,  don’t  write  any- 
i  thing,  Harold  W.  (Hal)  Fuson  Jr.,  vice 
I  president/legal  affairs  for  the  Copley 
Press,  told  delegates  at  the  annual 
conference  of  the  Organization  of 
News  Ombudsmen  in  San  Diego 
recently.  "Think  about  what  that 
memo  will  look  like  in  72-point 
type  on  a  courtroom  wall,”  he 
added. 

I  Fuson,  author  of  the  book  Telling 
I  it  All:  A  Legal  Guide  to  the  Exercise 

1  of  Free  Speech,  lumped  ombuds- 
j  men’s  remarks,  ethics  codes  and 
j  printed  corrections  together  in 
i  terms  of  the  trouble  they  may  cause 
1  in  a  defamation  action. 

He  posed  the  mock  question: 

I  “How  can  that  be?  Codes  and 
!  ombudspeople  are  about  ethics  and 
morality’,  not  legal  liability’,  right? 
Wrong.  In  the  hands  of  a  skilled 
plaintiff’s  lawy  er,  a  nominal  violation 
I  of  an  accepted  code  is  just  what  she 


needs  to  get  to  a  jury.”  Even  better 
for  the  opposing  attorney  is  a  pro¬ 
nouncement  on  the  op-ed  page  cor¬ 
recting  a  misstatement,  Fuson  noted. 

The  ombudsman’s  weekly  col¬ 
umn  is  much  less  dangerous  than 
an  intraoffice  memo,  the  speaker 
went  on. 

“Usually  in  a  column,”  Fuson 
explained,  ”the  writer  has  had  time 
to  give  the  matter  some  thought. 

But  when  an  ombudsman  fires  off  a 
letter  to  an  editor,  saying,  ‘Why  did 
you  let  that  idiot  (a  reporter)  do  this 
again?’  he  is  not  necessarily  being 
thoughtful.” 

Fuson  pointed  out  that  the  com¬ 
plainant’s  attorney  can  demand  and 
be  given  anything  that’s  written, 
whether  in  a  column,  e-mail  or 
memo,  and  can  even  obtain  the  hard 
disk  from  a  computer. 

“They  will  want  all  the  material 
preserved  in  any  medium,”  Fuson 
said. 

“Don’t  spread  those  documents 
around,”  he  advised. 

“Don’t  put  them  on  bulletin 
boards.  Don’t  create  documents  you 
don’t  need  to  create  or  encourage 
other  people  to  create  documents 


they  don’t  need.” 

Fuson  also  counseled  ombuds¬ 
men  on  how  to  interview  a 
reporter,  who  is  the  subject  of 
a  complaint:  again,  carefully.” 

Stick  to  the  facts  and  don’t  get 
exercised  about  beating  him  up  in 
the  process,”  he  recommended. 
“There  are  neutral  ways  to  ask 
questions.”  One  tactic  to  avoid, 
the  lawyer  observed,  is  framing 
the  query  so  as  to  presume  the 
answer. “In  short,  don’t  ask  loaded 
questions,”  he  urged. “In  this  way, 
the  documents  you  write  probably 
are  not  going  to  cause  you  prob¬ 
lems.” 

Corrections  are  another  means 
newspapers  use  to  demonstrate 
their  sense  of  responsibility,  but 
they,  too,  carry  the  seeds  of  trouble, 
Fuson  reported. 

He  noted  that  California  has  a 
retraction  statute  that  offers  the 
print  media  a  degree  of  libel  protec¬ 
tion.  In  states  without  such  a  law, 
however,  a  paper  that  prints  an 
acknowledgment  of  its  error  puts 
itself  in  greater  danger  with  that 
admission,  he  stated. 

—  Mike  Stein 


evaluate  their  paper’s  performance,  commitments 
and  “passion.” 

OMBUDSMEN  AS  AGENTS  OF  CHANGE' 

“If  the  newspaper  is  not  moving  to  make 
schools  better,  for  instance,  your  column  should 
inquire  why  not,”  the  speaker  advised.  “And  if  the 
paper  is  indeed  working  to  enhance  the  schools, 
you  should  be  capable  of  celebrating  that  perfor¬ 
mance.” 

Not  only  should  ombudsmen  critically  examine 
their  own  papers,  but  they  ought  to  evaluate  other 
news  sources  as  well,  becoming  media  critics.This, 
he  contended,  will  require  editors  bold  enough  to 
empower  them  for  the  role,  adding:  “We  need  edi¬ 
tors  who  make  ombudsmen  sweat  for  a  living,  to 
push  them  out  on  limbs  to  give  him  or  her  full 
employment.” 

CHUCK  STONE  CRITICIZES  PAPERS 

Also  ripping  into  newspapers  was  speaker 
(;huck  Stone,  a  former  White  House  correspon¬ 
dent,  erstwhile  columnist  for  the  Philadelphia 
Daily  News  and  interim  ombudsman  for  the  St. 
Louis  R)st-Dispatch. 

He  suggested  that  even  though  there  are  only  3H 
ombudsmen  nationwide  at  more  than  1,500  daily 
newspapers,  they  should  assume  greater  responsi¬ 
bility’  for  improving  newspapers’  credibility  by 


making  them  more  accountable  to  the  public.  He 
said  that  in  his  40  years  as  a  journalist  he  could  not 
recall  “any  period  when  readers  held  newspapers 
in  such  low  esteem.” 

Stone,  who  is  the  Walter  Spearman  Professor  in 
the  School  of  Journalism  and  Mass 
Communication  at  the  University  of  North 
Carolina,  cited  the  l\)st-Dispatch  as  an  example. 
He  lamented  the  fact  that  the  paper  has  not 
replaced  him  as  ombudsman,  adding:  “When  a 
newspaper  is  able  to  sell  only  15%  of  its  daily 
papers  to  the  people  in  a  one-newspaper  city  that 
bears  its  name,  that  paper  is  not  only  crippled  by  a 
credibility  gap,  it  could  benefit  from  an  ombuds¬ 
man.”  One  reason  for  the  gap,  he  posited,  is  the 
R)st-Dispatch's  “historical  problem  of  an  institu¬ 
tionalized,  patronizing  white  mind-set  that  is  arro¬ 
gantly  convinced  of  the  righteousness  of  its  news 
judgment.” 

PULITZER  OMBUDSMEN  PRIZE? 

Before  ombudsmen  can  effect  change,  they 
should  become  more  recognizable  to  readers  and 
newspapers  by  enhancing  their  ow’n  image.  This, 
Stone  maintained,  could  be  achieved  by  pushing 
for  an  ombudsmen  category  in  the  Pulitzer  and 
other  journalistic  awards;  publishing  a  “kind  of  cat¬ 
echism”  for  editors  and  prospective  ombudsmen 
(See  Ombudsmen  on  page  35) 
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Hearst  Heirs  Challenge 
Trustees  Of  The  Estate 

Suit  questions  profits,  bonuses,  conflicts  —  but  seeks  to  avoid  disinheritance 


Hearst  Corp  founder  William  Randolph  Hearst  (inset) 
and,  gathered  for  his  funeral  in  1951,  widow  Millicent 
Willson  Hearst  and  sons  (seated,  left  to  right)  John 
and  Randolph,  and  (standing)  George,  David  and 
William  Jr. 
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A  QUIET  LEGAL  action  involving  the  Hearst 
Corp.,  its  trustees  and  the  estate  of 
William  Randolph  Hearst  is  about  to  play 
out  in  a  Los  Angeles  courtroom. 

The  proceeding  is  so  quiet  that  all  the  docu¬ 
ments  are  sealed  by  court  order  and  attorneys  for 
both  sides  will  say  little  or  nothing  about  the  case, 
which  stems  from  a  family  feud. 

John  A.  Sturgeon,  a  Los  Angeles  attorney  repre¬ 
senting  three  dissident  members  of  the  Hearst 
family,  did  provide  a  sketchy  outline  of  the  case, 
however.  He  said  he  has  filed  a  petition  asking  the 
Los  Angeles  Superior  Court  to  determine  whether 
his  clients’  challenge  of  Hearst  Corp.’s  business 
practices  will  result  in  their  disinheritance. 

When  Hearst  died  in  1951,  he  left  a  125-page 
will  —  the  longest  and  most  complex  in  C^alifornia 
history  —  that  included  an  in  terrorem  clause 
designed  to  discourage  beneficiaries  from  chal¬ 
lenging  its  provisions.  The  clause  —  translated 
from  the  Latin  as  “in  terror  ’  —  gives  Hearst  Corp.’s 
13  trustees  the  power  to  disinherit  any  of  the  35 
Hearst  heirs  for  violating  the  will’s  dicta. 

Sturgeon  said  his  clients  —  William  R.  Hearst  11, 
Deborah  Hearst  Gay  and  Joanne  H.  Castro,  whose 
places  of  residence  he  refused  to  give  —  are  unhap¬ 
py  with  Hearst  Corp.’s  financial  practices  and  want 
to  examine  all  its  books  and  records.“And  they  want 
the  trustees,  or  at  least  most  of  them,  removed,”  the 


See  review  of 
Hearst  biography 
on  page  33 


lawyer  added. “One  of  the  things  we  want  to  look  at 
are  their  bonuses  and  possible  conflicts  of  interest.” 

But  first  Judge  Gary  Klausner  must  decide 
whether  or  not  the  challenge  subjects  the  plaintiffs 
to  losing  their  inheritance.  The  petition  is  sched¬ 
uled  to  be  heard  May,  28  but  could  be  postponed. 
If  he  wins  the  first  round.  Sturgeon  said,  he’ll  file  a 
full-blown  lawsuit  to  press  his  clients’  demands. 

Los  Angeles  attorney  Wick  Stevens  II,  who  rep¬ 
resents  the  Hearst  Family  Trust  comprised  of  the 
13  trustees,  declined  to  comment  on  the  case. 

According  to  Sturgeon,  the  trustees  obtained  an 
order  closing  the  files  of  the  Hearst 
estate  in  1975  following  the  kidnap¬ 
ping  of  Patty  Hearst.  A  judge  agreed 
disclosure  could  pose  a  threat  to 
family  members  and  extended  the 
seal  to  the  current  petition.  Sturgeon 
said.  He  said  the  estate  consists  pri¬ 
marily  of  Hearst  Corp.,  though  “there  may  be  some 
artwork  and  real  estate.” 

A  business  consultant  to  William  R.  Hearst  II  who 
requested  his  name  not  be  used  said  his  client 
believes  the  trustees  are  “not  living  up  to  their  fidu¬ 
ciary  responsibilities”  and  have  kept  Hearst  and 
other  owners  in  the  dark  about  Hearst  Corp.  The 
company  owns  the  San  Francisco  Examiner, 
Houston  Chronicle,  Seattle  Post-Intelligencer,  San 
Antonio  Express-News,  five  other  newspapers,  13 
consumer  magazines,  20  business  publications,  six 
TV  stations,  seven  radio  stations,  Avon  Books  and 
King  Features  Syndicate,  and  is  a  partner  in  two 
cable  networks.  “What  are  they  doing  with  their 
assets?  If  you  owned  a  single  share  of  IBM  stock 
you  would  get  more  information  from  the  company 
than  Mr.  Hearst  gets  from  the  Hearst  Corporation 
—  and  he  is  one  of  its  owners,” 
the  consultant  said. 

He  said  the  plaintiffs  want  to 
know  the  value  of  the  corpora¬ 
tion’s  assets,  what  re-tums  they 
are  generating  and  what  man¬ 
agers  are  paying  themselves. 
“Mr.  Hearst  has  asked  those 
questions  and  has  been  denied 
the  information,”  the  consultant 
said.  “He  wants  to  know  what 
he’s  getting  for  his  money.” 


BY  JOE  NICHOLSON 


Did  The  New  York  Times 
Get  It  Wrong  About  Cancer? 

Leading  media  and  medical  authorities  say  the  Times'  front  page 
story  about  a  cancer  cure  was  as  much  about  hype  as  hope 


N.Y.T.  executive  editor 
Joseph  Lelyveld 


The  new  YORK  Times  has 
come  under  scathing  attack 
from  media  organizations 
and  medical  authorities  for 
its  high-profile  publication  of  a  news 
story  about  an  alleged  cancer  cure. 

Splashed  across  the  top  of  Page 
one’s  two  left  columns  on  Sunday, 

May  3,  under  the  headline,  “A 
Cautious  Awe  Greets  Drugs  That 
Eradicate  Tumors  in  Mice,”  the  story 
sparked  a  whirlwind  of  national 
excitement  among  people  ranging 
from  cancer  victims  to  brokers  who 
follow  pharmaceutical  stocks.  It  also 
triggered  an  explosion  of  copycat 
stories  published  by  print,  broadcast 
and  online  media  promoting  the  new  drug  devel¬ 
opment  activities  of  Dr.  Judah  Folkman. 

Written  by  Times  reporter  Gina  Kolata,  the 
story  also  resulted  in  an  unusual  amount  of  criti¬ 
cism  because,  despite  its  front-page  presentation 
as  a  “new”  breakthrough,  the  article  contained  no 
new  scientific  data.  In  fact,  the  National  Cancer 
Institute  issued  a  statement  saying  there  had  been 
no  new  data  on  Folkman ’s  drugs  since  a  report  in 
the  medical  journal  Nature  last  November.  The 
federal  agency  added  that  there  were  at  least  11 
similar  drugs  undergoing  clinical  trials,  including 
three  drugs  that  were  at  a  much  more  advanced 
stage  of  testing. 

Time  magazine  subsequently  published  its  own 
“special  report”  about  Kolata ’s  article,  portraying  it 
has  a  concoction  of  careful  qualifications  and  “a 
case  of  science  journalism  gone  awry.”  It  charged 
the  T/mes  “distorted  the  significance”  of  the  cancer 
drug  research  “in  several  important  respects,  and  it 
exaggerated  and  romanticized  the  role  of  the 
drugs’  discoverer  (Dr.  Judah  Folkman)...” 

QUOTED  AUTHORITY  DISPUTES  QUOTE 

Like  many  other  stories  on  medical  develop¬ 
ments,  the  cancer  cure  article’s  credibility  hung  on 


the  judgement  of  a  respected  and 
independent  authority.  In  this  case, 
Nobel  laureate  and  research  center 
director  Dr.  James  Watson  was  select¬ 
ed  to  be  the  newspaper’s  primary 
impartial  arbiter.  And  Watson  was 
quoted  declaring  flatly:  “Judah  is 
going  to  cure  cancer  in  two  years.” 

But  the  next  day  Watson  wrote  the 
Times  disputing  the  quote  by  Kolata, 
a  highly  regarded  science  reporter, 
and  warning,  “The  history  of  cancer 
research  is  littered  with  promised 
treatments  that  raised  people’s 
hopes,  only  for  them  to  be  dashed 
when  the  treatments  were  put  to  the 
test  in  humans.” 

Watson’s  letter,  which  was  published  by  the 
Times  under  a  caption  that  said  “High  Hopes  on 
Cancer,”  called  Folkman ’s  work  with  the  drugs 
endostatin  and  angiostatin  “the  most  exciting  can¬ 
cer  research  of  my  lifetime.” 

Referring  to  the  controversial  quote,  Watson 
wrote:  “What  I  told  Ms.  Kolata,  at  a  dinner  party  six 
weeks  ago,  was  that  endostatin  and  angiostatin 
should  be  in  National  Cancer  Institute  clinical  tri¬ 
als  by  the  end  of  this  year  and  that  we  would 
know,  about  one  year  after  that,  whether  they 
were  effective.” 

STORY  UNJUSTLY  HYPED? 

“If  it  was  unjustly  hyped  by  (Kolata),  that’s  hard 
to  sort  out,”  said  Tom  Goldstein,  dean  of  the 
Graduate  School  of  Journalism  at  Columbia 
University  and  a  former  Times  reporter.  “If  the 
Times  stands  by  its  story,  who’s  going  to  referee 
the  truth  of  this?” 

Meanwhile,  others  have  jumped  into  the  fray. 

Harvard  University’s  Office  of  News  &  Public 
Affairs  issued  a  statement  saying  the  findings  of 
Folkman,  a  Harvard  professor  with  an  endowed 
chair,  was  first  reported  in  1997  in  the  university’s 
weekly  publication,  the  Gazette  —  which  simulta- 


“The  problem  is  some  science  journalists  are  now 
complaining  that  the  story  was  old  news,  overplayed, 
and  that  the  subsequent  frenzy  of  stories  cruelly  gave 
false  hope  to  those  with  the  disease.” 

Newsday,  May  7,  1 998 


“On  one  level  this  is  a  case  of  science  journalism  ) 
gone  awry.  Although  the  original  story  . . .  was  s 

sprinkled  with  the  necessary  caveats,  it  distorted  the  j 
significance  of . . .  (the)  research  and  it  exaggerated  / 
and  romanticized  the  role  ot  the  drugs’  discoverer  •  •  ■  ”  ( 
Time  Magazine,  May  18,  1998^ 
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neously  posted  the  story  on  its  Web 
site,  www.news.harvard.edu. 

“William  J.  Cromie,  the  Gazette's 
long-time  science  writer,  had  reported 
on  Folkman’s  research  in  a  front-page 
Gazette  article  on  Feb.  13, 1997  —  near¬ 
ly  14  months  before  the  Times'  May  3, 
1 998,  story,”  said  Harvard’s  news  office. 


The  New  Yorker  reported  the  Times' 
story  had  been  scooped  —  by  the 
Times  itself.  The  first  story,  which 
appeared  last  Nov.  21  on  page  28,  was 
written  by  another  Times  science 
writer,  Nicholas  Wade,  whose  account, 
the  New  Yorker  declared,  “had  been 
careful  not  to  overhype  the  findings. 


predicting  only  that  the  drugs  ‘may  well 
prove  relevant  to  the  treatment  of 
human  cancer.’” 

The  New  Yorker  contended  the 
Times’  edition  on  May  3  “ran  the  very 
same  story”  with  the  added  drama  of  a 
headline  reference  to  “cautious  awe”  on 
its  front  page.  “The  article  below,  how- 


Cancer  Cure  Reporter’s  Book  Offer 

A  literary  agent's  $2  million  book  proposal  heightens  the  controversy 


The  same  day  that  New  York 
Times  reporter  Gina  Kolata’s  can¬ 
cer  cure  story  appeared  on  the  front 
page,  she  received  a  call  from  literary 
agent  John  Brockman  who  suggested 
the  story  could  be  the  basis  for  a  $2 
million  book  advance. 

In  response,  Kolata  sent  Brockman 
an  e-mail  with  a  two-page  book  pro¬ 
posal.  But  a  day  later, 

Kolata  —  who  apparently 
was  unaware  of  a  Times 
policy  prohibiting 
reporters  from  writing 
books  about  subjects  they  ^ 

are  actively  covering  —  HP  i 

withdrew  her  offer  after 
speaking  with  her  editors. 

Kolata,  a  Times  ' 

reporter  for  a  decade,  is 
also  a  prolific  author  who  I  aM 

has  written  several  books. 

A  Times  spokeswoman, 

Lisa  Carparelli,  told  E&P, 

“Our  editors  are  very 
much  opposed  to  a  New  Yor 

reporter  undertaking  a  Gina  Kol 

book  on  a  set  of  develop-  several  1 

ments  that  he  or  she  is 
currently  covering.” 


cancer  cure  stories  he  had  been 
reporting. 

Along  with  heightening  the  overall 
controversy  surrounding  the  Times’ 
“cancer  cure”  story,  the  book  advance 
offers  also  sparked  national  debate 
about  whether  newspapers  should  for¬ 
bid  reporters  from  writing  books 
about  news  stories  they  are  covering. 

Yes,  said  the  New 
York  Times  and 

Not  necessarily 
say  two  prominent 
^  journalism  deans  and 
^  professor  of  ethics. 

' The  deans  of  the 
graduate  schools  of 
’  "  journalism  at 

*  ^  ^  ^  Columbia  University 

and  at  the  University 
\  :  .7  '! j  of  California  at 
-4  Berkeley  said  it 

^  r  HKii  fhat  the 

efforts  to  avoid 

Imes  reporter  potential  conflicts  of 
has  also  written  interest  may  become 


New  York  Times  reporter 
Gina  Kolata  has  also  written 
several  books. 


“I  don’t  think 

there  can  be  a  hard  and  fast  rule,”  said 


In  the  case  of  Kolata,  Carparelli  said,  Tom  Goldstein,  the  Columbia  dean 


“Ms.  Kolata  mentioned  the  book  pro-  whose  varied  career  also  includes  a 
posal  to  her  direct  supervisor,  and  half-dozen  years  as  a  Times  reporter, 
then  they  jointly  decided  that  it  was  “You  shouldn’t  be  writing  about  some- 

appropriate  for  her  to  tell  the  execu-  thing  whose  outcome  you  can  effect, 

tive  editor  about  it.”  “My  sense  is  that  people  will  tight- 

Kolata’s  supervisor  is  science  editor  en  up  because  of  all  the  attention  that 


Cornelia  Dean;  the  executive  editor  is 
Joseph  Le^'veld.  Kolata  returned  a  call 
from  E&P,  but  declined  comment. 
Times  editors  did  not  respond  to 
requests  for  interviews. 

The  Times  did  its  own  story  on  the 
series  of  events,  and  quoted  Lelyveld 
as  explaining,  “We  don’t  want 


is  being  paid,”  added  Goldstein.  “I 
don’t  think  it  is  necessarily  a  good 
thing  to  tighten.  You  want  to  be  able 
to  get  the  really  talented  people  in  the 
newsroom  who  might  be  tempted  to 
go  off  into  book  writing.” 

Orville  Schell,  the  Berkeley  dean, 
expressed  stronger  reservations. 

“It’s  very  common  and  a  perfectly 


reporters  trading  on  stories  they  are  “It’s  very  common  and  a  perfectly 
currently  covering.There  is  the  danger  respectable  practice  to  be  writing 
of  a  conflict  of  interest,  and  there  is  an  books  and  to  be  reporting  on  the 
appearance  of  a  conflict  of  interest.”  breaking  aspects  of  the  story,”  said 
A  reporter  at  Newsday  was  also  Schell,  a  former  staff  writer  at  the  New 
reported  to  have  been  offered  a  $1  Yorker  and  author  of  13  books, 
million  advance  for  a  book  about  the  “You’d  write  the  articles,  and  you’d 
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be  writing  the  books  as  a  kind  of  dou-  | 
ble  bill. The  magazine  article  would  | 
generate  the  book  contract  or  a  higher 
advance.” 

“However,”  added  Schell, “I  would 
be  very  wary  of  soliciting  a  book  con¬ 
tract  the  day  after  a  front-page  story  in 
the  New  York  Times  has  created  a 
brouhaha.  It  gives  the  appearance  of 
sort  of  profiting  at  a  moment  when 
news  is  in  its  most  vulnerable  state. 

It’s  unseemly.” 

Long  Island’s  Newsday  has  its  own 
respected  science  reporter,  Robert 
Cooke,  who  has  tracked  Dr.  Folkman’s 
decades  of  efforts  to  conquer  cancer. 

He  has  accepted  a  contract  from 
Random  House  to  put  together  a  book 
on  Folkman;  the  Times  quoted  indus¬ 
try  sources  as  saying  Newsday’s 
reporter  would  make  $1  million. 

While  Cooke  wouldn’t  tell  E&P  the 
extent  of  his  windfall,  he  acknowl¬ 
edged,  “I  never  expected  to  get  such  a 
big  advance.”  Researcher  Folkman  has 
promised  the  reporter,  according  to 
Random  House  publicist  Tom  Perry, 
“exclusive  access  for  the  next  couple 
of  years.” 

Cooke  hoped  to  write  about 
Folkman  simultaneously  in  news  sto¬ 
ries  and  in  his  book,  he  said,  adding, “I 
have  to  work  that  out  with  Newsday. 
We ’ll  see  what  I’m  allowed  to  cover.” 

Ultimately,  Cooke’s  editors  ruled  out 
part  of  his  plan.  Howard  Schneider,  a 
managing  editor-news  and  vice  presi¬ 
dent  for  content  development,  said, 

“We  just  came  out  of  a  meeting. . . . 

Bob  will  not  be  able  to  continue  to 
cover  Dr.  Folkman’s  research  or  the 
cancer  research  of  any  of  his  competi¬ 
tors  because  he  is  going  to  go  ahead 
and  do  the  book.” 

Newsday  editors  decided  Cooke 
might  be  put  in  a  position  where  it 
would  appear  he  might  hesitate  to 
report  criticism  of  Folkman  for  fear 
the  researcher  would  cut  off  the  spe¬ 
cial  access  he  has  granted  the 
reporter-author  for  his  book. 

— Joe  Nicholson 
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ever,  was  longer  on  awe  than  on  can-  out  did  not  attempt  to  judge  whether  tor  conceded  some  trials  of  similar 

tion,”  contended  the  magazine. “A  media  its  own  story  of  “promising”  research  drugs  were  “farther  along,  but  the 

frenzy  instantly  ensued.  Radio  and  tele-  might  have  been  too  “promising.”  results  have  not  thus  far  been  as  dra- 

vision  carried  the  story  to  every  corner  Orville  Schell,  the  author  and  dean  of  matic.” 

of  the  globe.”  the  Graduate  School  of  Journalism  at  The  Times  never  intended  to  attempt 

At  Newsday,  a  Times  rival,  Howard  the  University  of  California  at  Berkeley,  to  compare  cancer  research  data,  said 

Schneider,  a  managing  editor-news  and  described  the  story  as  marred  by  a  “fail-  Lelyveld.  “We’re  not  a  medical  journal, 

vice  president  for  content  develop-  ure  to  acknowledge  others  reported  and  we’ve  never  sworn  to  only  publish 

ment,  told  E&P\  “We  had  already  report-  this  before.”  peer-reviewed  stuff,”  he  said.  “We  were 

ed  much  of  what  she  was  reporting  so  I  “The  story  made  it  seem  that  the  rev-  reporting,  we  thought,  on  science  and 
was  a  little  perplexed  about  why  it  was  elation  of  the  scientific  findings  had  process,  and  not  on  the  scientific  con- 
played  the  way  it  was,  and  I  was  looking  suddenly  happened,”  said  Schell.  “This  elusion.” 

for  the  kind  of  new  breakthrough  devel-  isn’t,  in  a  certain  sense,  original,  straight  Was  Lelyveld  backing  away  from  the 

opment  and  didn’t  find  it.”  from  the  scientists.That  was  the  sort  of  Times'  emphasis  on  one  scientist’s  pre- 

A  week  after  the  Tltwes’ controversial  impression  —  that  they  had  a  scoop  diction  of  a  cure  in  two  years?  No.  “We 
story,  its  business  pages  reported  the  here.”  ran  it  on  the  front  page  because  we 

story’s  effect  on  a  pharmaceutical  com-  sensed  —  and  our  reporter  sensed  — 

pany  that  has  the  license  to  produce  THE  TIMES'  RESPONSE  that  there  was  an  unusual  excitement 

one  of  Folkman’s  experimental  agents  Reporter  Kolata  declined  comment,  (about  the  drugs),”  he  said.  “We  have  a 
for  testing  in  humans.  The  company.  Executive  editor  Joseph  Lelyveld  turned  front  page  language  that  our  readers 
Entremed  Inc.,  of  Rockville,  Md.,  was  down  E&P  interview  requests,  but  he  understand.  If  we  were  reporting  that 
providing  funding  to  Folkman  and  did  tell  the  local  O&serrer:  “Were  we  to  cancer  was  going  to  be  cured  in  two 
hoped  to  market  his  treatment.  do  it  over  again,  I  think  we  still  would  years,  we  would  have  had  a  banner 

Entremed  stock,  which  had  been  have  put  it  on  the  front  page.  But  the  headline.” 
about  $12  a  share,  “shot  up  as  much  as  caveats  which  were  in  the  story  proba-  Expressing  confidence  in  the  news¬ 

sevenfold,  to  $85,  on  Monday  morning  bly  would  have  been  more  forceful  and  paper’s  judgment.  Times  spokeswoman 
after  an  article  in  the  New  York  Times  marshaled  higher.”  Lisa  Carparelli  told  E&P\  “We  do  review 

described  the  company’s  promising  sci-  As  for  the  National  Cancer  Institute’s  our  performance  constantly,  but  noth- 
entific  research,”  the  Times  reported,  criticism,  Lely'veld  said,  “As  I  understand  ing  out  of  the  ordinary  seems  warrant- 
and  plunged  back  down  to  $33  25  it,  and  I’m  not  an  expert  on  this,  the  dif-  ed  in  this  case.”  She  added, ‘‘We  are 
when  “investors  came  to  their  senses.”  ference  is  the  results  on  mice  are  more  entirely  comfortable  with  the  coverage 
The  Times’  account  of  financial  fall-  ambiguous  in  the  other  cases.”  The  edi-  and  with  the  placement.”  ■ 


Receive  all  this  for  one  atiractiue  price.  Where  else  will  you  get  such  an  incredible  return? 


For  more  information,  contact  Thomson  Target  Media 
at  (800)  217-8679,  or  fax  or  e-mail  us  this  coupon. 


nramson  Target  Media 

730  N.  FrankUn,  Suite  706,  Chicago,  a  60610 
e:  moreinfo@ttniediaxoM  •  p:  (800)  217-8679  •  f:  (312)  S73-3810 


Pro  Fodltiali  Tlili  Week  hicks  off  the  NR  season  with  a  promotion  guaranteed 
to  score  a  touchdown  with  your  readers  and  your  sales  staff! 


•  Team  up  with  T.T.M.  for  23  weeks  of  Pro  Football  This  Week,  beginning  August  18. 

•  Kick  off  with  our  NFL  sales  incentive  to  spur  your  staff  on  to  a  winning  season. 

•  Field  the  latest  fines,  iniury  reports,  handicaps,  exclusive  stats  and  game  previews, 
from  the  editors  of  Pro  football  Weekli/. 

•  Hit  a  highly  targeted  audience  -  more  than  42  million  people  in  the  U.S  watch  NFL 
football  on  an  average  Sunday. 

•  Score  a  touchdown  with  advertisers  by  attracting  customers. 

•  Rush  your  readers  to  enter  our  "Bowl  Them  Over"  Super  Bowl  Sweepstakes 


May  30, 1998 


http://www.mediainfo.com 


Editor  6?  PimusHER  15 


BY  SI  LIBERMAN 


N.J.’s  Divine  Columnist: 
The  Rev.  Michael  Riley 

Riling  traditionalists  but  enthralling  newspaper  readers,  a  local  preacher  builds  an  audience 


WHEN  THE  REV.  Michael  Riley  steps 
up  to  the  plate  each  week  on  the 
religion  pages  of  three  Gannett- 
owned  New  Jersey  dailies,  there’s 
no  telling  what  subject  or  sacred  cow  he’s  about 
to  take  a  swing  at. 

In  his  no-holds-barred  “Only  Human”  column, 
the  39-year-old  Baptist  pastor  has  written  about 
his  vasectomy  after  the  birth  of  his  fourth  son  and 
described  how  the  child  was  conceived  during 
the  blizzard  of  ’96. 

He’s  called  Southern  Baptist  conventioneers 
“goofy”  for  voting  to  boycott  Disney  products, 
expounded  on  adultery  and  chided  religionists  for 
blindly  following  rituals,  such  as  male  circumci¬ 
sions,  that  are  based  on  what  he  considers  biblical 
fables. 

And  to  emphasize  a  point,  he’s  not  averse  to 
using  an  expletive. 

Reader  reaction?  Split  50-50,  pro  and  con,  say 
editors  of  the  Asbury  Park  Press  (158,000  circu¬ 
lation),  Home  News  Tribune  (76,000)  and 
Bridgewater  Courier  News  (48,000). 

“Sacrilegious  . . .  profane  ...  a  disgrace”  are  adjec¬ 
tives  readers  have  used  to  vent  objections  to  the 
column.  And  there  have  also  been  these  reader 
comments:  “I  laugh,  I  cry,  I  agree  and  I  disagree 
but  it  is  the  first  thing  I  turn  to  on  Saturday  morn¬ 
ings _ God  bless  you”  and  “Yahoo _ Thank  you 

very  much  for  the  relevant,  amusing  and  spiritual 
epistles.” 

Riley  acknowledges  losing  some  of  the  130 
parishioners  of  his  Stelton  Baptist  Church  in 


Edison  Township  since  becoming  the  Home  News' 
outspoken  religion  page  columnist  seven  years 
ago.  Among  them.  Jack  Pace,  chairman  of  the 
Pulpit  Committee,  who  called  him  to  the  New 
Jersey  parish  from  a  congregation  in  Medford, 
Mass.,  in  1990. 

An  effort  to  reach  Pace  for  comment  was  inter¬ 
cepted  by  his  wife,  Nyda,  who  coolly  reacted, 
“We’re  not  too  fond  of  Michael  Riley.  We  have  no 
comment.”With  that,  she  hung  up  her  phone. 

The  column  has  also  brought  curious  and/or 
inspired  outsiders  into  the  small  Baptist  church  on 
Sundays. 

In  preaching  Christian  principles,  the  belea¬ 
guered  columnist  says,  he  tries  not  to  do  it  in  a 
staid  way. 

People  don’t  hear  them  when  communicated  in 
a  conventional  way.  Earthy,  colorful  language  and 
subjects  demand  attention. 

Audrey  Villano,  a  grandmotherly,  30-year  mem¬ 
ber  of  the  Stelton  Baptist  Church,  is  a  staunch  sup¬ 
porter  of  Riley.  “Each  pastor  brings  something  spe¬ 
cial  to  the  church,”  she  says.  “Some  are  backslap- 
pers.  Some  speak  the  truth.  He’s  the  latter.  Some 
elderly  members  put  pastors  on  a  pedestal  and 
aren’t  used  to  very  frank  talk.  I  really  enjoy  his  col¬ 
umn,  though,  because  of  his  honesty  and  willing¬ 
ness  to  reveal  where  his  own  faults  lie.” 

While  growing  up  in  a  south  Jersey  mobile 
home  colony  next  to  a  truck  stop,  Riley  says  he 
was  an  atheist. 

“A  girl  I  lusted  for  got  me  back  into  the  church,” 
he  explained.  “She  was  into  religion,  and  I  kept 
writing  to  her.  A  youth 
leader  suggested  I 
become  a  minister.” 

That  led  him  to  Eastern 
College  in  St.  Davids,  Pa., 
where  he  graduated.  It’s 
where  he  met  his  wife, 
Susan,  the  daughter  of  a 
former  minister  of  the 
church  in  which  he  now 
finds  himself  preaching. 
He  also  has  a  degree  from 
the  Eastern  Baptist 
Theological  Seminary  in 
Philadelphia. 

“When  we  started  the 
column,  we  got  lots  of 


Here’s  what  they  say  about  him 


'‘Sacrilegious 
.  .  .  profane  .  . 
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complaints,”  Home  News  editor  Dick  Hughes 
recalls.  “We  published  the  negative  letters  and  got 
counterpositive  responses.  You  have  to  be  willing 
to  take  the  heat. 

“Riley  writes  from  the  personal  element. 
However  earthy  the  columns  are,  they  all  lead  to  a 
lesson  in  spirituality.  I  believe  he  truly  loves  the 
Lord.” 

Last  year,  Hughes  showed  his  appreciation  of 
Riley’s  talent  by  hiring  him  as  a  full-time  feature 
writer.  “I  believe  he’s  one  of  the  best  in  the  coun¬ 
try,”  the  editor  says,  “and  1  think  sooner  or  later 
Gannett  will  put  the  column  on  its  news  wire.” 

Since  becoming  a  full-time  Home  News  staffer, 
Riley  said  he  serves  his  congregation  on  a  part- 
time  basis.  “But  they  haven’t  taken  back  the  key  to 
the  parsonage  where  we  live,”  he  says. 

How  have  his  pulpit  peers  reacted  to  his  col¬ 
umn?  “Well,  they  haven’t  defrocked  me  yet,”  Riley 
laughed.  “I  really  don’t  hang  around  with  minis¬ 
ters.  They  can  be  tiresome.” 

The  Rev.  Roy  Medley,  executive  minister  of  the 
American  Baptist  Churches  of  New  Jersey,  which 
include  260  congregations  throughout  the  state, 
sees  Riley  as  an  extraordinar>'  communicator. 

“He  chooses  not  to  be  preacherly  in  his  writ¬ 
ing,”  Medley  said. 

“He’s  able  to  talk  about  the  deepest  issues  of 
faith  and  life  in  ways  people  understand.  He  com¬ 
municates  to  an  audience  outside  of  the  church 
but  doesn’t  use  the  same  earthy  language  in  his 
sermons  as  he  does  in  his  column. 

“I  don’t  always  agree  with  what  he  writes  but 
he  stimulates  my  way  of  thinking. 

“And,  you  know,  the  guy  we  followed  also  got 
into  a  lot  of  trouble  for  talking  like  that.” 

Here  are  some  excerpts  from  Riley’s  column; 

TOLERANCE 

“This  world  was  not  built  for  the  squeamish. The 
namby-pamby  need  not  apply.  The  ugly  and  ooky, 
as  well  as  the  breathtaking  and  the  sleek,  are  all 
part  of  God’s  creation.” 

FAMILY 

“A  family  is  a  hell  of  a  thing  to  be  born  into  any¬ 
way,  full  as  it  is  of  sinners  and  strangers  and 
secrets.  . .  .  It’s  pure  dumb  luck  that  gives  us  our 
dad’s  nose,  our  mom’s  eyes,  and  Uncle  Ed’s  pen¬ 
chant  for  throwing  back  a  dozen  boilermakers  and 
bothering  his  nieces  and  nephews  with  the  old 
‘pull  the  finger’  trick  every  Thanksgiving.  And  it’s 
love  that  prevents  us  from  bringing  a  loaded  AK-47 
to  our  family  reunions.” 

ADULTERY 

“Adultery  ...  is  not  about  plumbing  or  who’s 
thingamabob  got  stuck  where.  It’s  about  betrayal 
and  faithlessness,  which  is  why,  on  a  human  level, 
it  is  so  hard  to  forgive  and  damned  near  impossi¬ 
ble  to  forget.” 


BY  M.L.  STEIN 

Loser  Sues  Over 
Spelling  Contest 

Claims  newspaper  used  unauthorized  words 


Al  2-YEAR-OLD  California  girl  is  suing  the 
Sacramento  Bee  and  Scripps  Howard  over 
her  loss  in  a  spelling  match  —  but  two 
judges  have  rejected  her  plea  to  bar  the  winner 
from  competing  in  the  national  finals  in 
Washington,  D.C. 

The  plaintiff,  Anthea  J.  Kamalnath,  an  eighth 
grader  at  Notre  Dame  Catholic  School  in 
Vacaville,  finished  third  in  the  California  Central 
Valley  Spelling  Bee,  sponsored  by  the  newspa¬ 
per. 

She  and  her  parents,  Prakash  and  Jacintha 
Kamalnath,  claim  she  was  prevented  from  win¬ 
ning  because  regional  organizers  violated  the 
Cincinnati-based  newspaper  company  that  runs 
the  spelling  bee. 

The  complaint  alleges  that  the  Bee  used  words 
not  authorized  by  Scripps  Howard  for  regional 
competition  and  the  judges  ignored  a  rule  allow¬ 
ing  the  final  four  contestants  to  remain  standing 
when  they  all  misspell  the  same  word  in  a 
round. 

Anthea  was  eliminated  for  misspelling  impugn. 
The  winner  of  the  regional  contest  was  1 3-year- 
old  Haley  Owen,  a  .student  at  Garden  Sunrise 
Christian  School  in  suburban  Citrus  Heights,  who 
outspelled  Anthea  and  the  second-place  winner 
Evan  Blanton. 

The  Kamalnaths’  attorney,  .Matthew  C.  .Mani, 
filed  a  request  in  Sacramento  County  Superior 
Court  for  a  temporary  restraining  order  to  block 
Owen  from  competing  as  the  sole  champion  May 
24-30  at  the  Scripps  Howard  National  Spelling 
Bee. 

Judge  John  R.  Lewis  denied  the  petition,  saying 
the  suit  would  have  to  name  Owen  as  a  defen¬ 
dant  to  proceed. 

Mani  refiled  accordingly,  and  took  the  case  in 
late  April  to  Judge  Joe  S.  Gray,  who  also  denied  a 
restraining  order  on  the  grounds  that  the 
Kamalnaths  had  not  shown  a  probability  of  win¬ 
ning  their  case. 

.Mani  expressed  di.sappointment  at  the  decision 
and  said  he  would  confer  with  his  clients  about 
continuing  legal  action. “This  is  not  a  sour  grapes 
case,”  he  told  the  Bee.  “They’re  complaining  that 
the  rules  for  the  competition  were  violated  by 
the  grown-ups.” 

Not  so,  said  Molly  Evangelist!,  who  coordinated 
the  event  for  the  Bee. 

She  said  the  paper  has  followed  the  same  rules 
since  the  competition  began  15  years  ago. 

Scripps  Howard,  she  added,  allows  regional  offi¬ 
cials  to  use  any  words  they  choose,  and  students 
are  given  the  rules  orally  and  in  writing  before 
and  during  the  event.  ■ 
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JOHN  (JACK)  T. 

HERKITY,  presi¬ 
dent  of  the 
Churchill 
Consulting 
Group,  a  human 
resources  consult¬ 
ing  service,  has  ROBERT  EDEIMAN 

been  named  cor¬ 
porate  personnel 
director  at  the  Tribune-Review 
Publishing  Co.,  Greensburg,  Pa. 

DAVID  HOLWERK.  5 1 ,  managing  edi¬ 
tor  at  the  Lexington  (Ky.)  Herald- 
Leader,  has  been  appointed  editor  at 
the  Duluth  (Minn.)  News-Tribune. 

JIM  HOHMAN,  vice  president  of 
online  and  media  sales  at  Reuters  New 
Media,  has  been  promoted  to  senior 
vice  president  of  sales. 

ROBERT  EDEIMAN,  vice  president 
of  sales  and  marketing  at  Thomson 
Newspapers’  Pcnn-Ohio  Group,  has 


KAREN  STENVALL  JERRY  CEPPOS 


been  appointed  executive  publisher  of 
Needham,  Mass.-based  Community 
Newspaper  Co.’s  South  publishing  unit, 
including  Mariner  and  Pennysaver 
publications  and  Cape  Cod  weeklies. 

MICHAEL  C.  TRAYNOR,  production 
director  for  the  Savannah  Morning 
News,  Savannah,  Ga.,  has  been  promot¬ 
ed  to  general  manager. 

NORM  LEWIS,  40,  publisher  and  edi¬ 
tor  at  the  Butte  Montana  Standard, 
has  been  named  editor  at  the  Skagit 
Valley  Herald,  Mount  Vernon,  Wash. 

He  succeeds  NANCY  ERICKSON, 


The  McGee  Family 
has  sold 


Sonora  (CA)  Union  Democrat 

(12,000  daily  circulation) 
to 

Western  Communications,  Inc. 

of  Hend,  Oregon 

Wc  arc  proud  to  have  represented 
the  McGee  Family  in  this  transaction. . 


119  EAST  MARCY  STREET  SUITE  lOO  SANTA  FE,  NM  875OI  TEL:  505.82O.27OO  FAX:  5O5.82O.29OO 

E-mail:  di rks. van. essen^i* internet mci.com  http://www.iji rksvanf.ssen.com 


who  retired  last 


W  t^VTH  THORN- 

^  ING,  a  veteran 
reporter  at  the 
Ravalli  Republic, 
Hamilton,  Mont., 
has  been  promot¬ 
ed  to  managing 

editor.  She  succeeds  ROB  BREEDING, 
who  left  to  become  city  editor  at  the 
Arizona  Daily  Sun  in  Flagstaff. 

KAREN  STENVALL,  display  advertis¬ 
ing  manager  at  the  Daily  Times-Call, 
Longmont,  Colo.,  has  been  appointed 
retail  sales  manager  at  the  Denver  Post. 

HOWARD  GOLDBERG,  41,  an  editor 
on  the  national  news  desk  of  the 
Associated  Press  in  New  York,  has  been 
named  AP’s  news  editor  for  Ohio.  He 
will  be  based  in  Columbus. 

CHRISTOPHER  THORNE,  30,  a 
newsman  in  AP’s  Albany,  N.Y.,  bureau, 
was  appointed  correspondent  in 
Peoria,  111. 

STEPHANIE  MULLEN,  29,  a 

supervising  editor  on  AP’s  photo  desk 
in  New  York,  was  named  photo  editor 
in  San  Francisco. 

FREIDA  FRISARO,  37,  a  news- 
woman  in  the  Miami  bureau,  was 
appointed  news  editor  in  Indianapolis. 

LINDA  ASHTON,  40,  a  newswoman 
in  AP’s  Seattle  bureau,  becomes  a  cor¬ 
respondent  in  Yakima,  Wash. 

She  succeeds  AVTVA  BRANDT, 
who  joins  the  AP’s  Seattle  staff. 

ROGER  H.  MVDD,  a  veteran  broad¬ 
cast  journalist,  has  been  nominated  to 
serve  as  a  director  of  Media  General 
Inc,,  Richmond, Va.  He  would  succeed 
JAMES  S.  EVANS,  a  former  Media 
General  CEO  director  since  1982,  who 
is  retiring  in  May. 

RAYMOND  B.  HOLTON,  53,  manag¬ 
ing  editor  at  the  Allentown,  Pa., 
Morning  Call,  has  been  named  editor 
and  vice  president. 

He  assumes  the  top  editorial  post 
from  ROGER  OGLESBY,  who  became 
president  of  the  Orange  County  edi¬ 
tion  of  the  Los  Angeles  Times. 

JEROME  H.  BAILEY,  45,  chief  finan¬ 
cial  officer  of  Salomon  Inc.  and 
Salomon  Brothers,  has  been  named 
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senior  vice  president  and  chief  financial 
officer  of  Dow  Jones  &  Co.,  New  York. 

JANE  HEALY,  managing  editor  at  the 
Orlando  Sentinel  and  JERRY 
CEPPOS,  executive  editor  and  senior 
vice  president  at  the  San  Jose  Mercury 
News,  have  been  named  to  the  national 
Board  of  Visitors  of  the  University  of 
Maryland  College  of  Journalism, 

C.ollege  Park,  Md. 

HAYNES  JOHNSON,  best-selling 
author,  national  TV  commentator  and 
former  Pulitzer  Prize-winning  journalist 
at  the  Washington  Post  and  Washington 
Star,  was  chosen  to  fill  the  Knight 
C^hair  in  Journalism  at  the  University  of 
Maryland  College  of  Journalism. 

KEVIN  DALE,  managing  editor  at  the 
Fort  Worth  Star-Telegram,  has  been 
appointed  senior  managing  editor  at 
Gannett  Suburban  Newspapers, White 
Plains,  NY. 

GIL  THELEN,  59,  an  editorial  consul¬ 
tant  for  Knight  Ridder,  has  been  named 
vice  president  and  executive  editor  at 
the  Tampa  Tribune. 

PATRICIA  FOOTE,  assistant  man¬ 
aging  editor  for  features  at  the  Seattle 
Times,  has  been  named  to  the  newly 
created  position  of  assistant  managing 
editor  for  hiring  and  staff  development. 

BRETT  SCHAEFFER,  associate  edi¬ 
tor  at  the  Hyde  Park  Herald,  Chicago, 
has  been  promoted  to  editor.  He  suc¬ 
ceeds  KEVIN  KNAPP,  who  recently- 
joined  Oain’s  Chicago  Business. 

RICHARD  SHVTE,  manager  of 
advanced  technologies  in  the  informa¬ 
tion  service  department  at  Media 
(ieneral,  Richmond.  Va.,  has  been 
appointed  manager  of  technology  in 
Media  General’s  new  media  group. 

CHARLES  BLACKBURN,  vice 
president  for  marketing  and  business 
development  of  Media  General 
Financial  Services,  was  appointed  man¬ 
ager  of  business  development  and  mar¬ 
keting  in  the  new  media  group. 

MARK  PHELPS,  who  owns  a  Web 
development  and  marketing  firm  in 
Orlando,  Fla.,  has  been  named  sales 
and  marketing  manager  for 
bakersfield.com,  the  Web  site  of  the 


Bakersfield  Californian. 

LON  COOPER,  information  systems 
manager,  was  appointed  technology 
manager  for  new  media. 

SHARON  SPTTTLER,  former 
owner  of  a  marketing  consulting  firm 
in  Fresno,  Calif.,  was  named  an  account 
executive  for  the  new  media  division. 

JEN  BISCHOFF,  a  Web  designer 
who  was  a  partner  in  a  design  firm  in 
San  Luis  Obispo,  Calif.,  joins  the  new 
media  division  as  a  Web  designer. 

LEIGHTON  **MAC”  McKETTHEN, 

vice  president  of  marketing  services  at 
Fruit  of  the  Loom  Inc.,  has  been 
named  marketing  director  at 
Philadelphia  Newspapers  Inc. 

WILLIAM  RUSH,  publisher  at  the 
New  Haven  Register,  has  been  elected 
president  of  the  Connecticut  Daily 
Newspaper  Association. 

Other  officers  elected  include; 
WAYNE  SHEPPERD,  publisher  at  the 


Danbury  News-Times  —  first  vice  pres¬ 
ident;  ROBERT  LASKA,  publisher  at 
the  Bridgeport  Connecticut  Post  — 
second  vice  president;  RICHARD 
WILLIS,  director  of  finance  at  the 
New  London  Day  —  treasurer;  and 
RICHARD  KING,  executive  director 
of  CDNA  —  treasurer. 

B.J.  FRAZIER,  publisher  at  the 
Norwalk  Hour,  is  the  immediate  past 
president. 

KEVIN  0’SHEA,\ice  president, cor¬ 
porate  treasurer  and  investor  relations 
for  Bell  &  Howard  Co.,  has  been 
appointed  senior  vice  president  and 
chief  financial  officer  at  Liberty  Group 
Publishing,  Northbrook,  Ill. 

KURT  E.  PARENT,  assistant  director 
of  operations  at  the  Worcester,  Mass., 
Telegram  &  Gazette,  has  been  appoint¬ 
ed  director  of  opterations. 

He  succeeds  CHARLES  R.  “DICK” 
PICKENS,  who  retired. 


THE  TRUSTED  ADVISOR 

Veronis,  Suhler  and  Associates’  (VS&A)  extensive 
media  industry  knowledge,  fmancial  acumen, 
transaction  expertise,  and  access  to  decision  makers 
have  made  Veronis,  Suhler  the  trusted  advisor  to 
media  companies  worldwide. 


Veronis,  Suhler  assists  owners  of  newspapers  and 
other  media  companies  to  maximize  the  value  of  their 
holdings  by  providing  a  broad  range  of  financial 
advisory  services,  including: 


Mergers  &  Acquisitions 
Debt  &  Equity  Financing 
Valuations 


Recapitalizations 
Fairness  Opinions 
I  Research 


ROBERT  J.  BROADWATER 

Managing  Directar 
broadwatei@vsacomin.com 


Since  its  founding  in  1981,  Veronis,  Suhler  has 
completed  more  than  390  conununications  industry 
transactions  with  an  aggregate  value  in  excess  of  $20 
billion  —  including  more  than  $870  million  in 
newspaper  transactions. 

Please  call  to  learn  more  about  VS&A’s  financial 
advisory  services  and  discuss  possible  initiatives  in 
complete  confidence. 


KEVIN  M.  LAVALLA 

Managing  Dirtcitr 
Livallak@vsacomm.com 


Infestmtnl  hanJkm  In  tbt  enmmanualum 
mtdia,  puiHshii^  hnaJcaHint,  inttnam 
Mfftai  mtJia,  and  infarmatinn  indattrias. 

3SO  PARK  AVKNUK  •  NSW  YORK,  NY  10032  •(212)  932-4990  WKB  SITC  WWW.vaACOMH.CON 


Vf.ronis.  Sl  hi.f.r  &  A.ssoc  lATi  s  Inc  . 
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MARKETING/Advertising 


BY  ROBERT  NEUWIRTH 


Competitors  Collaborate 
In  Los  Angeles  Market 

Times  Mirrors  Mark  Willes  and  Media  News'  William  Dean  Singleton 
strike  a  unique  ad  marketing  deal,  as  Times  Mirror  buys  stake  in  Singleton's  company 


IF  YOU  CAN’T  beat  ’em,  join  ’em. That’s  the 
strategy  that  Mark  Willes  and  William  Dean 
Singleton  appear  to  be  following  in  Los 
Angeles  by  agreeing  to  jointly  market  advertis¬ 
ing. 

Before  the  agreement,  Singleton  bought  a  bar¬ 
rage  of  advertisements  in  business  publications  to 
tout  his  five  L.A.-area  papers  to  advertisers  as  a 
great  companion  to  ads  in  Willes’  market-leading 
Los  Angeles  Times. 

“It’s  a  pretty  sim¬ 
ple  strategy,” 

Singleton  said.  “We 
now  have  the  sec¬ 
ond  largest  circula¬ 
tion  in  the  L.A.  mar¬ 
ket  and  we  now  are 
promoting  ourselves 
as  the  second  buy 
for  advertisers. 

“We  are  not  trying 
to  take  revenue  from 
the  Times,  principal¬ 
ly  because  we 
couldn’t  do  it  if  we 
tried,”  said  Singleton, 
who  as  president  Mark  Willes,  CEO, 

and  CEO  of  Times  Mirror 

MediaNews  group 

actively  manages  its  papers.  “We  think  our  news¬ 
papers  complement  the  Times!' 

Ike  Massey,  who  runs  Singleton’s  newly  created 
Los  Angeles  Newspaper  Group  —  comprised  of 
the  Los  Angeles  Daily  News,  Long  Beach  Press- 
Telegram,  Pasadena  Star-News,  San  Gabriel  Valley 
Tribune  and  Whittier  Daily  News  —  predicted 
the  piggyback  advertising  strategy  would  bring  in 
new  revenues. 

“We  think  we  can  increase  national  revenues 
40%  over  a  period  of  three  to  five  years,”  Massey 
said,  noting  that  national  advertising,  while  not  a 
leading  category  for  newspa¬ 
pers,  carries  higher  rates  , 

and  produces  higher  profits  _ 
than  local  advertising.  iflCTPClSP  ILClt 

Massey  said  his  group’s  40%  OVBY 

ads  would  run  in  thVPe  tO 

Advertising  Age,  AdWeek, 

MediaWeek  and  the  Masse 

Standard  Rate  &  Data  Angeles  I 


Service  monthly  rate  guide.  The  campaign,  he 
said,  would  cost  several  hundred  thousand  dol¬ 
lars. 

“If  you  buy  only  the  L.A.Times  to  reach  this 
giant  new  ‘Power  Market’  your  coverage  will  be 
only  26%, ’’one  ad  says.  “But  add  the  Los  Angeles 
Newspaper  Group  and  your  coverage  increases 
dramatically.” 

Two  weeks  after  the  ad  campaign  made  its 
debut, Willes  and 
Singleton  announced 
that  their  competing 
L.A.-area  papers  will 
collaborate  —  at 
least  one  day  a 
week.  The  Times  and 
the  five  MediaNews 
papers  will  jointly 
sell  mid-week  adver¬ 
tising  inserts.  In  addi- 
tion,Times  Mirror, 
the  Times'  corporate 
parent,  acquired  an 
unspecified  equity 
stake  in  Garden  State 
Newspapers,  the  27- 
William  Dean  Singleton,  paper  group,  includ- 
CEO,  MediaNews  Group  ing  the  L.A.  unit,  that 
Singleton  owns  with 
Richard  Scudder.  Their  Denver-based  MediaNews 
Group  manages  papers  owned  by  several  holding 
companies. 

Under  the  deal,  the  papers  will  jointly  sell  mid¬ 
week  preprints  through  the  service  called  Times 
Direct.  With  one  buy,  advertisers  can  buy  inserts 
Wednesday  in  the  Times  and  all  five  MediaNews 
papers. 

“It’s  a  new  world  out  there,”  Singleton  said  of 
the  collaboration. “You’ve  got  heads  of  two  com¬ 
panies  that  are  both  creative.”  He  admitted  it  was 
probably  the  first  time  in  his  career  that  he  has 
inked  a  deal  to  cooperate 
,  with  a  competitor. 

Lk  W6  coin  Singleton  refused  to  dis- 

onal  revenues  close  whether  rates  would 
n  period  of  increase,  or  how  the  two 
ive  VecirS  ”  companies  would  share  rev- 


“We  think  we  can 
increase  national  revenues 
40%)  over  a  period  of 
three  to  five  years” 

—  Ike  Massey,  president/CEO, 

Los  Angeles  Newspaper  Group 


The  papers  said  further 
collaboration  was  possible. 
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MARKETING  ADVERTISING 


Buying  LA.  just  Itecaine  easy. 


»■  Peter  Appert, 

H  media  industry  ana¬ 
lyst  with  investment 
banking  firm  BT 
I  Alex.  Brown,  said  the 

I «« 

strategy,  while  star- 
!■»*  tling,  made  sense  and 
was  reminiscent  of 
5  deals  in  the  cable 
industry,  where  com- 
2  petitors  routinely 
collaborate  on  ad 
^  deals. 

2t-  “This  is  interesting 
I?  and  clever  for  them 
^  to  form  an  advertis- 
j  ing  alliance  in  that 
^  marketplace,”  Appert 
said. “The  local  com- 
1  ui  petition  isn’t  the 
other  newspaper 
[5  companies.  It’s  the 
It?  electronic  media  — 
12  television  and  radio. 
Ij;  From  that  stand- 
jc  point,  it’s  better  to 
lEr  join  them  than  to 
”  fight  them.” 


Times  spokeswoman  Laura  Morgan  said  the 
combined  insert  buy  will  give  advertisers  80% 
market  penetration  and  save  costs  on  mailing  to 
nonsubscribers. 

“We  are  still  competing,”  Morgan  said  of  the 
Times'  relationship  with  the  five  Singleton-owned 
newspapers.  “We’re  competing  on  every'  other 
front  —  on  news  stories,  on  other  advertising.” 

Dave  Threshie,  publisher  of  the  Orange 
County  Register,  the  other  major  paper  in  the 
metropolitan  region,  refused  to  comment  on  the 
venture  between  his  two  primary  competitors. 

Willes,  formerly  a  General  Mills  executive,  has 
moved  aggressively  to  change  the  corporate  cul¬ 
ture  as  chairman  of  Times  Mirror  and  as  publish¬ 
er  of  its  flagship  newspaper. 

He  recently  inked  deals  to  sell  three  Times 
Mirror  publishing  units  for  more  than  $2  billion. 
And  he  has  created  a  controversial  new  structure 
that  links  the  marketing  and  editorial  staffs  at  the 
Times.  In  addition,  he  has  vowed  to  spend  liberal 
ly  to  grow  the  Times'  circulation. 

He  has  also  been  investing  in  what  might  be 
called  a  cluster  of  publications  around  the  LA 
daily.  In  addition  to  the  Singleton  deal,Times 
Mirror  has  purchased  the  Los  Angeles  editions  of 
the  Recycler,  a  classified  publication  that  circu¬ 
lates  400,000  copies  in  the  region. 


Award  Categories: 

•  Aviation  Trade  Pr«s 

•  Non-Trade  Press 

Deadline: 

Submissions  must 
be  postmarked  by 
July  15, 1998, 
to  be  eligible 

Prizes: 

$1,000  per  catf^pty 
($1,000  per  i^rson) 


About  NBAA: 

NBAA  represenLs  the 
interests  of  over  5,200 
companies  which  own  and 
operate  general  aviation 
aircraft  as  an  aid  to  the 
conduct  of  their  business 
or  are  involved  w'ith 
biusiness  aviation. 


NfflONAL  BUSINESS  AVlfflON  ASSOClfflON 

announces  the  1998 


GOLD  VVir\G  AWARD 

ror  Rriwiiin^  IjU  vIIciu  c 


Presented  annually  for  excellent,  accurate  and  insightful 
reporting  on  issues  related  to  business  aviation,  by  trade 
or  non-trade  media,  in  either  print  or  broadcast  formats. 

The  NBAA  Gold  Wing  Award  recognizes  journalism's 
important  role  in  reporting  the  significant  contributions 
of  business  aviation  to  the  national  economy 


Eligibility:  ! 

I  •  Sn^e  articles 

•  Features 

•  Series 

•  Bro^kast 

Entries  mua  have 
appeared  between 
I  June  30, 1997,  and 
I  June  30, 1998. 

Judging: 

!  Award  selection  will  be 
I  made  by  a  panel  (rf 
j  experts. 


Write  or  Call; 

For  more  information  or 
an  application  form: 
NBAA  Gold  Wing  Award 
1200  Eighteenth  St.,  NW 
Suite  400 

Wa.shington.  DC  20036 
Tel:  (202)  783-9362 
Fax:  (202)  833-9668 
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TECHKDLOGY 


Cleaning  Up  Costs 


LEANING  SHOP  TOWELS 
in-house  is  boosting  the 
bottom  line  at  the  Star 
Tribune  —  even  at  half 
the  expected  operating 
efficiency,  the  Minneapolis-St. 

Paul  paper  reports. 

The  Star  Tribune  opted  for  on-site  washing  in 
an  effort  to  cap  the  cost  of  laundering  some 
13,000  shop  towels  annually.  Each  year  the  paper 
paid  $40,000  to  an  outside  laundry  and  another 
$35,000  to  buy  and  treat  disposable  rags. 

“We  were  also  concerned  about  the  cradle-to- 
grave  responsibility  for  any  waste  that  goes  off¬ 
site  . . .  and  we  also  were  worried  about  transpor¬ 
tation  liabilities  in  trucking  all  these  shop  towels 
back  and  forth,”  said  Nancy  Devine,  the  newspa¬ 
per’s  environmental,  health  and  safety  manager. 

After  cost-benefit  analysis  showed  a  positive 
internal  rate  of  return,  the  newspaper  purchased 
a  Shop  Towel  On-site  Rag  Washing  system  from 
Maratek,  with  technology  adapted  from  the  com¬ 
mercial  dry’  cleaning  industry. 

The  system  uses  separate  distillation,  wash  and 
dry'  units,  as  well  as  a  steam  generator  and  nitro¬ 
gen  generator. 


Among  its  safety  features  is 
nitrogen  blanketing  in  the  event 
of  fire,  built-in  extinguishers  and 
class  1 ,  division  2  explosion- 
proof  construction. 

STOR  wrings  out  all  solvent, 
which  is  recycled  into  the 
pressroom.  It  reduces  VOC  (volatile  organic  com¬ 
pound)  discharge  and  generally  reduces  costs 
associated  with  regulation,  Devine  said. 

Installed  in  September,  the  STOR  system  had 
some  initial  bugs  that  would  be  familiar  to  anyone 
responsible  for  household  laundry:  unbalanced 
loads  created  vibrations,  drying  times  needed  to 
be  adjusted,  and  the  paper  had  to  experiment 
with  several  detergents. Tlie  unit  also  produces  a 
cleaned  towel  that  is  darker  than  a  commercially 
washed  one.  Devine  attributes  that  to  the  bleach 
commercial  launderers  add. 

Nevertheless,  the  unit  is  a  proven  cost-saver. 
The  paper  has  never  needed  to  buy  any  more 
than  its  initial  150  gallons  of  cleaning  solvent,  for 
instance.  And  while  Devine  says  the  system  is 
working  at  just  50%  of  the  paper’s  goal  of  wash¬ 
ing  3,000  towels  per  shift, “It  seems  to  meet  our 
purposes  very  fine.” 


While  no  rags- 
to-riches  story, 
Twin-Cities  daily 
does  cut  costs 


New  Offices  For 
Cleveland  Plain  Dealer 

The  plain  dealer  will  put  up  a  $38  million 
office  building  on  its  current  site  in  down¬ 
town  Cleveland.  The  new  offices,  said  president 
and  publisher  Alex  Machaskee,  “will  better 
accommodate  current  and  future  technologies.” 

Approximately  1,000  employees  will  work  in 
the  new  225,000-square-foot  building,  which  will 
house  editorial,  prepress  and  all  business  depart¬ 
ments. 

Construction  begins  next  March,  and  the  pro¬ 
ject  is  scheduled  for  completion  in  May  2001. 

Building  architect  is  Cleveland-based  GSI 
Architects  Inc.  (which  also  designed  the  new 
Dayton  Daily  News  production  plant).  GSI  prin¬ 
cipal  Celso  Gilberti,  who  designed  the  Plain 
Dealers  4-year-old Tiedeman  Production  and 
Distribution  Center  in  suburban  Brooklyn,  is  prin¬ 
cipal  designer  for  the  downtown  building. 

Denver  Brooker  is  lead  designer.  Steve  Zannoni  is 
project  manager. 

From  Washington,  D.C.,  David  M.  Schwarz 
Architectural  Services  consulted  with  the  design 
team  on  urban  and  site  issues.  Schwarz  and  GSI 
worked  together  on  the  renovation  of  Severance 
Hall,  home  of  the  Cleveland  Orchestra. 


As  the  project’s  preconstruction  manager, 
Cleveland  general  contractor  Panzica 
Construction  Co.  will  advise  on  construction 
applications  and  sequencing  alternatives. 

Plans  call  for  two-phase  construction  of  a  four- 
story  steel  frame  enclosed  by  a  precast  facade  of 
brick  and  stone. Three  buildings  recently  bought 
by  the  paper  will  be  demolished  for  the  first 
phase  of  construction,  including  all  principal 
offices. 

When  those  first-phase  offices  are  occupied, 
the  existing  building  at  1801  Superior  Avenue 
will  be  torn  down  and  the  second  phase  will 
commence.  Phase  two  will  include  the  building’s 
main  lobby,  cafeteria,  credit  union  and  confer¬ 
ence  center. 

The  383,586-circulation  (508,787  Sunday) 
Advance  Publications  paper  said  the  building  will 
generate  almost  $400,000  in  additional  real  estate 
taxes.  Machaskee  said  the  company  sought  no 
tax  abatements  or  other  special  considerations 
from  the  city. 

Machaskee  said  he  hoped  the  project  would 
“help  to  trigger  development  in  the  northeastern 
part  of  downtown.” 

The  PD  moved  into  the  current  Cleveland 
News  building  more  than  40  years  ago  from 
another  location  on  Superior  Street.  It  said  it 
determined  that  the  cost  of  converting  the  old 
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building’s  production  and  distribution  areas  into  efficient 
office  space  would  be  prohibitive. 

The  southeast  Wyoming  paper’s  new  10,600-square-foot 
downtown  building  was  constructed  next  to  its  production 
and  distribution  plant  (which  formerly  also  housed  its 
offices)  on  land  once  occupied  by  a  telephone  company 
building  and  a  service  station  iE&P,  Nov.  2, 1996,  p.  12P). 

Colorado  Springs’ 
Open-Office  Newsroom 

Blevins  HARDING  group  completed  a  master  plan 
study  for  the  Colorado  Springs  Gazette  newsroom  to 
find  the  best  use  of  existing  space  for  the  next  10  years. 

It  outlined  space  requirements  and  adjacencies  for  all 
newsroom  departments,  as  well  as  requirements  for  new  fur¬ 
niture  and  opportunities  for  reuse  of  existing  furniture. 

The  study  resulted  in  a  newsroom  reconfigured  with  the 
graphics,  photography  and  copy-control  areas  at  its  core. 
Layouts  emphasized  low  panels  between  workstations  to 
facilitate  communication  while  eliminating  the  barriers  of 
traditional  office  walls.  BHG  said  a  central  open  meeting 
area  and  open  reception  desk  “improved  team  interaction 
and  accessibility.” 

Boomerang  At  Home 
In  New  Building 

Z  ARAM  IE  DAILY  BOOMERANG  staffers  now  work  out  of 
a  new,  one-story  building  housing  the  newsroom  and 
darkroom,  classified  and  retail  advertis¬ 
ing  departments,  circulation  and 
administrative  offices,  conference 
room,  employee  lounge,  storage  space 
and  mechanical  equipment  room. 

The  Austin  Co.,  headquartered  in 
Cleveland,  had  determined  that  it 
would  be  impractical  to  convert  the 
old  telephone  company  building  into  a 
production  facility  and  prohibitively 
expensive  to  remodel  the  existing 
office  building  for  compliance  with 
the  Americans  with  Disabilities  Act. 

The  new  office  building  was 
designed  to  accommodate  a  larger 
future  staff  Plans  for  the  production 
building  include  expansion  of  the  mail- 
room,  distribution  and  newsprint  stor¬ 
age  areas. 

Master  Plan  For 
Sacramento 

Later  this  year  the  Sacramento 
Bee  will  begin  a  project  resulting 
from  a  master  plan  prepared  for  the 


McClatchy  Newspapers  flagship  by  Blevins  Harding  Group, 
Boulder,  Colo. 

BHG  recommended  moving  from  one-part  collect  pro¬ 
duction  to  a  two-part  straight  run.  Because  the  Bee  already 
had  begun  using  distribution  centers,  the  consultants  said 
the  approach  “could  be  effectively  implemented  in  the 
field.”  It  also  would  allow  the  paper  to  defer  buying  new 
presses  for  up  to  10  years  while  continuing  to  meet  prod¬ 
uct  demands  and  projected  circulation  increases. 

The  master  plan  also  recommended  expanding  the 
paper’s  current  site  by  78,000  square  feet  to  accommotlate 
semitrailer  trucks  at  the  distribution  docks,  packaging-level 
insert  pallet  storage  system,  an  on-site  distribution  center 
and  other  improvements. 

The  plan  allows  for  the  addition  of  up  to  four  new  press¬ 
es  on  the  restricted  site  without  interrupting  operation  of 
the  existing  presses. 

Omaha  Distribution 
Centers  Open 

OMAHA  WORLD-HERALD  distribution  centers  have 
opened  to  give  advertisers  increa,sed  product-distribu¬ 
tion  flexibility.  The  10,0(X)-square-foot  facilities  in  Bellevue 
and  northwest  Omaha  house  the  latest  packaging  and  distri¬ 
bution  technology  for  easier,  more  efficient  loading  and 
unloading. 

The  centers  also  opened  to  customers  who  wish  to  buy 
newspapers,  pay  bills  or  make  delivery  requests.  The  compa¬ 
ny  plans  to  offer  at  the  centers  the  same  services  available  at 
its  headquarters. 


EDITOR  IN  CHIEF 

Jobson  Publishing  LLC,  a  leading  international  healthcare  publisher,  has 
an  exciting  opportunity  on  its  leading  optical  trade  publication.  We  are 
seeking  a  proactive  professional  with  strong  editing  and  magazine  expe¬ 
rience  for  this  fashion  trade/marketing  magazine  and  its  ancillary  prod¬ 
ucts.  This  highly  visible  position  requires  a  strong  outside  presence, 
personality,  exceptional  creativity  balanced  by  excellent  organizational 
skills  and,  the  ability  to  lead  a  team  and  work  effectively  as  a  team  mem¬ 
ber  in  a  dynamic,  fast-paced  environment  If  you  have  I  Of  years  experi¬ 
ence,  are  ready  to  move  ahead  and  enjoy  a  challenge,  this  is  the  position 
for  you. 


We  offer  a  competitive  salary  and  excellent  benefits  package  including 
40 IK.  Please  send/fax  your  resume  to  HR  Dept.,  Jobson  Publishing, 
100  Avenue  of  Americas  -  9th  Fir.  NY,  NY  lOOlSffax  212-431-5579 
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SYSTEMS  AND 


OB  EICKHOFF,  Orlando  SentineN\(x  president  and  circulation  director, 
was  appointed  vice  president  and  operations  director,  heading  up  a  new 
department  that  combines  the  production  and  distribution  of  Orlando 
Sentinel  Communications’  core  product,  the  Orlando  Sentinel.  The  new  oper¬ 
ations  department  includes  prepress,  press,  packaging,  transportation,  distri¬ 
bution,  distribution  customer  service,  quality  assurance  and  administration. 

The  company  also  promoted  ERNIE  KUENZLI  to  technology  and  systems 
director  and  RONNIE  MATTHEWS  to  planning  director.  Kuenzii  and  his 
staff  continue  to  plan  and  install  the  technology  required  to  support  develop¬ 
ment  of  a  mulfimedia  publishing  sfrategy.  Matthews  is  responsible  for  all  of 
the  company’s  planning  activities,  including  strategic,  marketplace  and  oper¬ 
ating  plans.  She  also  is  in  charge  of  companywide  project  management. 

JANET  NIEHAUS,  Detroit  Newspapers’  systems  applications  manager,  was 
named  San  Diego  Union-Tribune  computer  systems  and  support  director. 

NANCY  HORNACEK  HRIGORA,  applications  development  manager  at 
HomeTown  Communications  Network,  the  Livonia,  Mich.-based  publisher  of 
community  newspapers,  was  promoted  to  systems  and  technology  manager. 

The  Dallas  Morning  News  promoted  two  technical  staffers  to  information 
systems  director  posts.  DON  LIVINGSTON,  a  13-year  /t/ews  veteran,  is 
responsible  for  the  mainframe,  network.database  and  Intranet  server  environ¬ 
ments.  LORIE  SCHRADER  is  in  charge  of  developing  personal  computer 
software  applications  utilized  by  advertising,  circulation,  accounting  and 
financial  personnel.  Schrader,  who  joined  the  paper  10  years  ago  after  work¬ 
ing  in  the  energy,  retail  and  financial  indusfries,  led  a  two-year  effort  to  con¬ 
solidate  the  /Vews  advertising  system. 


VENDOR 

ON  MILLS  joined  Blevins  Harding  Group,  Boulder.  Colo.,  as  a  consul¬ 
tant  and  strategic  planning  team  member.  His  wide  range  of  manufactur¬ 
ing,  engineering  and  business-strategy  experience  includes  start-up  of  a  $3 
million  manufacfuring  facility,  work  on  a  General  Electric  strategic-develop¬ 
ment  team  and  leadership  of  wasfe-reduction  initiatives.  He  leads  BHG’s  new 
organizational  design  and  business  consulting  services. 

DON  SCHMIDT  was  named  customer  sales  trainer  at  Media  Marketing  Inc. 
He  joined  the  Boulder,  Colo.,  developer  of  imMEDIAte  integrated  sales 
automation  and  Ad  Director  sales  presentation  software  from  the  retail  adver¬ 
tising  department  at  California’s  Ventura  County  Star.  Schmidt  began  his 
newspaper  career  as  a  photographer  with  Multi-Media  Newspapers,  then 
moved  to  Gannett's  twice-weekly  Prattville  (Ala.)  Progresses  an  account 
executive.  He  later  became  marketing  manager  for  the  Odessa  (Texas) 
American  and  general  manager  and  editor  of  two  weeklies  in  West  Virginia. 


ORDERS  AND 

EDIA  MARKETING  INC.,  Boulder,  Colo.,  installed  Macintosh  ver¬ 
sions  of  its  imMEDIAte  sales  force  automation  software  modules  at  the 
Colorado  Press  Association  (Research  Manager),  and  Destin(T\e.)  Loger\ri 
Rxklord(\\\.)  Register  Star  (boVn  Research  Manager,  Ad  Director),  and 
Windows  versions  at  the  Columbia  {Uo.)  DailyTribune  enri  Wilmington,  N.C., 
Star-News  (both  Research  Manager,  Ad  Director),  Fargo  (N.D.)  Forum 
(Research  Manager,  Ad  Director,  Media  Analyst  with  Radio  and  Television 
Analyst),  Fredericksburg,  Va.,  Free  Lance-Star  (Research  Manager,  Ad 
Director,  Media  Analyst  with  Radio  Analyst),  Gaston  (N.C.)  Gazette  (Research 
Manager,  Ad  Director,  Media  Analyst  with  Cable  Analyst),  Hartford  Courant 
(Research  Manager,  Ad  Director,  Media  Analyst  with  Radio  Analyst)  and  the 
Omaha  World-Herald  (Research  Manager,  Ad  Director,  Media  Analyst  with 
Radio,  Television  and  Cable  Analyst). 

GEAC  PUBLISHING  SYSTEMS.  Tampa,  sold  its  World  Class  Series  circu¬ 
lation,  advertising  and  classified  soffware  to  the  Star-Ledger,  Newark,  N.J., 
and  its  World  Class  Series  advertising,  preprint  management.  Layout  8000 
interface,  bad  debf  tracking  and  VisionShitt  Attache,  general  ledger  and 
accounts  payable  software  to  Paddock  Publications,  Arlington  Heights,  III,,  a 
longtime  user  of  Geac’s  circulation  and  accounting  systems. 

More  recently,  Geac  sold  advertising,  circulation,  classified  and  ad  layout 
to  the  seven  papers  in  longtime  user  MediaNews  Group’s  Newspapers  of  New 


England,  which  used  one  custom  system  and  older  software  that  faced  Year- 
2000  issues.  MediaNews’  Denver  Post  bought  advertising,  classified,  bad 
debt  tracking  and  VisionShift  Attache, 

Last  year,  Geac  installed  VisionShift  Attache  and  World  Class  Series 
advertising  software  at  South  Africa’s  Independent  Newspapers  Ltd.,  a  Geac 
circulation  system  user,  which  sought  to  centralize  national  advertising,  A/R 
billing  and  reporting  for  its  30  newspapers  in  the  Gauteng,  Kwazulu  Natal 
and  Capetown  regions. 

SOFTAD  INC.,  Mill  Valley,  Calif.,  licensed  SoftAd  Media  SalesExcelerator 
to  the  San  Francisco  Newspaper  Agency  to  give  sales  representatives  access 
to  sales  and  marketing  information  while  freeing  up  more  of  the  sales  force’s 
time  for  sales.  SENA  began  its  sales  force  automation  with  a  30-member 
pilot  team  representing  a  cross-section  of  fhe  AdvertisingDivision’s  major 
selling  groups.  It  initially  licensed  Media  SalesExcelerator:  Marketing 
Edition,  which  consists  of  Present,  Propose,  Compare  and  Sales  Library 
modules  for  using  a  wide  range  of  marketing  information,  delivering  tailored 
documents,  providing  media  comparisons  and  accessing  a  repository  of 
sales  pages,  document  templates,  rate  cards,  product  description,  spec  ads 
and  more.  A  second  phase  adds  new  functionality  for  current  users  and  pro¬ 
vides  the  system  to  selected  ad  sales  and  support  personnel.  The  added 
Customer  Edition  modules  consist  of  Cusfomer,  Consult,  To  Do  and 
Manage,  for  easy  account  history  tracking,  more  effective  customer  pur¬ 
chase  planning,  improved  time  and  activity  management,  accurate  goal 
tracking  and  creation  of  targeted  forecasts. 

FUTURETENSE  INC.,  Acton,  Mass.,  sold  a  two-server,  eight-workstation 
Mission  Critical  AdFax  remote  ad  management  system  to  New  Jersey’s 
Asbury  Park  Press,  a  second  AdFax  server  and  three  more  workstations  to 
the  Austin  (Texas)  American-Statesman  and  a  new  AdFax  server  and  10 
workstations  to  the  Star  Tribune,  Minneapolis,  where  it  joins  Mission 
Critical  AdFast  and  AdFast  Exchange  remote  ad  management  products 
(which  allow  frequent  advertisers  to  compose  ads  on  their  own  PCs  and 
submit  them  via  modem  and  the  paper’s  AdCommand  remote  ad  server  to 
the  classified  ad  department).  The  PC-based,  client-server  AdFax  system 
electronically  captures  advertisers’  faxes,  scans  the  images  with  OCR  soft¬ 
ware  and  converts  them  to  computer  text.  AdFax  also  links  the  faxes  with 
account  information  and  automatically  sends  confirmations  to  advertisers. 
Ads  are  reviewed  at  AdCheck  workstations  and  forwarded  to  a  newspaper’s 
host  advertising  system  for  composing  and  pricing. 

CYBERGRAPHIC  SYSTEMS  LTD.,  Melbourne,  Australia,  installed  the 
first  Matrix  circulation  and  distribution  system  in  the  Pacific  region  at  the 
New  Zealand  Herald,  Auckland,  where  14  workstations  operate  Newstrade 
(wholesale  and  retail  distribution  management).  Direct  (direct-delivery  man¬ 
agement,  with  control  of  subscriber  payment  control  and  employee  struc¬ 
ture)  and  Marketing  (management  of  fhe  customer  and  prospect  database. 
Developed  by  Matrix  Publishing  Systems,  Nottingham.  U.K.,  the  soft¬ 
ware,  which  relies  on  redundant  clusters  of  Intel-  or  DEC  Alpha-based  NT/ 
SQL  servers,  is  interfaced  with  the  paper’s  payroll  and  accounting  systems. 

GAZETTE  TECHNOLOGIES.  Cedar  Rapids,  Iowa,  sold  its  Marketinfo  data 
warehousing  software  to  Orlando  Sentinel  Communications  in  what  the  cus¬ 
tomer’s  marketing  information  manager  called  the  “next  logical  step”  to  the 
improved  access  and  lower  costs  of  a  data  warehouse  after  three  years  of 
database  marketing.The  buyer,  a  Tribune  Co.  subsidiary  that  publishes  the 
Orlando  Sentinel,  and  the  vendor’s  parent  company,  publisher  of  the  Cedar 
Rapids  Gazette,  are  both  involved  in  other  publishing,  marketing  and  broad¬ 
cast  businesses.  Marketinfo  summarizes  address,  household  and  individual 
demographic  information  and  allows  users  to  identify  newspaper  carrier 
routes  meeting  demographic  and  consumer  spending  criteria.  Detailed  ad 
billing  information  can  be  obtained  by  newspaper  section,  contract,  SIC 
code  or  salesperson  using  the  business  application. 

PUBLISHING  BUSINESS  SYSTEMS.  Des  Plaines.  HI.,  sold  its 
MediaPlus  advertising  and  circulation  management  products  to  Morris 
Communications,  Augusta,  Ga.,  for  the  group’s  30-plus  newspapers.  PBS 
also  sold  MediaPlus  systems  to  the  16-paper  Pulitzer  Community 
Newspapers  group  (advertising  and  circulation),  the  Greensboro,  N.C., 

News  &  flecofd  (advertising  and  insert  management).  Suburban 
Communications  Corp.,  Livonia,  Mich,  (ad  management  and  transient 
billing  for  60  weeklies),  ArCom  Publishing,  Herndon,  Va.  (circulation  and 
financial  management).  Summit  Publishing,  with  dailies  in  Fredericton  and 
Moncton,  New  Brunswick  (circulation  and  list  matching),  and  Small 
Newspapers,  Kankakee,  III.  (circulation  at  six  dailies,  list  matching  at  three). 


24  Editor  &  Pubusher 


http://www.mediainfo.com 


May  30, 1998 


THE  COMPREHENSIVE 
SOURCE  OF  COMMUNITY 
AND  SHOPPER 
PUBLICATIONS  DATA! 


Now  you  can  have  all  the  current  industry  information  you  need  in 
the  second  edition  of  the  E&F/FPP  Community,  Specialty  &  Free 
Publications  Year  Book! 

It’s  the  most  complete  source  of  information  for  these  publications! 

Used  by  publishers  and  other  publication  executives,  media  buyers, 
public  relations  professionals,  equipment  venders,  brokers  and  more 
-  the  E&P/FPP  Community,  Specialty  &  Free  Publications  Year  Book  S 
responds  to  your  needs.  ■ 

So  Accurate!  So  Comprehensive!  So  Easy  to  Use!  1 

Important  information  such  as  names  of  personnel,  addresses,  phone  1 
and  fax  numbers,  circulation,  ad  rates,  equipment  and  much,  much 
more  is  at  your  finger  tips! 

Recognized  and  used  by  advertisers,  the  FPP  Year  Book  is  “A  Media 
Buyers  Guide"  and  is  instrumental  in  providing  advertisers  with  pub¬ 
lication  information  to  reach  their  target  markets. 

In  an  industry  that’s  constantly  changing  and  growing  you  need  a  cur¬ 
rent,  reliable  source.  Let  the  E&P/FPP  Year  Book  provide  you  with 
the  data  you  need  to  succeed! 

Here’s  what  users  of  the 
E&P/FPP  Year  Book  have  to  say; 
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CLASSIFIED  VENTURES  SIGNS 
THREE  MORE  CHAINS 

Gannett,  McClatchy  and  Central  Newspapers  expand  the  new 

online  consortium  to  147  newspapers  in  42  states 


by  Martha  Stone 


All  told, 
the  partners 
bring  147 
newspapers  in 
42  states  to  the 
online 
venture. 


Stone  is  a  professor  of 
New  Media  & 
Technology  at  Roosevelt 
University  in  Chicago. 


In  the  second  such  major  move  in  as  many  weeks, 
Classified  Ventures,  the  newspaper  online  classified 
advertising  consortium,  has  signed  three  more  large 
newspaper  chains  as  partners. 

Central  Newspapers  Inc.,  (iannett  Co.  Inc.  and  McClatchy  Co.  have  signed  on  as  equity  part¬ 
ners  of  Classified  Ventures,  the  6-nionth-old  firm  designed  to  create  a  coherent,  nation-spanning 
online  classified  system  supported  by  newspapers.  Classified  Ventures’  national  network  Web 
site  brands  are  cars.com,  homehunter.com  and  apartments.com. 

(iannett  has  87  daily  newspapers  with  a  daily  circulation  of  6.7  million,  while  (Central  pub¬ 
lishes  seven  dailies  with  a  combined  825,000  circulation  and  1.5  million  on  Sunday.  McClatchy 
brings  1 1  daily  newspapers. 

The  move  comes  just  barely  two  weeks  after  Classified  Ventures  and  Knight  Ridder 
announced  an  alliance. 

35  OF  TOP  50  U  S.  MARKETS 

The  founding  partners  of  Classified  Ventures  are  Tribune  Co.,  Times  Mirror  Co.  and  the 
Washington  Post  Co.  All  told,  the  seven  partners  bring  147  newspapers  in  42  states  to  the  ven¬ 
ture  —  in  35  of  the  nation’s  top  50  markets.  Each  partner  has  contributed  “significant  funding” 
to  the  project  through  the  year  2000,  said  Tim  Landon,  acting  CEO  of  Classified  Ventures.  He 
declined  to  specify  the  amount. 

At  the  same  time,  he  confirmed  that  discussions  with  additional  newspaper  companies  are 
underway  and  more  partnerships  may  be  announced  in  a  month  or  so. 

While  mam’  newspaper  executives  distance  themselves  from  the  failed  New  Century 
Network  (NCN),  which  had  a  similar  vision  for  creating  a  single  national  online  network  of 
newspaper  resources,  many  acknowledge  the  NCN  effort  as  an  important  learning  experience. 

“Hopefull)’  we  ll  take  the  lessons  we’ve  learned  from  NCN  and  then  make  (Classified 
Ventures)  successful,”  said  Jack  Williams,  vice  president  for  business  development  at  Gannett. 
“In  this  case,  everybody  knew  what  to  expect. There’s  a  focus.” 

“Strategically,  our  plan  has  been  highly  focused  for  the  past  six  months  —  like  building  a  tele¬ 
vision  network,”  said  Landon.  “It’s  important  that  we  have  coverage  in  the  top  50  markets.” 

USING  TV  NETWORK  CONCEPTS 

Landon  likens  the  network  to  Fox  Network  —  it  has  the  national  brand,  Fox  Broadcasting, 
then  it  has  nationally  televised  Fox  Sports,  and  also  has  Fox  Sports  Chicago,  a  locally  produced 
segment.  Classified  Ventures  similarly  has  national  online  “channels”  for  auto,  apartments  and 
real  estate  classifieds,  plus  “channels”  for  local  classifieds  through  member  newspapers.  Users 
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can  go  online  to  search  for  advertised  items 
in  their  own  area  or  search  any  or  all  other 
areas  across  the  network. 

“(Classified  Ventures)  is  not  just  the  model 
of  taking  classifieds  online.  We  decided  we 
had  to  go  beyond  that,”  said  Howard  Finberg, 
director  of  technology  and  information 
strategies  for  Central  Newspapers. 

“We  need  to  offer  the  kinds  of  services 
that  consumers  in  the  online  world  want  — 
buying  services,  integrated  databases,  links 
to  our  advertisers,  and  relevant  and  current 
information.” 

“I  think  this  is  the  best  possible  approach 
for  newspapers  to  work  together  and  to 
build  products  both  on  a  local  and  national 
level,”  said  Gannetfs  Williams. 

CUSTOMER-CENTRIC 

“You  need  to  take  a  customer-centric 
approach. The  benefit  of  the  national  brands 
and  the  local  information  and  the  local  cus¬ 
tomer  service  and  customer  contact  are  key 
pieces  of  it,”  Finberg  said. 

“We  think  by  banding  together  in  an  affil- 
iate-based  national  program  that  we  ll  be 
able  to  offer  services  and  information  our 
customers  need  and  want  in  the  key  areas  of 
autos,  apartments  and  real  estate.” 

Landon  says  Classified  Ventures’  strategy  is 
to  build  a  strong  one-stop  classified  shop  for 
the  consumer  and  a  value  for  the  advertiser. 

“Gannett,  Central  and  McClatchy  are 
going  to  ensure  we’re  going  to  be  No.  1  in 
this  business,”  Landon  said. “Our  mission  is  to 
build  the  leading  channels  in  auto,  apart¬ 
ments  and  real  estate.  We’re  in  35  of  the  top 
50  markets.  We’re  well  on  our  way  to  build¬ 
ing  the  big  business.” 


FEDS  NEW  CYBER 
PLAN  A  THREAT? 

UPI  chief  slams  Clinton  program 

by  Kelvin  Childs 

The  CEO  of  United  Press  International 
charges  that  the  Clinton  Administration 
proposals  for  a  Federal  super  cyber 
agency  represent  a  potentially  “huge  infringe¬ 
ment  of  civil  liberties.” 

Speaking  at  the  Online  News  Summit  ’98 
in  Washington,  D.C.,  UPI  chief  James  Adams 
criticized  President  Clinton’s  new  proposal 
to  create  a  new  Federal  cy  berspace  police 
agency  headed  by  a  new  “national  coordina¬ 
tor  for  security,  infrastructure  protection  and 
counterterrorism.”  Clinton  characterized  the 
new  agency  as  a  “public-private”  partnership 
to  protect  America’s  electronic  infrastructure 
from  hostile  attack.  But  Adams  warned  that 
the  same  agency  could  easily  spy  on  the  daily 
Internet  activities  of  American  citizens. 

Adams  said  the  proposal  was  less  a  public- 
private  partnership  than  a  top-down  man¬ 
date  based  on  Cold  War  thinking.  And  the 
national  security  coordinator  will  work 
closely  with  the  Department  of  Justice  and 
the  FBI,  Adams  said.  “Here  we  are  in  the  sur¬ 
real  situation  where  the  two  most  techno¬ 
logically  inept  government  departments  you 
can  think  of  are  going  to  be  patrolling  the 
most  innovative  and  creative  part  of  the 
American  economy  and  expecting  everyone 
to  listen  and  obey  the  rules,”  Adams  said.  “1 
don’t  think  so.” 


In  Short 


CBS.COM  DINING  GUIDE 

The  CBS.com  news  Web 
site  has  launched  the 
"Restaurant  Row  Online 
Guide"  which  boasts  more 
than  100,000  online 
menus.  The  inibal  version 
of  the  guide  covers  more 
than  7,000  restaurants  in 
25  countries. 

It  includes  scanned 
images  of  the  menus, 
exterior  and  interior  pho¬ 
tos  of  the  establishments, 
reviews  and  other  details 
about  the  restaurant  and, 
when  applicable,  its  enter¬ 
tainment.  The  guide  is 
being  promoted  as  a  trav¬ 
eler's  resource  to  the  audi¬ 
ences  of  CBS's  157  affili¬ 
ate  stations  across  the 
country.  The  new  guide 
also  works  as  a  directory 
to  local  restaurants. 
www.restaurantrow.com 


Open 


REALS  MEDIA 

Open  AdStream:  Hie  Publishers  Choice  for  Online  Advertising 

From  The  New  York  Times  and  Washington  Post  to  Cedar  Rapids  Gazette  and 
Naples  Daily  News.  Open  AdStream  delivers  for  publishers  BIG  and  SMALL. 

Call  to  action:  To  see  why  Open  AdStream  is  the  clear  choice, 
contact  us  today  and  arrange  for  an  online  demo. 

E-mail  oas@realmedia.com 
or  call  Scott  at  21 5-654-8376 

www.realmedia  .com 
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Answer;  PRINCETON  TOWNSHIP  WITH  76% 


Which  market  has  the  greatest  potential  for  sales  of  a  particular  product? 
What  city  has  the  highest  disposable  income? 

What  town  has  the  greatest  ethnic  diversity? 

Where  can  you  reach  the  greatest  proportion  of  Gen  Xers? 

What  state  employs  the  most  people  in  high  tech  fields? 

EtrS  U.S.  NUUWET  FOnCASTS  IBPS  YOU 

Filled  with  the  most  extensive,  accurate  and  up-to-date  information  about 
U.S.  markets  with  populations  of  2.50OI-,  the  U.S.  Market  Forecasts  pro¬ 
jects  economic  and  demographic  profiles  within  59-151  market  variables. 

U.S.  NUIINET  FORECASTS  PR0JECI10NS  HAVE  A 
PROVn  ACCURACY  OF  99.95%! 

Used  by  market  analysts,  entrepreneurs,  demographic  researchers,  new 
business  developers,  newspaper  executives,  real  estate  agents,  relocation 
specialists,  franchisers,  retailers,  ad  agencies  and  manufacturers  ...  the 
U.S.  Market  Forecasts  is  fundamental  in  the  implementation  of  business 
plans,  investments,  expansions,  market  strategies  as  well  as  sales  oppor¬ 
tunities. 


MCIUOES  IMPORTANT  MFORMATION  SUCH  AS 

•  Population  by  Age 

•  Ethnic  Groups 

•  Drug  Sales  " 

•  Furniture  Sales 

•  Apparel  Sales 

•  Persons  Per  Households 

•  Household  Income 

•  Disposable  Income 

•  Median  Value  Unit 

•  Employment  By  Industry 

•  Education 
...  and  more! 


Households, 


Section  I  -  Narratives  &  Retail  Overviews 
Section  II  -  City,  County,  MSA  Rankings 
Section  III  -  Population,  Ages  &  Ethnicity 
Section  IV  -  Money,  Income  &  Employment 
Section  V  -  Education,  Housing  &  Households 
Section  VI  -  Retail  Sales 

DON’T  DELAY!  ORDER  YOUR  COPY  OF  THE 
U.S.  MARKn  FORECASTS  TODAY!  ONLY  $269! 
ALSO  AVAILARLE  ON  CD-ROM  $795 

(Includes  softbound  copy  of  U.S.  Market  Forecasts) 

Please  send  payment  to;  U.S.  Market  Forecasts,  c/o  E&P,  P.O.  Box  3()(X), 
Denville,  NJ  07834-3000,  Phone;  (800)  783-4903,  Fax;  (973)  627-5872, 
E-mail;  edpub@mediainfo.com  or  place  your  order  on  our  Web  site; 
www.mediainfo.com  (click  on  store  icon) 

6n  THE  ANSWERS  TO  YOUR 
MARKETING  QUESTIONSJODAXl — , 
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Reporter's  Digital  How-To 

WEIRD  MEDIONE  REPORT 

Keep  up  with  the  latest  scam  at:  http://www.quackwatch.com 


Sometimes  medical  claims  are  so  strange, 
you  don’t  even  need  a  journalist’s 
healthy  skepticism  to  smell  fraud.  If 
someone  pitches  your  newsroom  an  idea  for 
a  feature  story  on  “iridology,”  your  scam 
alarm  rings  as  soon  as  you  hear  the  defini¬ 
tion:  the  bizarre  belief  that  your  health  can 
be  diagnosed  by  examining  the  color,  texture 
and  location  of  various  pigment  flecks  in  the 
iris  of  your  eye. 

Other  possible  quackery  is  not  so  obvious, 
because  the  terms  are  vague  and  sound  sci¬ 
entific.  Aromatherapy.  Chelation.  Colloidal 
Silver.  Multiple  chemical  sensitivity. 

Not  only  that,  real  doctors  sometimes  put 
their  names  to  questionable  medical  proce¬ 
dures.  It  usually  falls  to  health  and  consumer 
editors  and  reporters  to  sort  out  fact  and 
fancy  in  this  controversial,  murky  world  of 
New  Age  medicine.  Now  a  nationally  known 
expert  on  the  subject  of  health  frauds  is 
using  the  Web  to  lend  a  hand. 

Dr.  Stephen  Barrett,  author  of  43  books  on 
questionable  medical  practices,  operates 
Quackwatch  as  a  guide  to  health  fraud, 
quackery  and  intelligent  decision-making. 
Beside  being  a  lively  consumer  resource,  the 
site  can  be  a  valuable  starting  point  for  the 
pursuit  of  a  story. 

To  use  the  service,  visit  the  site  at  its  mem¬ 
orable  www.Quackwatch.com  address  and 
click  on  the  “Search  Quackwatch”  option  at 
the  top  of  the  page. 

A  search  form  invites  you  to  enter  a  word 
or  phrase.  You  can  limit  the  look-up  by  spec¬ 
ifying  the  search  should  be  case  sensitive  or 
broaden  the  search  by  authorizing  partial 
matches  to  the  phrase.  And  you  can  instruct 
the  database  to  find  only  files  that  have  been 
modified  within  a  certain  number  of  days. 

When  you  have  the  form  as  you  want  it, 
click  the  “Submit”  option.  The  database  lists 
all  “hits”  with  hypertext  links  to  the  specific 
articles.  Click,  and  the  site  takes  you  directly 
to  the  cited  material. 

Some  200  pages  of  data  are  online,  ranging 
from  lengthy  articles  to  brief  dictionary 
entries,  and  while  the  search  option  is  the 
fastest  way  to  reach  it,  you  also  may  want  to 
simply  browse  the  site,  looking  at  what 
Barrett  has  identified  as  “NEW”  and  “MAJOR 
UPDATE”  to  see  the  latest.  Recent  visitors 
found  new  articles  on  topics  such  as  “Why 
Bogus  Therapies  Often  Seem  to  Work,” 


“Dubious  Diagnostic  Tests,”  “Alternative 
Cancer  Treatment  Registry”  and  “Low-Fat 
Diet:  Practical  Tips.” 

For  browsers,  the  site’s  resources  are 
divided  into  broad  categories,  such  as  gener¬ 
al  observations  on  how  to  define  and  recog¬ 
nize  quackery,  misleading  advertising,  non- 
recommended  sources  of  advice,  consumer 
decisions  by  the  government  and  the 
America  Medical  Association,  and  health  edu¬ 
cation. 

The  largest  section  is  on  specific  ques¬ 
tionable  products  and  services,  including 
algae  products,  colon  therapy,  electrodiag¬ 
nostic  devices,  fad  diets,  faith  healing,  hair 
restoration,  therapeutic  touch  and  wild  yam 
cream. 

Of  particular  note  is  the  site’s  “Definitions 
of  1,169  Methods,”  a  130-page  book  online, 
with  entries  viewed  alphabetically.  It  defines 
questionable  procedures  from  “abhyanga” 
(an  Ay'urvedic  “rejuvenating  cure”  that  is  a 
massage  with  herb  oil  that  is  supposedly 
geared  to  a  patient’s  “constitutional  type”)  to 
Zulu  Sangoma  bones  (an  African  “divination 
method”  with  herbal  remedies  linked  to 
“instructive  ancestral  spirits”). 

When  considering  this  material  in  your 
news  stories,  also  note: 

1.  Quackwatch  not  only  covers  controver¬ 
sial  treatments  but  also  is  rather  contentious 
itself.  Barrett  uses  the  widest  possible  defini¬ 
tion  of  “quackeiy  ”  to  include  any  treatment 
that  has  yet  to  receive  what  the  AMA  consid¬ 
ers  thorough  research  results.  Among  the 
site’s  more  disputatious  sections  are  those 
on  widely  used  treatments  such  as  acupunc¬ 
ture,  chiropractic  and  homeopathic  medi¬ 
cine,  vitamins  and  organic  food.  To  get  bal¬ 
anced  coverage,  you  probably  will  need  to 
seek  comments  from  practitioners  on  the 
other  side  of  the  argument. 

2.  The  site  carries  a  valuable  “cheers  and 
jeers”  report  from  its  visitors,  found  under 
the  “About  Quackwatch”  section  at  the  top  of 
the  page.  Along  with  the  “Health  Fraud 
Discussion  List”  in  the  same  section,  the 
responses  are  a  good  gauge  of  hot  topics  in 
the  field. 

3.  Finally,  if  you  don’t  find  the  topics  you 
are  researching,  you  can  write  directly  to  the 
site’s  operator.  An  “Any  Que.stions?”  option  at 
the  top  of  the  main  page  lets  you  send  e-mail 
that  is  answered  by  Barrett  himself. 


In  Short 


nCKETMASTER  ONLINE 

The  online  commerce  oper¬ 
ations  of  Ticketmaster 
report  an  explosion  in  the 
number  of  transactions  — 
indicating  that  Americans 
are  being  rapidly  drawn  to 
the  convenience  of  being 
able  to  instantly  buy 
entertainment  tickets  via 
the  Internet.  In  the  first 
three  months  of  this  year, 
Ticketmaster  says  its  e- 
commerce  sales  increased 
by  270%  and  now  account 
for  3%  of  its  total  rev¬ 
enues  in  the  U.S. 


E-COMMERCE  BOOM 

The  business  of  designing, 
installing  and  maintaining 
e-commerce  capabilibes  for 
publishers'  Web  sites  is 
booming  and  desb'ned  to 
conbnue  booming,  accord¬ 
ing  to  the  latest  research 
of  CMP  Media  Channel 
Information  Services  (CIS). 
CIS  reports  that  more  than 
20,000  U.S.  and  Canadian 
technology  companies  are 
now  involved  in  supplying 
equipment,  software  and 
various  services  required 
for  automated  e-commerce 
Web  sites.  The  research 
firm  estimates  that  about 
$9  billion  will  be  spent  on 
such  products  and  services 
during  1998.  Not  all  is 
rosy,  however.  The  study 
also  found  widespread  con¬ 
fusion  and  concern  about 
the  effectiveness  of  the 
technology  and  the  grow¬ 
ing  tangle  of  different 
standards  being  used  for 
such  systems. 
www.cmpnet.com 
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SYNDICATES/NEWS  SERVICES 


BY  DAVID  ASTOR 

Specials’  Effect:  More 
Business  For  Syndicates 

Syndicates  have  introduced  a  huge  number  of  special  sections 
and  publications  during  the  past  several  years.  Here's  why. 


Syndicates  call  them  special  sections, 
inserts,  magazines,  publications,  packages, 
paginated  products  and  various  other 
names. 

They  also  call  them  successful. 

During  the  past  six  years,  there  has  been  an 
explosion  of  syndicated  features  that  are  larger 
than  an  individual  cartoon  or  column. 

These  sizable  supplements  weren’t  invented 
this  decade,  of  course.  Readers  have  been  looking 
at  Copley  News  Service’s  special  packages  since 
the  early  1970s  and  Universal  Press  Syndicate’s 
“Primary  Color”  content  since  1986,  to  name  just 
two  examples. 

But  since  1992,  there  have  been  dozens  of  new 
products  introduced  by  every  one  from  large  syn¬ 
dicates  to  small  self-distributors. 

“They’ve  been  getting  a  lot  more  popular,”  said 
Dan  O'Toole,  editor  of  the  Los  Angeles  Times 
Syndicate’s  1987-founded  “Special  Sections 
Advantage  News  Service,”  which  now  offers  20 
packages  a  year. 

O'Toole  and  others  offered  several  reasons  for 
the  growing  popularity  of  special  supplements: 

♦  The  cost-benefit  ratio. 


“You  get  a  lot  for  your  money,”  said  Sally 
Newbury,  advertising  director  of  the  Norristown, 
Pa.,  Times  Herald  and  president  of  the 
Newspaper  Special  Sections  Network  (NSSN),  a 
national  organization  whose  membership  has 
more  than  tripled  since  1993. 

Tribune  Media  Services  specialty  products 
manager  Elizabeth  Owens-Schiele  noted  that  a 
newspaper  might  pay  $500  for  12  pages  of  syndi¬ 
cated  content,  and  then  sell  $15,000  to  $20,000 


worth  of  advertis¬ 
ing  in  that  sec¬ 
tion. 

♦  The  downsiz¬ 
ing  at  newspapers 
due  to  this 
decade’s 
newsprint  price 

"We  help  the  broad-based 
medium  of  newspapers 
appeal  to  specialized 
groups  of  people." 
—  Jenn  Champion, 

Thomson  Target  Media 


hikes  and  other  factors. 

“Paginated  products  save  newspapers  staff 
time,  staff  costs  and  freelance  costs,”  said  Owens- 
Schiele,  who  works  with  TMS  and  Knight  Bidder/ 
Tribune  offerings  such  as  the  “Easy  Special 
Sections”  titles;  the  “KidNews,” “Yak’s  Corner”  and 
“That’s  Racin’”  features;  and  the  PopNation, 
Lifestyle2000  and  Mainstreet  publications 
launched  by  US/Express  this  January'. 

♦  The  need  for  newspapers  to  remain  competi¬ 
tive  with  the  growing  number  of  other  media 
options. 

“There’s  a  million  and  one  places  to  get  infor¬ 
mation  these  days,”  said  Thomson  Target  Media 
marketing  director  Jenn  Champion,  noting  that 
syndicated  products  allow  papers  to  “provitle  the 
same  quality  and  depth  of  information  that  some¬ 
one  would  get  from  a  national  magazine,  special¬ 
ized  Web  site,  newsletter  or  cable  TV” 

And  papers  can  offer  readers  these  niche  publi¬ 
cations  while  still  holding  “the  trump  card  of 
local  news,”  added  Alan  Cronk,  executive  editor 
and  business  manager  for  Media  General 
Syndication  Services. 

♦  The  trend  of  targeting  specific  demographic 
and  interest  clusters. 

“We  help  the  broad-based  medium  of  newspa¬ 
pers  appeal  to  specialized  groups  of  people,”  said 
Champion,  who  described  these  groups  as  “com¬ 
munities  of  interest”  that  can  interact  with  a  syn¬ 
dicated  magazine  and  each  other  via  e-mail,  let¬ 
ters  to  the  editor,  the  Web  and  other  means. 
TTM’s  titles  include  the  CoverStory  entertain¬ 
ment  weekly  (founded  in  1992)  and  healthfile, 
the  curiocity  magazine/page/Web  site  for  kids. 


Outdoor  Times, 

Pro  Football  This 
Week,  ’nolog}’. 

Track  &  Speed 
and  the  baby- 
boomer-oriented 
Zeal  (all  founded 
since  1995). 

♦  The  growth 

"Paginated  products  save 
newspapers  staff  time,  staff 
costs  and  freelance  costs." 

—  Elizabeth  Owens-Schiele, 
Tribune  Media  Services 
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SYNDICATES/NEWS  SERVICES 


"Computerization  makes 
special  sections  look  a 
lot  better." 

—  Bob  Witty, 

Copley  News  Service 


CoverStory,  Star  Watch  and  the  three 
US/Express  publications  are  frequently 
used  as  Total  Market  Coverage  prod¬ 
ucts  aimed  at  nonsubscribers  in  a 
paper’s  market.  And  some  syndicated 
publications  are  delivered  directly  to, 
say,  senior  developments. 

“We  have  retirement  communities 
who  buy  Prime  Times  to  supplement 
their  internal  newspapers,”  reported 
Cronk. 

Syndicated  products  also  focus  on 
younger  age  groups,  as  well  as  topics 
such  as  pets,  electronics,  education, 
finance,  holidays,  travel,  weddings, 
antiques  and  do-it-yourself  projects. 
Scripps  Howard  News  Service  has  a 
pair  of  recently  introduced  paginated 
feature  fronts  that  go  by  the  titles  of 
“Home  &  Garden”  and  “Health  & 
Fitness.” 

“1  see  an  increased  interest  in  all 
kinds  of  sections,”  said  Crain  News 
Service  sales  director  Joe  Hanley, 
whose  company  offers  packages  on 
subjects  ranging  from  automobiles  to 
careers. 

The  content  in  syndicated  products 
can  be  original,  taken  from  a  wire  ser¬ 
vice,  re-edited  from  a  magazine,  etc. 
Syndicates  often  use  freelancers  for 
original  material,  and  sometimes  other 
writers.  Witty  said  Copley  periodically 
asks  its  columnists  to  do  articles  for  its 
special  packages. 

Frequency  also  varies.  Special  sec¬ 
tions  or  packages  are  often  annual,  and 
publications  tend  to  be  weekly  or 
;  monthly. 

With  so  many  titles  currently  in  the 
I  marketplace.  Fees  thinks  future  growth 
I  will  partially  come  from  syndicates 
I  increasing  the  frequency’  of  their  exist- 
i  ing  special  sections  rather  than  intro- 
:  ducing  new  ones. 


sections  a  year  com- 
bine  syndicated  and 
local  material  —  a  per- 
centage  she  believes  is 
typical  of  many  papers. 
She  added  that  about 
20%  of  her  paper’s  spe- 
sections  contain 
purely  local  material 
and  about  10%  purely 
syndicated  material  — 
percentages  that  may 
be  more  variable 
other  dailies. 

There’s  also  a  local- 
national  connection  of  another  sort. 
Interviewees  noted  that  a  number  of 
syndicated  products  started  as  a  local 
section  in  one  paper  before  entering 
national  distribution. 

Ads  in  syndicated  sections  are  virtu¬ 
ally  always  sold  locally  by  the  client, 
with  some  syndicates  providing  sales 
support  via  a  Web  site  or  other  means. 
A  couple  of  syndicates  did  say  they  are 
looking  into  the  possibility  of  putting 
national  advertising  into  their  special 
sections. 

These  sections  —  often  handled  by 
the  advertising  rather  than  editorial 
department  of  a  newspaper  —  some¬ 
times  cannibalize  ads  from  other  parts 
of  the  paper.  But  interviewees  agreed 
that  many  clients  wouldn’t  continue  to 
buy  syndicated  sections  and  generate 
local  ones  if  they  weren’t  attracting 
new  business. 

“Special  sections  are  an  excellent 
way  to  bring  in  new  revenues  and 
advertisers,”  said  Ray  Carlsen,  executive 
director  of  Inland  Press  Association, 
which  has  managed  the  NSSN  since 
1994. 

Syndicated  special  sections  often 
run  in  newspapers,  but  not  always. 


which  makes  it  easier 
for  clients  to  receive 

increasingly  over  the  j 

text  and  art,  and  insert 
local  content. 

“It  gives  newspapers  flexibility,”  said 
Cronk,  whose  company,  since  1992, 
has  introduced  the  Star  Watch  and 
Spotlight  entertainment  weeklies. 
Parent’s  Post,  Prime  Times  (for  people 
over  50)  and  the  just-launched  “All 
New  Captain  Kangaroo”  children’s 
page. 

“Computerization  makes  special  sec¬ 
tions  look  a  lot  better,”  added  Copley 
executive  vice  president/editor  Bob 
Witty,  whose  company  annually  syndi¬ 
cates  24  special  feature  packages  —  of 
which  six  were  added  during  the  past 
year. 

How  are  various  syndicated  prod¬ 
ucts  doing?  While  some  fall  by  the 
wayside,  enough  remain  to  indicate 
that  many  are  faring  well.  Most  syndi¬ 
cates  declined  to  reveal  their  client 
lists,  but  one  noted  that  even  50  buy¬ 
ers  can  generate  a  lot  of  revenue. 

That’s  because  smaller  newspapers 
might  pay  over  $100  and  larger  papers 
$700  or  more  for  each  installment  of  a 
complete  syndicated  section. 

Papers,  of  course,  lose  some  local 
flavor  when  they  use  a  syndicated 
product,  but  many  continue  to  also 
generate  their  own  local  special  sec¬ 
tions.  And,  as  noted  before,  papers 
often  insert  local  editorial  content  into 
what  they  buy. 

“A  nice  local  mix  enhances  special 
sections,”  said  Better  Homes  and 
Gardens  Features  Syndicate  business/ 
marketing  manager  Gary  Fees,  whose 
company  has  26  titles  —  more  than 
double  the  number  from  when  it  start¬ 
ed  in  1995. 

“If  you  used  only  syndicated  infor¬ 
mation,  you  might  lose  some  interest 
from  the  reader,”  said  Newbury,  who 
noted  that  nationally  distributed  pack¬ 
ages  are  “done  exceptionally  well”  but 
obviously  lack  local  content. 

Newbury  reported  that  about  70% 
of  the  over  30  Times  Herald  special 


Communicate  to  seniors  the 
importance  of  maintaining  an 
active  lifestyle  with  this  timeless 
special  section.  From  family  to 
travel  to  sporting  activities, 
their  retirement  years  can  he 
the  most  rewarding.  Including 
a  story  called  “The  Third  Age” 
by  senior  lifestyles  expert 
Leonard  Hansen. 


LEaVARD  HANSEV’S 
‘MAINLY  For  Se.niors”  colcmn 
IS  ALSO  AVAILABLE  «'EEK1V. 
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Press  wins  tape 
from  trial 

The  media  are  entitled  to  obtain 
an  audiotape  played  during  a  mur¬ 
der  trial,  a  California  appellate  court 
has  ruled. 

The  ruling  involved  a  request  by  San 
Diego  television  stations  KSNI  and 
KGTV  for  tapes  heard  in  the  case  of 
two  men  who  were  convicted  and  sen¬ 
tenced  to  25  years-to-life  for  murdering 
an  elderly  man  for  $5. 

A  conversation  of  the  pair  was 
made  while  they  were  riding  in  the 
back  of  a  police  car  following  their 
arrest.  The  television  stations  wanted  a 
copy  of  that  recording. 

Superior  Court  Judge  John  M. 
Thompson  denied  the  request,  reason¬ 
ing  the  public  had  had  adequate 
access  to  the  tape  and  the  right  to  a 
fair  trial  outweighed  further  airing  of 
the  recording.  Thompson  also  feared 
that  releasing  the  tape  would  expose 
the  jury  to  undue  publicity  following 
heavy  press  coverage  of  the  trial. 

But  the  three-judge  appeals  court 
noted  that  since  the  jury  already  had 
heard  the  tape,  the  defendants  interest 
in  suppressing  it  was  “diminished,  if 
not  ameliorated  altogether.”The  court 
also  said  the  First  and  Fourteenth 
amendments  do  not  permit  a  state 
court  to  prohibit  publication  of  infor¬ 
mation  from  a  public  court  proceed¬ 
ing. 

“In  the  context  of  balancing  of  the 
parties’  conflicting  interests  surely 
requires  that  the  evidence  be  accessi¬ 
ble  to  the  public,”  the  court  added.  In  a 
footnote,  the  court  said  that  although 
the  trial’s  end  made  its  opinion  moot, 
it  decided  to  address  the  issue 
“because  of  the  importance  of  the 
question  involved,  the  possibility  of  its 
recurrence  and  the  fact  that  the  trial 
court  orders  denying  access  to  such 
evidence  would  otherwise  evade 
review.”  —  M.L.  Stein 

Lee  buys  papers 
in  farm  belt 

Lee  enterprises  has  agreed  to 
purchase  Midwest  Messenger,  a 
160,000  circulation  biweekly  farm 
tabloid,  plus  a  weekly  community 
newspaper  based  in  Tekamah,  Neb. 

The  transaction,  expected  to  be 
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completed  by  June  30,  ends  64  years 
of  ownership  by  the  Zink  family, 
though  publisher  Joe  Zink  has  agreed 
to  stay  on  under  Lee. 

Zink  said  the  sale  for  an  undisclosed 
amount  was  in  the  best  interest  of  the 
newspaper  and  the  employees.  “No 
other  publishing  group,  in  my  opinion, 
has  the  hands-on  understanding  of 
agriculture  and  rural  communities,”  he 
said. 

The  deal  more  than  doubles  Lee’s 
agri-media  circulation  base.  It  already 
owns  four  other  western  agricultural 
newspapers. 

David  Borlaug,  group  manager  of 
Lee’s  Agri-Media  division,  based  in 
Bismarck,  N.D.,  said  agricultural 
papers,  while  not  highly  visible  outside 
the  farm  belt,  are  “very  viable.” 

Times  Co.  splits 
stock,  ups  payout 

The  new  YORK  Times  Co.  has 
approved  a  two-for-one  stock  split 
of  its  Class  A  and  Class  B  shares. 

The  split  will  increase  the  number 
of  shares  available  to  the  market,  said 
chairman  Arthur  Sulzberger  Jr.  If 
approved  by  Class  B  shareholder  s,  the 
split  takes  effect  in  July. 

Times  Co.  also  announced  a  2<t 
increase  in  its  quarterly  dividend,  to 
19t  a  share. The  cash  dividend  will  be 
payable  on  July  1, 1998,  to  sharehold¬ 
ers  of  record  on  June  17. 

Hearst  to  acquire 
Pulitzer  stations 

IN  A  $1.85  billion  deal,  Hearst-Argyle 
Television  Inc.  has  agreed  to  take 
over  the  nine  TV  stations  and  five  radio 
stations  of  Pulitzer  Publishing  Co. 

The  consolidation  will  give  Hearst- 
Argyle  24  TV  stations  —  making  it  the 
largest  ABC  affiliate  group  and  second 
largest  cluster  of  commonly  owned 
NBC  stations. 

The  deal  is  being  structured  as  a 
merger,  with  Pulitzer  spinning  off  its 
newspapers  plus  a  significant  amount 
of  cash  to  Pulitzer  Inc.,  a  newly  formed 
company  that  will  be  owned  by 
Pulitzer’s  current  stockholders. 

Pulitzer  shareholders  will  receive 
$1.15  billion  of  stock  in  Hearst-Argyle 
and  executives  Michael  E.  Pulitzer  and 
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Ken  J.  Elkins  will  join  Hearst-Argyle ’s 
board.  Hearst-Argyle,  which  is  con¬ 
trolled  by  Hearst  Corp.,  the  privately 
held  media  conglomerate,  also  will 
assume  $700  million  in  Pulitzer  debt. 

In  the  transaction,  Pulitzer  Inc., 
which  owns  1 5  Western  dailies,  will 
receive  $450  million  in  cash. 

“What  most  of  us  are  excited  about 
is  that  we  now  have  a  chance  to  grow 
the  newspaper  company  substantially,” 
said  Nick  Penniman,  a  Pulitzer  director 
and  head  of  the  company’s  newspaper 
division.  “Our  core  business  will  be 
newspapers.”  Penniman  said  Pulitzer 
plans  to  evaluate  media  investments 
and  to  review  strategic  options  over 
the  next  few  months,  but  he  suggested 
a  continued  focus  on  newspapers  west 
of  the  Mississippi  River  was  likely. 

Noting  Pulitzer’s  recent  sale  of  its 
only  East  Coast  outpost  —  the 
Haverhill  Gazette,  in  Massachusetts  — 
Penniman  said,  “I  think  you  can  take  a 
hint  from  that.” 

The  merger  is  expected  to  close  by 
the  end  of  1 998,  subject  to  regulatory 
review  and  shareholder  approval.  A 
majority  of  Pulitzer  shareholders  have 
already  agreed  to  support  the  deal. 

—  Robert  Neuwirth 

Lee  sets  stock 
protection  plan 

IN  A  MOVE  the  company  insisted  was 
not  unusual,  Lee  Enterprises,  which 
owns  21  daily  newspapers,  has 
approved  a  plan  to  protect  stockhold¬ 
ers  in  the  event  of  a  takeover  bid. 

The  plan,  called  a  preferred  share 
purchase  right,  would  go  into  effect  if 
any  one  buyer  attempted  to  take  hold 
of  20%  of  the  company’s  shares.  In 
essence,  it  would  give  shareholders 
more  leverage  over  a  dominant 
investor  seeking  to  seize  control. 

CEO  Richard  D.  Gottlieb  said  in  a 
statement  that  the  plan  would  “guard 
against  . . .  abusive  tactics  to  gain  con¬ 
trol”  of  the  firm. 

Corporate  secretary'  C.D.  Waterman 
III  said  approval  of  the  rights  plan  was 
“totally  in  the  ordinary  course  of  busi¬ 
ness  and  not  in  response  to  any  action 
in  our  stock  trading.” 

Lee  says  that  almost  2,000  compa¬ 
nies  have  adopted  similar  plans  to  pro¬ 
tect  shareholders  from  hostile 
takeovers. 
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Ry  Da\  id  Dary 
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Newspapers  so  free,  they 

said  anything  they  pleased. 
Newspapers  so  competitive 
that  in  San  Francisco  the  editor  of  the 
Times  fatally  shot  the  owner  of  the 
Evening  Bulletin  and  was  hanged  for 
the  crime.  Newspapers  so  different  in 
content  that  readers  would  subscribe 
to  both  or  all  the  local  newspapers  in 
order  to  stay  adequately  informed. 

Newspapers  so  entertaining  that  the 
much  heard  criticism  of  today  —  that 
a  person  can’t  trust  what  is  in  the 
paper  —  was  literally  true. The  young 
Mark  Twain,  for  instance,  writing  for 
the  Tetritoriul  Enterprise  in  Virginia 
City,  Nev.,  was  noted  for  never  letting 
facts  get  in  the  way  of  a  good  story. 

David  Dary,  head  of  the  School  of 
Journalism  at  the  University  of 
Oklahoma,  recites  these  facets  of  early 
journalism  in  the  West. There  are  some 
things  that  public  journalism  and  feature 
journalism  can  learn  from  the  West.  And, 
of  course,  some  things  best  forgotten. 

Dary’s  contribution  to  media  history' 
is  to  attempt  a  comprehensive  look  at 
the  role  of  Western  newspapers  in  cre¬ 
ating  American  culture  and  setting  the 
course  of  history.  He  observes  that 
most  historians,  including  such  expo 
nents  of  the  importance  of  westward 


expansion  in  developing  the  American 
spirit  as  Frederick  Jack,son  Turner,  gen¬ 
erally  ignored  the  region’s  newspapers. 

But  Dary’s  book  has  problems  and 
gaps.  The  main  problem  is  his  time 
span  is  too  broad.  Dary  includes  some 
very  early  history,  concentrates  on  the 
mid- 19th  century  and  attempts  to  reach 
into  the  192()s.  It  is  unclear  where  the 
cranky'  old  doit-yourself  journalism 
(not  unlike  the  early  days  of  printer- 
editors  in  the  East)  ends,  and  modern¬ 
ized  corporate  structures  begin. 

The  subject  would  better  be 
approached  in  several  volumes,  with 
the  first  dealing  only  with  the  early 
history.  Or  perhaps  one  volume  divid¬ 
ed  into  early,  later  19th  century'  and 
modern  era  sections.  While  Dary  treats 
famous  writers  Twain,  and  especially 
Damon  Runyon,  more  fully,  and  ghet¬ 
toizes  women  editors  in  a  special 
chapter,  missing  is  attention  to  African 
Americans  and  Hispanics,  especially  if 
he  is  to  dabble  in  this  century. 

Although  some  attention  is  given  to 
Horace  Greeley  of  the  New  York  Tri¬ 
bune  and  his  travels  in  the  West,  missing 
are  any  significant  mentions  of  Joseph 
Pulitzer  and  William  Randolph  Hearst, 
both  of  whom  started  their  careers  west 
of  the  Mississippi  in  the  19th  century  . 

Surely  something  new  could  be  said 
about  the  influence  of  the  two  giants 
on  Western  journalism.  Even  the  style 
of  the  young  Pulitzer  seemed  to  be  in 
the  spirit  of  the  West,  as  he  shot  and 
wounded  a  critic  in  the  knee  (Pulitzer 
had  bad  eyesight),  and  later  a  manag¬ 
ing  editor  for  Pulitzer  in  St.  Louis,  John 
Cockerill,  shot  and  killed  an  irate 
lawyer  visiting  the  Post-Disputch  office. 

Overlooked  are  the  roles  of  the  press 
associations  —  namely  the  National 
Newspaper  Association,  started  as  the 
National  Editorial  As,sociation  in  1885, 
and  the  Grange  farmer  newspapers 
organized  after  the  Civil  War,  both 
with  roots  in  Minnesota. 

Another  category  ignored  is  photo- 
journalism.The  feisty'  Eadweard 
Muybridge  comes  to  mind.  In  classic 
Western  gunslinging  style,  he  was  tried 
and  acquitted  in  1875  for  murdering 
his  wife’s  lover  in  Calistoga,  Calif. 

Inevitably  Dary  gets  bogged  down 
on  some  obscure  frontier  editors,  but 
any  book  such  as  this  one  that 
recounts  the  hoaxes,  violence  and 
hyperbole  of  the  West  can’t  help  but 
be  interesting. 


William  Randolph  Hearst: 
The  Early  Years.  1863-1910 
By  Ben  Procter 
Oxford  University  Press 
1 98  Madison  Ave. 

New  York,  N.Y.  KM)  16 
345  pages;  $30. 


STRIP  WILLIAM  RANDOLPH 
Hearst  of  his  movie  actress  mis¬ 
tress,  the  splendor  of  his  castle  at 
San  Simeon,  Calif.,  scandals  such  as  the 
suspicious  death  of  a  Hollywood  pro¬ 
ducer  on  his  premises  and  the  nasti¬ 
ness  of  his  reactionary  later  years,  and 
what  do  you  have?  A  political  biogra¬ 
phy  of  a  rich  publisher  in  pursuit  of 
high  political  office,  a  kind  of  “Holy 
Grail,”  as  Procter  puts  it.  Hearst  served 
in  C^ongress,  sought  the  Democratic 
nomination  for  president,  governor  of 
New  York  and  mayor  of  New  York. 

This  is  a  surprisingly  positive  volume 
about  a  man  who  Procter  says  was 
“arguably  the  best-known  American, 
not  just  in  the  United  States  but  in  the 
world”  after  Theodore  Roosevelt. 

By  1910  Hearst  had  eight  newspa¬ 
pers  and  two  magazines  with  a  com¬ 
bined  readership  of  about  3  million.  At 
its  height,  Hearst ’s  empire  had  28 
newspapers  and  nine  magazines. 

Procter,  professor  of  history'  at  Texas 
c;hristian  University,  makes  no  secret 
of  his  admiring,  almost  wt)rshipful, 
view  of  the  early  Hearst.  Four  times  he 
uses  the  word  “genius”  to  describe 
Hearst.  Procter  also  notes  that  Hearst 
was  regarded  as  my  thical,  extraordi¬ 
nary,  a  stable  family  man,  enlightened 
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Browse 
Through  Our 
Online  Book  Store 

^and  Save  on  Thousands  of  Titles 

We’ve  done  the  searching  for  you  and  found  books  that  will  help  you 
most  with  your  newspaper  career  challenges.  Plus,  you’ll  find  gen¬ 
eral  interest  titles  as  well  as  titles  within  a  full  range  of  other 
specific  interests  and  careers.  And  you  always  save  10%  off  the 
retail  price!  Here’s  just  a  sample  of  industry  specific  books  ... 


Media  Scandals 

Maality  and  Desire  in  the 
Popular  Culture  Marketplace 
Edited  by  James  Lull  and 
Stephen  Hinerman 
Paperback 
Retail:  $1 7.50 
E&P  Bock  Store  Price: 
$15.75 
Save  $1.75 

When  personal  desire  goes  beyond  moral 
boundaries  in  the  lives  of  public  figures,  a 
media  scandal  may  not  be  far  behind.  But 
media  today  can  make  anyone  with  the  right 
story  a  subject  for  scandal.  The  media  scandal 
has  become  a  cornerstone  of  contempaary 
journalism,  and  a  controversial  trend  in  media 
performance  overall.  Top  scholars  examine  how 
institutions  and  personalities  become  convert¬ 
ed  into  scandalous  commodities  that  drive 
tabloids,  trash  TV,  and  “respectable"  media  too. 

American  Journalists 

Getting  the  Story 
By  Donald  A.  Ritchie 
Hardcover 
Retail:  $35.00 
E&P  Book  Store  Price-. 
$31.50 
Save  $3.50 

This  book  profiles  American  journalists  from 
colonial  times  to  the  present  -  reporters, 
editors,  publishers,  photographers  and  broad¬ 
casters  -  whose  careers  reflected  major  devel¬ 
opments  in  their  profession  and  in  the  history 
of  the  United  States.  Journalism  has  been 
called  “a  first  rough  draft  of  history."  These 
journalists  confronted  and  helped  to  shape  the 
discussion  of  major  issues  and  events  in 
American  history. 


Web  Sites  That  Work 

By  Rc^r  Black 
Paperback 
Retail:  $45.00 
E&P  Book  Store  Price: 
$40.50 
Save  $4.50 


It’s  a  new  media  form  with  new  design  criteria 
and  new  rules  of  navigation,  but  you  better  not 
veer  too  far  from  the  design  traditions  of  what 
works.  Written  and  designed  as  a  work  of  con¬ 
vergence  -  half  journalism,  half  roving  perspec¬ 
tives  on  Web  creation  techniques,  -  Roger 
Black,  opinionated/blunt/wise/funny,  and  his 
Interactive  Bureau  have  created  a  book  that 
precipitates  the  future  of  Web  site  designs  that 
work. 


Border  Line 

A  Jack  McMorrow  Mystery 
By  Gerry  Boyle 
Hardcover 
Retail:  $22.95 
E&P  Book  Store  Price: 
$20.66 
Save  $2.29! 


When  a  man  known  as  P.  Ray  Mantis  disap¬ 
pears  from  a  tour  bus,  no  one  seems  to  care. 
Except  journalist  Jack  McMorrow,  who  knows 
there’s  a  story  too  good  to  pass  up.  Following  a 
path  through  backwoods  Maine,  local  cola  and 
a  tongue-tied  eerie  silence,  McMorrow  gets 
deeper  into  the  lives  of  those  who  surround  the 
missing  man.  And  there’s  mae  than  a  story  at 
stake.  “Fans  of  Robert  B.  Parker’s  Spenser  will 
love  McMorrow,  a  ...  tough,  funny,  macho,  and 
intelligent.”  —  Booklist. 


Order  Online 


www.mediainfo.com/store 


Or,  you  can  order  one  of  these  books  -  or  any  included  in 
the  E&P  Book  Store  -  by  calling:  800-BOOKS  NOW 
(800-266-5766),  Ext  1014. 

Place  your  order  by  mail:  Send  checks  payable  to 
“Books  Now”  along  with  your  name,  shipping 
address  (no  P.O.  Boxes)  and  phone  number  to: 
Books  Now,  E&P  Book  Store, 

6600  W.  Charleston  Blvd.,  Las  Vegas  NV  89102. 
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reformer,  regarded  by  some  as  a  savior, 
a  patron  saint  of  a  new  political  party 
and  an  “incurable  optimist.”  Yet  Procter 
is  fully  aware  of  the  troubled  later 
years,  which  he  appears  to  be  saving 
for  another  effort.  He  quotes  Hearst’s 
comments  late  in  life  in  “what  could 
easily  have  been  the  epitaph  of  his 
life.”  Discussing  his  early  years,  Hearst 
said;  “Those  were  the  wonderful  days 
and  happy  achievements  of  youth.  No 
grandiose  performance  of  later  years 
ever  equaled  them  in  satisfaction.” 

The  first  part  of  the  book  is  rather 
plodding  as  Procter  rehashes  the 
parentage,  pranks,  school  days  and 
Hearst’s  discovery  of  the  power  of 
investigative  journalism  when  he  took 
over  the  San  Francisco  Examiner 
from  the  absentee  ownership  of  his 
senator  father,  George  Hearst. 

The  book  is  strongest  in  back  pages 
as  it  traces  Hearst’s  evolution  into  a 
campaign  strategist  and  serious  candi¬ 
date  for  president  (he  received  181  del¬ 
egate  votes  in  1904  at  the  Democratic 
convention).  He  carried  New  York  City 
by  a  large  margin  as  candidate  for  state 
governor.  Most  concede  that  he  would 
have  won  the  mayor’s  race  in  New 
York  City  if  not  for  the  stuffed  ballot 
boxes  and  registration  fraud. 

Procter  makes  the  case  for  Hearst  as 
a  new,  creative  journalist  who  put  fear 
in  the  hearts  of  corrupt  civic  and 
industrialist  bigwigs.  Yet  the  author 
seems  contradictory  as  he  declares, 
“Hearst,  in  actuality,  was  a  public  rela¬ 
tions  man  promoting  circulation,  a 
huckster  concerned  with  newspaper 
advertisements,  an  entertainer  of  the 
masses,  a  showman  extraordinaire, 
rather  than  a  journalist.” 

Why  a  new  biography  of  Hearst 
when  his  life  has  already  been  probed 
in  every  detail  by  master  researcher  and 
writer  W.  A.  Swanberg  in  Citizen  Hearst, 
in  addition  to  other  biographies? 

Procter  declares  in  the  introduction 
that  he  had  access  to  hundreds  of  let¬ 
ters  and  other  materials  in  the  Ban¬ 
croft  Library  in  Berkeley,  Calif.  —  mate¬ 
rials  Swanberg  lacked  in  1961.  But 
there  is  no  indication  of  the  new  infor¬ 
mation’s  significance.  Although  the 
book  purports  to  break  new  ground,  it 
seems  dominated  by  secondary 
sources.  Out  of  nearly  500  footnotes, 
Swanberg’s  works  are  mentioned  in 
more  than  1 50,  and  only  eight  or  so 
challenge  details  from  Swanberg. 
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Ombudsmen 

Continued  from  page  11 

with  tips  and  suggestions  on  dealing  with 
readers,  staffers  and  with  each  other;  and 
establishing  an  award  for  the  most  out¬ 
standing  ombudsman  who  made  the 
biggest  impact  on  his  or  her  community. 
He  further  proposed  a  textbook  contain¬ 
ing  the  best  ombudsmen’s  columns  in 
terms  of  craftsmanship  and  results. 

Stone  further  recommended  that 
ombudsmen  speak  out  at  national 
forums  and  keep  up  a  “relentless  drum¬ 
beat  to  your  reader  that  it  is  their  news¬ 
paper.  We  may  own  it,  but  if  they  don’t 
buy  it,  it  is  an  empty  shell.  .  .  .  When 
readers  and  viewers  complain,  tell  them 
to  complain  more  and  keep  on  com¬ 
plaining  until  change  is  effected.” 

ATTENDEES  ACTIVIST  ROLE 

ONO  attendees  generally  agreed  they 
should  become  more  visible  and  reflec¬ 
tive  of  readers’  interests. 

“1  see  the  need  to  identify  more  with 
readers  and  to  become  more  proactive,” 
commented  John  VR.  Bull,  of  the 
Philadelphia  Inquirer  and  ONO’s 
incoming  president.  “Traditionally,  we 
have  been  reactive.  And  we  should  get 
editors  to  look  at  the  broader  picture  by 
telling  them  what  people  care  about.” 

Sanders  LaMont  of  the  Sacramento 
Bee  observed  that  ombudsmen  operate 
in  different  ways  on  different  papers  but 
allowed  they  should  have  a  common 
ground  in  making  the  newspaper  more 
accountable  to  its  readers.  He  noted, 
however,  that  when  he  discusses  the 
Bee  in  his  column,  “I  speak  for  myself.” 

“We  are  the  public  conscience  of  the 
newspaper  and  should  be  fostering  a 
relationship  between  the  paper  and  its 
audience,”  responded  Kenneth  Starck  of 
the  Cedar  Rapids  (Iowa)  Gazette  and  a 
University  of  Iowa  journalism  professor. 

Elissa  Papirno,  who  took  9,000  calls 
the  first  year  on  the  job  for  the 
Hartford  Courant  in  1995,  said  she 
learned  one  fact  that  bore  out  the  need 
for  newspapers  to  listen  to  their  read¬ 
ers:  “They  don’t  want  more  features,” 
she  stated.  "They  want  more  hard  news 
and  TV  doesn’t  do  it  for  them.  They 
want  a  validation  of  what  television 
reports  and  they  want  it  more  in-depth. 
People  don’t  believe  local  news  until 
they  read  it  in  the  newspaper.” 


CEP,  Abitibi 
Face  Off  On  Talks 

ABITIBI-CONSOLIDATED,  Montreal, 
said  it  anticipated  the  May  20 


announcement  of  a  strike  vote  by  mem¬ 
bers  of  the  Communications,  Energy 
and  Paperworkers  unions  at  the  compa¬ 
ny’s  1 1  eastern  Canadian  mills. 

The  company  called  the  action  an 
expected  bargaining  position  and  said 
it  is  optimistic  an  agreement  on  the 
negotiating  process  can  be  reached. 
Abitibi  prefers  to  negotiate  at  each 
local  operation  rather  than  for  all  11 
mills  at  once. 

English  And  Chinese 
Papers  Team  Up 

The  TORONTO  STAR,  Canada’s 
largest  daily,  has  purchased  a  $20 
million  (Canadian)  equity  interest  in  the 
parent  company  of  Sing  Tao  Daily, 
Canada’s  largest  Chinese  newspaper, 
and  plans  to  provide  it  with  news 
reports  and  advertising  and  distribution 
services. 

The  Star  is  expected  to  provide  most 
of  the  news  from  its  metropolitan  area 
to  Tao  Daily,  which  publishes  editions 
in  Toronto,  Vancouver,  Calgary  and 
Montreal.  Star  publisher  John 
Honderick  said  the  investment  “recog¬ 
nizes  the  growing  importance  of  the 
Canadian-Chinese  community.” 

Sally  Aw  Sian,  chairman  of  Sing  Tao 
Holdings  Ltd.,  said  research  showed  her 
readers  had  “a  high  interest  in  Canadian 
news,  business,  financial,  sports  and 
entertainment  reporting.” 

Sing  Tao  Holdings’  operations  extend 
to  outdoor  advertising,  radio  broadcast¬ 
ing,  direct  mail  catalogues  and  maga¬ 
zines. 

The  Toronto  Star  is  a  subsidiary'  of 
Torstar  Corp.,  whose  operations 
include  community  newspapers,  adver¬ 
tising  materials,  children’s  educational 
publications  and  Harlequin  Enterprises, 
the  world’s  biggest  publisher  of  series 
romance  fiction. 

Roll  Of  Dice 
For  Vegas  JO  A 

Though  his  family  only  gets  io% 
of  the  revenues  from  the  newspaper 
Joint  Operating  Agreement  in  Las  Vegas, 
Brian  Greenspun,  president  of  the  Las 
Vegas  Sun,  is  not  about  to  trash  his  deal 
with  Donrey’s  Review-Journal. 

“I  am  not  unhappy  with  the  JOA,” 
Greenspun  said.  “It’s  not  only  working, 
it  has  created  an  opportunity  for  what 
was  the  second  paper  to  expand  in  a 
number  of  ways.” 

For  one,  Greenspun  said,  the  JOA 
“stopped  the  bleeding”  and  enabled  his 


family  to  invest  money  to  supplement  « 

newsroom  operations.  And,  he  is  work-  1 

ing  to  raise  the  Sun's  profile  through  a 

non-newspaper  ventures.  1 

On  April  6,  for  example,  the  latest  [1 

effort  —  an  all-news  cable  channel  in  b 

partnership  with  the  local  CBS  affiliate  [| 

and  a  cable  company  —  launched,  fea-  p 

turing  news  from  Sun  reporters.  The  I 

Sun  also  puts  out  a  monthly  magazine  j| 

called  Las  Vegas  Life  and  runs  what  it  »i 

says  is  the  most  popular  Web  site  in  the  !| 

state. 

Any  profits  from  outside  ventures, 
Greenspun  insisted,  belong  to  his  com¬ 
pany  —  not  the  JOA. 

“There  is  nothing  in  the  JOA  that 
talks  about  magazines,  the  Internet  or 
other  businesses,”  he  said.  “I  am  not 
going  to  leave  to  chance  or  the  Review- 
Journal  the  future  of  the  Las  Vegas 
Sun”  —  Robert  Neuwirth 

School  Claims 
Public:  Court 

Damage  claims  against  a  school 
district  prior  to  litigation  are  pub¬ 
lic,  not  private,  a  California  appeal  court 
has  ruled  in  the  San  Diego  Union- 
Tribune's  suit  over  a  brutal  high  schcxil 
hazing. 

A  flock  of  claims  was  filed  against  the 
district  after  three  sophomores  pleaded 
guilty  to  sodomizing  a  student  with  a 
broomstick. 

When  the  newspaper  sought  copies 
of  the  claims,  the  district  refused,  con¬ 
tending  disclosure  would  violate  the 
attackers’  privacy  rights  under 
C:alifornia’s  Public  Records  Act.  SchiKil 
officials  said  the  law  bars  relea.se  of 
such  documents  until  a  claim  has  been 
adjudicated.  They  also  argued  that  the 
perpetrators’  records  were  immune 
under  the  Federal  Educational  Rights 
and  Privacy  Act. 

The  4th  District  Court  of  Appeal 
ruled  for  release  of  the  claims.  Justice 
James  A.  McIntyre  wrote  that  the  dis¬ 
trict’s  arguments  were  “inapplicable”  in 
the  case  of  documents  originating  with 
an  adversary  party.  Disclosure  of  such 
material,  he  said,  would  not  give  the 
claimants  an  “unfair  advantage”  over  the 
school  district. 

“One  who  submits  a  tort  claim  has 
no  reasonable  expectation  of  privacy,” 
he  continued,  noting  the  newspaper  s 
policy  of  not  identift  ing  minor  offend¬ 
ers.  The  judge  also  held  that  the  infor¬ 
mation  in  the  claims  was  “relevant  to  a 
legitimate  and  important  competing  [ 

public  interest  in  ending  school  hazing 
practices  potentially  endangering  many 
children.” 


May  30, 1998 


http://www.mediainfo.com 


Editor  &  Pi  BUSHER  35 


I 


! 

j 


It’S  the  Who,  What.  Where.  When 


1 1  W  ISHh  Street  •  New  York,  NY  1001 1  •  Phone  (212)  675-4380  •  Fax  (212)  929-1259  •  hazeIp@mediainfo.com  •  mattw@mediainlb.com 


FEATURES  AVAILABLE 


ASTROLOGY 

ENTERTAINMENT 

EVERYDAY  ASTROLOGY 

Daily  horoscopes  designed  to  integrate 
sccmisssly  into  your  n6wspQp6r  wob 

“HOaYWOOD-BEHIND- 

THE-SCENES" 

^V00kly  Gclitors'  first  choicG  in  show  biz 

site.  We  do  all  the  work  and  its  FREE! 
Call  Boldly  Interactive  (561 )  392-1817 
or  E-mail:  sales@boldly.com.  See  us  at 

gossip.  Multi-item  format  with  pictures. 

L.A.  Features  Syndicate  (800)  959-9977 

Connections  for  a  demo! 

FOOD 

Weekly  -  A4onthly  -  Camera  Ready 

Time  Data  Synd.  (8CX))  322-51 01 
E-mail:  star2020@time-data.com 

ABOUT  FOOD 

A  new  food  column  featuring  recipes, 
new  products  and  cooking  trends. 

(8 1 0)  75 1  -0 1 68/Avanti  1 054@aol .  com 

AUTOMOTIVE 

VniAAIv  iCrNI  V/INuO  QIC  OUT  DUSincSS.  V»OI 

umns  available  on  road  tests,  car  care. 

FOOD  &  WINE 

auto  trivia/history.  (810)  573-2755. 

WINE  CONSUMPTION  and  collecting 

ENTERTAINMENT 

has  reached  all-time  highs.  Let  your 
readers  ASK  THE  WINE  WITCH: 

DEARLY  BELOVED,  a  true  story  weekly 
column.  Give  your  readers  what  they 
hunger  for:  Love  in  bloom.  For  Samples 
call  (800)  632-6055. 

funny,  irreverent,  and  informative  with 
Q  &  A  format.  View  at: 

www.celebrationswineclub.com 
(800)  700-6227 

HEALTH  &  FITNESS 

ARTICLES,  FILLERS,  graphics  and 
photos  all  inclusive.  Established  Stand- 
Alone/Monthly  health  &  fitness  news¬ 
paper  also  available  -  protected  ter¬ 
ritories.  FREE  marketing  and  technical 
support  provided.  FREE  SAMPLES. 
Unlimited  use.  Low  Rates. 

(800)639-5484 
NEW  UVING  NEWS  SERVICE 


MOVIE  REVIEWS 


MINI  REVIEWS.  Essential  information 
for  moviegoers.  Camera  ready.  Star 
photos.  Graphic,  provocative  rating 
system.  Cineman  Syndicate,  P.O.  Box 
4433,  Middletown,  NY  10941 ; 

(91 4)  692-4572  Fax  (914)  692-831 1 


BRAINSQUEEZE 

The  ultimate  Word  Puzzle  producers 
FREE  packet  with  sample  puzzles 
(409)  295-5794  Fox  (409)  295-9624 
P.O.  Box  1 972,  Huntsville,  TX  77342 


PUZZLE  FEATURES  SYNDICATE 
The  Finest  In  Crossword  Puzzles 
Call  (800)  292-4308/(909)  766-761 7 


REUGION  NEWS 


FOR  AN  established  source  of  religion 
news  that  fits  your  audience  and  your 
budget,  turn  to  EP  News.  For  more 
information  and  a  free  sample,  call 
(800)  257-4972 


Call  us  about  our  low  contract  rates! 
(212)  675-4380  ext.  171, 173 
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'98  Annual  Market  Valuations 
KAMEN  &  CO.  GROUP  SERVICES 
(51 6)  379-2797/(81 3)  786-5930 


75  YEARS  OF  EXPERIENCE 
See  Bolitho-Cribb  &  Assoc, 
display  ad  this  page. 


APPRAISALS/BROKERAGE 
Call  Dick  Briggs  (864)  457-3846 
RICHARD  BRIGGS  &  ASSOCIATES 
Box  579,  Landrum,  SC  29356. 


THOMAS  C.BOLITHO 
Newspaper  Appraisals 
Professional  and  complete 
(580)421-9600 
E-mail:  breetom@chickasaw.com 


NEWSPAPER  BROKERS 


7(X)Sold-Est.  1959 
W.B.  GRIMES  &  COMPANY 
P.O.  Box  442 
Clarksburg,  MD  20871 
Larry  Grimes-Pres.  (301 )  540-0636 
Tom  Sexton,  NE  (61 7)  545-6175 
Wrenr  Barnett,  South  (704)  698-0021 
Stephen  Klinger,  SWest/West 
(505)  524-0122 


BILL  MATTHEW  COMPANY  conducts 
professional,  confidential  negotiations 
for  sale  and  purchase  of  highest  qual¬ 
ity  daily  and  weekly  newspapers  in  the 
country.  Before  you  consider  sale  or 
purchase  of  a  property,  you  should  call 
(727)  733-8053 

or  write  Box  3129,  Clearwater  Beach, 
FL  33767.  No  obligation  of  course. 

C.  BERKY  &  ASSOCIATES,  INC. 
Consultants  •  Appraisals  •  Brokers 
(561)368-4352 
1 23  NW  13th  St.,  Suite  21 4-7 
Boca  Raton,  FL  33432 
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CASH  OUT.  Merger/ Acquisition.  Joint 
Venture.  Capitalization.  Restructuring. 
Reorganization.  JMPC.  Est.  1 983, 
(614)  889-9747.  www.jmpc.net 


GAUGER  MEDIA  SERVICE,  INC. 
Appraisals,  Mergers,  Acquisitions 
David  E.  Gauger 

P.O.  Box  627,  Raymond,  WA  98577 
(360)  942-3560/FAX  (360)  942-9896 


MEDIA  AMERICA  BROKERS 
Lenox  Towers,  Suite  1 000 
3390  Peachtree  Rd.  NE 
Atlanta,  GA  30326 
(404)  364-6554  Fax  (404)  364-6533 
Lon  W.  Williams 


MEL  HODELL  NEWSPAPER  BROKER 
51 96  Benito,  Montclair,  CA  91 763 
(909)626-6440  Fax  (909)  624-8852 


MICHAEL  D.  UNDSEY 
Experienced  —  Confidential 
6645-5  Redmont  CrI,  Mesa,  AZ  85215 
(602)  807-7791  FAX  (602)  807-7795 


PHILUPS  PROPERTIES,  INC. 
Consultants-Investments 
Management-Brokers 
P.O.  Box  5806 
Destin,  FL  32540-5806 
Phone/Fax  (850)  654-9807 


NEWSPAPER  APPRAISERS 


NEWSPAPER  BROKERS 


THOMAS  C.BOUTHO 
Newspaper  broker/appraiser 
“A  tradition  of  service 
to  the  newspaper  industry" 
BOUTHO-TAYLOR  MEDIA  SERVICE 
1 1 5  S.  Broadway,  Ada,  OK  74820 
(580)421-9600 
E-mail:  breetom@chickascrw.com 


NEWSPAPERS  FOR  SALE 


HEALTH  FORCES  sale  of  Rocky  Moun¬ 
tain  free  weekly  newspaper.  9  years 
old,  with  established  clientele.  Located 
in  boom  area.  Priced  below  gross.  Con¬ 
tact  Wind  Ridge  Press,  P.O.  Box  1 16, 
Woodland  Park,  CO  80866. 


MOVE  TO  TEXAS:  No  state  income 
tax,  and  we  have  newspapers  for  sale. 
Write  for  free  list.  Bill  Berger,  ATN, 
1801  Exposition,  Austin,  TX  78703. 

(512)476-3950 


NH-EAST:  Outstanding  weekly  serving 
high  growth  market.  Sales  are  soaring. 
VT-NORTHWEST:  Free  weekly  serving 
vibrant  market  just  outside  major  metro 
area.  NY/NJ:  Outstanding  group 
opportunity. 

Larry  Grimes,  W.B.  Grimes  Co. 

(301)540-0636 


NEWSPAPER  BROKERS 


Bolitho-Cribb  Report:  www.cribb.com 

Confidential  Appraisal  for  Bolitho-Criob 
Estate,  ESOP,  Partners,  &  Associates 

Bank  Tax,  Stock,  Assets  Newspaper  Brokerage 


Established  in  1923 
1  Annette  Park  Drive,  Bozeman, 
MT  59715  e-mail:  icribb<a>imt.net 


&  Associates 

Newspaper  Brokerage 
&  Appraisal 

406-586-6621 

Fax  406-586-6774 


http://www.mediainfo.com 


NEWSPAPERS  FOR  SALE 


OREGON  WEEKLY,  near  coast,  2,200 
paid,  $210,000  gross  in  '97,  broke 
even.  Priced  below  gross.  Owner  retir¬ 
ing.  Call  Jim  Hicks,  Bolitho-Cribb, 
(307)  684-9407  or  fax  (307)  684- 
7431  for  full  report. 


SOUTHERN  NEW  HAMPSHIRE  com¬ 
munity  newspaper.  Paid  circulation. 
High  demographics.  Brokers,  please 
identify  yourselves  as  such.  Reply  to 
Box  08524,  Editor  &  Publisher. 


NEWSPAPERS  WANTED 


FAMILY  owned  newspaper  group  is 
expanding  and  seeks  to  acquire  news¬ 
papers,  shoppers,  printing  facilities, 
magazines  and  radio  stations.  Large 
down  payment  or  all  cash  is  available 
All  replies  guaranteed  held  in  strict  con¬ 
fidence.  Reply  to  Jerry  or  Steve 
Edwards  at  Edwards  Publications,  1 25 
Eagles  Nest  Dr.,  Seneca,  SC  29678. 

(864)  882-3272 


IF  YOU  ARE  planning  to  sell  your 
newspaper  through  a  broker,  be  sure 
they  contoct  us  os  a  potential  buyer. 
We  are  newspaper  owners  and 
operators  and  are  interested  in  acquir¬ 
ing  individual  or  groups  of  dailies  or 
weeklies  of  any  size,  in  any  region  of 
the  country.  Contact  Eugene  A.  Mace, 
USMedia  Group,  P.O.  Box  227, 
Crystal  City,  MO  6301 9. 

NEWSPAPER  BROKERS 

Leader  in  Sale 
of  Community  L  ^  11 
Newspapers 

Check  our  References 
(214)  265-9300  Ted  Rickenbacher 
Rickenbacher  Media 
6731  Desto  Dr..  Dallas.  TX  ~S22S 
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ANNOUNCEMENTS 


NEWSPAPERS  WANTED 

TIMES-SHAMROCK  COMMUNICA¬ 
TIONS,  a  fourth  generation  family- 
owned  newspaper  and  radio  group,  is 
committed  to  growth  in  our  core  busi¬ 
ness.  We  are  particularly  interested  in 
daily  newspapers  between  8,000  and 
25,000  circulation.  All  replies  will  be 
treated  confidentially. 

Please  contact  George  Lynett,  149 
Penn  Avenue,  Scranton,  PA  1 8503. 

(717)  348-9107 


PUBLICATIONS  FOR  SALE 

SUCCESSFUL  bi-monthly  senior  health 
magazine,  tabloid  format,  in  Southwest 
FL.  Established  and  loyal  advertisers  in 
o  strong  healthcare  market.  Great 
potential  for  grov4h  into  statewide  and 
targeted  notional  markets. 

Contact;  Clark  Young,  STL  Publishing 
(941)359-8166 


Faith  is  God  felt  by  heart,  not  by  reason 

Blaise  Pascal 


Classified  advertising  makes  your  business  listing 
STAND  OUT  in  E&P's  Year  Book. 

Section  VI;  Equipment  Su|q>Ues  and  Services 

Companies  servii^  die  new^iqier  industry 

•  BOLD  the  first  line  of  your  listing 
•  ADD  your  logo  to  the  listing 
•  LINK  your  website  to  E&P's  website  -  www.mediainfo.com 
•  PROMOTE  your  business  with  additional  ad  copy 

Contact  the  Editor  &  Publisher  Classified  Ad  Department  and  we  will  show  you  the 
most  affordable  ways  to  reach  decision  makers  at  newspapers. 

Phone  (212)  67S-4380  Ext.  171  or  173,  Mon-Fri  9am-5pm  EST 


EQUIPMENT  &  SUPPLIES 

MAILROOM _ 

ALLMAILROOM  EQUIPMENT 
MULLER  MARTINI 


CAMERA  &  DARKROOM 

SQUeeze  Lenses 
Herb  Corlbom  -  CK  Optical 
(310)  372-0372 


FERAG  EQUIPMENT 


PERAG 
EQUIPMENT 
FOR  SALE 

«ARio«ise 
INSEimNe  SYSTEMS 

iS«.INGWCE 

INSERTING  DRUMS  IZ)  $200,000 

(3  VP)-w  Related 
Equipment  &  Conveyor 


MULTI-CELL  HO)  $100,000 
COMPLEX 

of  3  Stackers 

/Payment  In  U  S  Dollars) 


MELVILLE,  N.Y. 
CONTACT;  J.  WILLS 

(516)  sas-soos 


Stitcher/Trimmers  &  Inserters 
Joe  Scott  &  Associates,  Inc. 

(205)  997-9355/(205)  997-9656  Fax 

MAILROOM  EQUIPMENT 
Standlee  and  Associates,  Inc. 
(407)  273-5218 
Fax  (407)  273-9011 

HARRIS  1172- 10  into  1 
2  Hall  Stackers,  compressor 
vac  pump,  MS  heads  upper  half  rebuilt 
Call  Bill  Miller  at  (908)  707-8007 


PRE-OWNED  MAILROOM  Equipment 
Bill  Kanipe,  ALTA  GRAPHICS,  INC. 
(770)  428-5817  Fax  (770)  590-7267 

Refurbished  add  on  pockets 
MULLER  MARTINI  227 
KANSA  320  and  480  AVAILABLE 
Call  Mid-America  Graphics  at 
(800)  356-4886. 
www.midamericagraphics.com 
E-mail:  dkgeorge@midamerica- 
graphics.com 

NEWSPRINT  FOR  SALE 

30# -28# -25#- ALL  SIZES 
BEHRENS  INTERNATIONAL  -  N.B.  CA 
(714)  644-2661 
Fox  (71 4)  644-0283 


_ PRESSES _ 

DON'T  SELL  YOUR  PRESS 
Until  You  Contact 

Newman  International  Web  Press  Sole 

"Worldwide  Marketing  of  Commercial 
Web  and  Newspaper  Web  Presses” 

PRESSES  WANTED:  HARRIS  V25  V22 
VI 5A  VI 5D  or  845;  KING  Process 
Color  or  Daily;  GOSS  Community 
Urbanite  Metra;  SOLNA  D30  C96 

Tel:  (913)648-2000 
Fax;  (913)648-7750 

5  UNIT  V- 1 5D  1 986  with  JF25B  folder 
and  3  knife  trimmer,  above  overage  con¬ 
dition,  running. 

John  Tevlin  (81 3)  839-0035 


METRO,  URBANITE,  COMMUNITY, 
SC,  SSC,  MAN  4/2  presses.  AL  TABER 
(770)  552- 1 528  Fax  (770)  552-2669 


PRESSES 


_ PRESSES _ 

PRESSES 

Goss  3:2  Folders  23  9/10",  22  3/4", 

22",  21  1/2",  21" 

New  or  Rebuild  Goss  R.TP  42"  +  45" 

Goss  Y  columns  all  sizes 

Goss  Metro  Units 

Harris  1 650  folder  22  3/ 4" 

Northeast  Industries,  Inc. 

Tel:  (800)  821-6257 
Fax:  (21 3)  256-7607 


USED  PRESS  EQUIPMENT 
ON  THE  INTERNET  AT 
www.webpresses.com 


WANTED  TO  BUY 


IMMEDIATE  NEED  FOR  MULLER 
MARTINI  INSERTERS  227E  &  227S 
WILL  PAY  TOP  DOLLAR 
Call  Chris  George  (800)  356-4886  or 
Fax  (81 6)  887-2762. 
www.midamericagraphics.com 
E-mail:  dkgeorge@midamerica- 
graphics.com 

WANTED  DEAD  OR  ALIVE 
Muller  Martini/Harris 
Inserters  &  Stitcher/Trimmers 
All  Moilroom  Equipment 
Joe  Scott  &  Associates,  Inc. 

(205)  997-9355/(205)  997-9656  Fax 


WANTED:  Presses  -  Inserters 
Call:  Bill  Kanipe  or  Al  Taber 
ALTA  Graphics  Inc. 

(770)  428-5817  Fax  (770)  590-7267 


INDUSTRY  SERVICES 

CIRCULATION  SERVICES 


CIRCULATION  SERVICES 

1  ANSWER 

METRO  NEWS  SERVICE,  INC. 
Nationwide  TELEMARKCTING 
Horace  Southward 
(800)  950-8475 
E-mail;  mnsl@metro-news.com 
www.metro-news.com 

CIRCULATION  DEVELOPMENT  INC. 
Newspaper  Telemarketing  Specialists 
(800)  247-2338 
www.circulation.net 


CIRCULATION  DEVELOPMENT  SOUTH 
Complaint  free  telemarketing  w/quality 
subscription  soles  and  guaranteed  col¬ 
lections.  Nationwide.  (800)  844-3581 


GROWING  NIE  &  HOME  DELIVERY 
CIRCULATION  IS  SPEaRUM'S 
BUSINESS  -  CALL  DOUG  REESE 
(800)  972-6778 


NEWSPAPER  EXECUTIVE  SEARCH 


CIRCULATION  SERVICES 


BLENKARN 

Your  Telemarketing  Partner 
JEFF  BLENKARN  (616)  458-661 1 


LEVIS  NATIONAL,  INC. 
Guaranteed  Quality  Telemarketing 
Our  30th  Year 
(800)  495-2688 


NEWSPAPER  EXECUTIVE  SEARCH 


CIRCULATION  SERVICES 


HEADUNE  PROMOTIONS,  INC. 

TELEMARKETING  SERVICES 
NEW  START  GENERATION 
STOP  SAVER  PROGRAMS 
VERIFICATION  CALLING 

IN  STORE  SALES  PROGRAMS 
Our  programs  are  tailored  to  meet 
your  circulation  needs. 

Every  subscription  guaranteed. 

RATES  BASED  ON  RESULTS 

Dennis  McQuillan 
(800)  260-9823 


FAX  your  od  to  212  4  929  ♦1259 


Established  1975 

“Executive  search,  recruitment  and 

iMi 

placement  services... to  fit  your  needs.” 

Haas/Watkins  &  Associates 

713-977-8955  Fax  713-334-4180 

e-mail:  rhaas@rhaas.com 

Run  Haas  | 
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INDUSTRY  SERVICES 


CIRCULATION  SERVICES 

PRO  STARTS 

THE  TELEMARKETING  PROS 
EXPERTISE  IN  A  FULL  RANGE  OF 
SALES  SERVICES  INCLUDING 
DATABASE  MARKETING 
TOM  ZGONC  (800)  776-6397 


INTERNET  SERVICES 

SEE  WHY  publications  are  making 
money  and  Realtors  are  getting  results 
with  the  HomeSeller. 

View  at  www.homeseller.net 
(800)  574-3703  or  info@paper.net 


PRESSROOM  SERVICES 

DO  YOU  NEED  HELP  ON  YOUR 
ELEQRICAL  DRIVE  SYSTEM? 

MASTHEAD  can  provide:  New  or  used 
drive  motors  and  consoles  for  single  or 
double  width  presses.  Also:  Parallel 
drives,  horsepower  upgrades  or  new 
AC  Drive  Conversions. 

MASTHEAD  INTERNATIONAL 
(800)545-6908, 24  hr.  line 
(505)  842-1357 
P.O.Box  1952 
Albuquerque,  NM  871 03 


PRESSRCX)M  SERVICES 

PREPRESS  AND  WEB  PRESS  training 
for  single  or  double  width  newspapers. 
Consulting  and  equipment  repair. 
Newspaper  Production  &  Research 
Center  (405)  524-7774 

PRESSRODM  CLEANING  PROBLEMS? 
Dirty  presses,  ceilings,  walls,  beams? 
Unsafe  floors,  catwalks  and  lad- 
derways?  Dirty  air  handling  systems, 
duct  work? 

Daily  Service  Contracts 
One  Time  Service 
ALL  WORK  DONE  TO  YOUR 
COMPLETE  SATISFAaiON! 

30  Years  experience! 
PRESSROOM  CLEANERS 
CALL  TOLL  FREE  (800)  657-21 1 0 


HELP  WANTED 


ACCOUNTING 


CONTROLLER 

OPPORTUNITIES  WITH  GANNETT 


The  nation's  largest-circulation  news¬ 
paper  company  is  accepting  applica¬ 
tions  for  two  controller  openings  —  in 
Salinas  (CA)  and  Westchester  County 
(NY).  Candidates  should  have  a  B.A. 
in  business  or  accounting;  three  or 
more  years  of  experience  in  business- 
office  management;  knowledge  of 
information  systems;  and  strong  analyt¬ 
ical,  spreadsheet  and  communication 
skills.  Newspaper  experience  preferred. 
Please  send  a  resume  (including  ref¬ 
erences)  and  a  cover  letter  (includ¬ 
ing  salary  history  and/or  requirements) 
to  Karen  Van  Lare,  Coordinator/ 
Recruiting  and  Placement,  Gannett 
Co.,  Inc.,  1100  Wilson  Blvd.,  Arling¬ 
ton,  VA  22234.  Gannett  is  an  Equal 
Opportunity  Employer  that  values 
diversity  in  the  workplace  and  especially 
encourages  those  who  share  our  vision 
to  apply. 


TAKEADWNTAGEOFTHE 
E&PyFPPCUSSIFIED 
AD  COMBO  OFFERI 


Here's  your  op()ortunity  to  reach  CEOs,  pub¬ 
lishers,  managers  and  decision  makers  in 
the  specialty  and  free  paper  industries.  Just 
tell  us  to  run  your  E&P  classified  ad  in  the 
next  issue  of  FPP.  It’s  the  only  magazine 
exclusive^  serving  this  fast  growing  industry. 
It’s  that  simple! 


For  Rate  Information  Contact: 
Matt  Wilcox, 

Classified  Sales  Representative 
Tel:  (212)  675-4380  ext.  173 
E-mail:  mattw@mediainfo.com 


ACCOUNTING 


CONTROaER 


South  Central  U.S.  Location 


Publishing  Company  located  in  the 
South  Central  United  States  is  seeking 
a  controller  to  take  an  active  role  in 
managing  the  Accounting  Department 
to  ensure  the  integrity  of  finoncial 
information  and  to  oversee  financial 
and  statistical  reporting;  payroll  pro¬ 
cessing  and  payroll  taxes;  accounts 
receivable;  accounts  payable;  credit 
and  collections;  inventory  control. 


Perform  in-depth  financial  analyses  on 
a  monthly  basis  and  special  projects  as 
requested  by  senior  management. 
Develop  and  maintain  internal  control 
procedures.  Coordinate  accounting 
issues  internally  with  other  departments 
and  with  outside  auditors. 


The  successful  candidate  will  have  at 
least  ten  years  of  accounting  experi¬ 
ence,  and  several  years  as  a  controller 
in  a  medium  sized  company.  Pub¬ 
lishing  experience  is  helpful.  Strong  com¬ 
puter  and  analytical  skills  are  essential, 
as  well  as  proficiency  with  spreadsheet 
and  automated  accounting  packages. 
Excellent  administrative  and  communi¬ 
cation  skills  are  required. 


Send  your  resume  with  salary  require¬ 
ments  to  our  accounting  firm  by: 

E-mail:  sdaniels@pscherer.com 
Fax:  S.  Daniels  (21 2)  588-2223 


ADMINISTRATIVE 


PUBLISHER/GENERAL  MANAGER 
We're  looking  (or  an  aggressive  leader 
to  plan,  develop  and  execute  the  start 
up  of  a  weekly  newspaper  and  shopper 
in  Wisconsin.  Candidate  must  have 
experience  with  market  research,  product 
planning  and  development,  distribution 
and  sales. 


Desirable  market  with  strong  retail 
base.  Tremendous  opportunity  for  the 
right  individual.  Excellent  compensa¬ 
tion  package.  Send  resume  and  salary 
history  to  Box  08522,  Editor  &  Pub¬ 
lisher. 


ADMINISTRATIVE 


RETIRED  SALES  EXECUTIVE  needed  as 
publisher  for  3  year  stint  at  Midwest 
county  seat  paper.  Full  benefits,  good 
pay,  superb  profit  sharing.  Reply  to 
Box  08527,  Editor  &  Publisher. 


ADVERTISING 


ADVERTISING  ACCOUNT  MANAGER 


THE  COMMERCIAL  APPEAL,  a  leader 
in  the  E.W.  Scripps  company,  has  an 
opening  for  a  Retail  Territory  Sales 
Manager.  This  is  an  exceptional 
opportunity  for  a  creative  manager  to 
lead  a  staff  and  to  grow  revenue  in  our 
expanding  market.  Memphis,  home  of 
the  blues  (and  Elvis),  has  large  city 
amenities,  with  small  town  living  within 
minutes.  We  offer  competitive  salary, 
bonus,  excellent  benefits  and  a  good 
work  environment.  If  you  are  interested 
in  being  part  of  our  team,  and  have  a 
proven  track  record  in  sales/sales 
management,  send  resume  to  Linda 
Steen,  employment  manager,  495 
Union  Avenue,  Memphis,  TN  38103. 


ADVERTISING  DIRECTOR  for  growing 
1 1 ,000,  7-day  daily  in  growth  market. 
Strong  people  person  to  lead,  train 
and  develop  ad  staff.  Need  high- 
energy  person  to  keep  the  momentum 
going.  Great  place  to  live,  1  -hour  from 
St.  Louis.  Pulitzer  Community  Newspa¬ 
per  group,  quality  company  with  good 
benefits  and  chance  for  advancement. 
Competitive  compensation.  Send  resume 
immediately  to  Russ  Cannon,  Doily 
Journal,  P.O.  Box  A,  Park  Hills,  MO 
63601  or  E-mail: 

rcannon@gw.stlnet.com 


ADVERTISING  DIREaOR 


Long-time  A.D.  plans  to  retire  in  Janu¬ 
ary  1999.  We  are  seeking  the  right 
person  to  build  upon  the  successes 
already  in  place.  We  need  a  strong 
leader,  willing  and  able  to  lead  by 
example.  Must  be  organized,  efficient, 
and  able  to  run  your  own  show.  We 
are  a  family-owned  30,000  circulation 
daily  along  with  five  weeklies  that  total 
another  60,000.  We  offer  an  excellent 
salary  and  benefits  package  as  well  as 
an  excellent  place  to  live  and  work. 


Send  resumes  in  strict  confidence  to 
Ron  Vodenichar,  c/o  Butler  Eagle, 
P.O.  Box  271 ,  Butler,  PA  1 6003. 


It's  A  Classified  Secret! 

We'll  never  reveal  the  identity 
of  an  E&P  box  holder. 

If  you  don't  want  your  reply  to  go  to 
certain  newspapers  lor  companies), 
seal  your  reply  in  an  envelope  add¬ 
ressed  to  the  Eg?P  Classified  Ad¬ 
vertising  Department  with  an  at¬ 
tached  note  listing  the  newspapers 
or  companies  you  do  not  want  the 
reply  to  reach.  If  the  Box  Number 
you're  answering  is  on  your  list. 
We  ll  discard  your  reply. 


_ ADVERTISING _ 

AUTOMOTIVE  ACCOUNT  EXECUTIVE 

Rapidly  growing  South  Florida  news¬ 
paper  seeks  an  aggressive  and  highly 
motivated  Automotive  Account  Execu¬ 
tive.  The  successful  candidate  must 
hove  outside  sales  experience  in  a  com¬ 
petitive  environment.  Newspaper  ad¬ 
vertising  sales  experience  and  a  col¬ 
lege  degree  preferred.  Must  have  good 
communication  and  organizational  skills, 
be  goal-oriented  and  have  the  ability 
to  work  under  deadline  pressures.  A 
proven  track  record  of  increasing  sales 
is  required.  Please  send  resume  to 
The  Stuart  News,  P.O.  Box  9009, 
Stuart,  FL  34995  or  fax  your  resume 
to  (561)  220-8919,  Attention:  Human 
Resources. 


ADVERTISING  DIRECTOR.  Award¬ 
winning,  California  newsweekly  needs 
an  Advertising  Director  to  increase 
sales  and  manage  outside  display 
advertising  sales  representatives.  You'll 
be  responsible  (or  training,  goal¬ 
setting,  performance  reviews,  field 
sales  calls,  sales  meetings,  customer 
service,  hiring,  and  whatever  it  takes  to 
maintain  our  growth.  A  Strong  track 
record  in  print  advertising  sales  is 
required;  management  experience  pre¬ 
ferred.  Hard  working,  people-oriented, 
organized,  high-achievers,  please  send 
resume/cover  letter  to  Box  08523, 
Editor  &  Publisher. 


ADVERTISING 
SALES  REPRESENTATIVE 
Great  income  opportunity  for  the  right 
person.  Seeking  business-to-business 
print  ad  sales  professional  who  wants 
to  work  in  a  "team”  environment,  com¬ 
municates  clearly  and  commits  to  our 
clients  by  developing  long-term  market¬ 
ing  partnerships  based  on  trust.  Must 
be  a  creative  problem  solver  and  will¬ 
ing  to  do  whatever  it  takes  to  get  the 
job  done  right  the  first  time.  Solid 
account  base  and  protected  Pierce 
County  territory.  Salaried  base  plus 
tiered  commission  incentives  plus  bene¬ 
fits.  Quarterly  company  bonus  plan. 
Send  resume  to: 

Director  of  Sales 
Business  Examiner  Newspaper 
1 51 7  S.  Fawcett,  Suite  350 
Tocoma,  WA  98402- 1 807 
(253)404-0892 
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_ ADVERTISING _ 

CLASSIFIED  ADVERTISING  MANAGER 

The  Union  Leader/New  Hampshire 
Sunday  News  is  seeking  a  Classified 
Advertising  Manager.  This  person  must 
be  motivated  and  creative  and  have 
the  ability  to  positively  influence  and 
develop  a  proven  sales  staff.  This 
person  will  be  responsible  for  classified 
advertising  revenues,  including  budget¬ 
ing,  forecasting  and  marketing  strate¬ 
gies. 

The  right  candidate  must  be  able  to 
manage  traditional  classified  applica¬ 
tions  os  well  as  the  ability  to  define 
and  implement  the  many  new  tech¬ 
nologies  that  challenge  classified  today 
and  tomorrow! 

Minimum  requirements  include:  3-5 
years  classified  management  experi¬ 
ence,  strong  people  skills  to  direct  and 
motivate  a  staff  of  22,  strong  sales 
management  skills  to  protect  our 
revenue  base  and  help  it  grow,  and  a 
familiarity  with  web  development  of 
clossified  odvertising. 

Competitive  salary  based  on  qualifica¬ 
tions  and  experience.  Excellent  benefits 
with  a  stable,  independently-owned 
statewide  newspaper.  Send  resume 
and  salary  requirements  to: 

Human  Resources  Department 
Union  Leader  Corporation 
P.O.Box  9555 

Manchester,  NH  03108-9555 
FAX:  (603)668-8920 


CLASSIFIED  SALES  MANAGER 

Our  successful  Classified  Manager  has 
been  promoted,  and  we're  looking  for 
someone  to  fill  these  big  shoes!  The 
right  successor  will  have  substantial 
experience  in  a  sales/marketing  posi¬ 
tion  and  will  have  managed  active  peo¬ 
ple  with  diverse  skills. 

Our  growing  Classified  department 
needs  the  right  person  to  leod  a  team 
of  8  inside  and  outside  salespeople,  be 
a  well-organized  working  sales  man¬ 
ager  responsible  for  meeting  our 
customers'  needs,  and  have  creative/ 
innovative  promotional  skills.  Auto 
sales  management,  real  estate  sales 
management  or  previous  newspaper/ 
shopper  classified  management  a  real 
plus. 

The  Bismarck  Tribune  offers  a  com¬ 
petitive  salary  and  bonus  package, 
and  our  benefits  are  some  of  the  best 
in  the  region.  We  are  part  of  Lee 
Enterprises,  an  Iowa-based  company 
offering  numerous  opportunities  for  pro¬ 
fessional  growth. 

Send  resume  and  cover  letter  explain¬ 
ing  why  you're  interested  in  this  posi¬ 
tion,  detailing  your  customer  service 
philosophy,  to  Libby  Simes,  Human 
Resources,  Bismarck  Tribune,  P.O.  Box 
1498,  Bismarck,  ND  58501;  or  call 
(701)  250-8221  or  (888)  645-2221. 
The  Bismarck  Tribune  is  an  Equal 
Opportunity  Employer. 


_ ADVERTISING _ 

CLASSIFIED  ADVERTISING 
SALES  MANAGER 

The  Patriot  Ledger,  Massachusetts'  lead¬ 
ing  evening  daily  newspaper  south  of 
Boston  is  seeking  a  highly  motivated, 
enthusiastic  telephone  sales  pro¬ 
fessional  who  has  the  ability  to  lead 
and  coach  a  sales  team  of  20-t-  inside 
advertising  telephone  sales  represen¬ 
tatives. 

The  successful  candidate,  with  proven 
leadership  ability,  will  motivate  and 
guide  our  inbound  and  outbound  sales 
team  to  achieve  goals  related  to 
increased  sales,  customer  satisfaction 
and  staff  development.  This  individual 
will  develop  market  presentations, 
speciol  sales  incentives  and  work  on  a 
variety  of  projects  aimed  at  maximiz¬ 
ing  market  potential. 

Qualifications  include  experience  in 
managing  people  within  a  telephone 
sales  environment,  a  positive  sales 
management  style,  along  with  strong 
verbal  and  written  communication 
skills.  Newspoper  sales  management 
experience  is  preferred,  but  is  not 
necessary. 

We  offer  a  competitive  salary  and 
benefits  package. 

Please  send  your  resume  and  salary 
requirements  to  The  Patriot  Ledger, 
Human  Resources  Manoger,  400 
Crown  Colony  Drive,  Quincy,  MA 
021 69  or  fax  to  (617)  786-7259. 

EOE 


EMPLOYMENT 

ADVERTISING  SALES  EXECUTIVE 

Scripps  Howard  Treasure  Coast  News¬ 
papers  is  seeking  someone  with  at  least 
three  years  of  outside  sales  experience 
in  a  competitive  environment.  News¬ 
paper  advertising  sales  experience  and 
college  degree  preferred.  Must  have 
good  communication  and  organiza¬ 
tional  skills,  be  goal  oriented  and  have 
the  ability  to  work  under  deadline 
pressures.  A  proven  track  record  of 
increasing  sales  is  required. 

The  ideal  candidate  should  be  com¬ 
fortable  working  directly  with  Human 
Resource  Directors  of  local  businesses, 
establishing  and  maintaining  a  good 
relationship  with  National  Recruitment 
agencies,  as  well  as  coordinating  job 
fairs  within  the  community. 

In  addition,  the  candidate  we  are  seek¬ 
ing  will  be  trained  to  process  both  dis¬ 
play  and  line  ads,  coordinate  all 
employment  ads  between  our  five 
papers,  and  become  knowledgeable  on 
current  economic  conditions  within  our 
circulotion  area. 

Please  mail  or  fax  your  resume  to  The 
Stuart  News,  P.O.  Box  9009,  Stuart,  FL 
34995,  (561)220-8919. 

FORTY-NINER  Publications  at  CSU, 
Long  Beach,  is  seeking  dynamic  and 
aggressive  full-time  ad  manager  for 
four  Journalism  Department  pub¬ 
lications.  For  more  information  visit 
www.foundation.csulb.edu 


i _ CIRCULATION _ 

I  BRANCH  MANAGER 

;  The  Mercury  News,  the  newspaper  of 
:  Silicon  Valley  is  looking  for  a  Branch 
:  Manager  to  provide  leadership  in  a 
:  NDM  Circulation  Branch  office.  This 
:  position  will  provide  leadership,  set 
;  performance  expectations,  coach  and 

•  mentor  district  advisors,  customer 

•  advocates,  helpers,  delivery  agents 
:  and  independent  contractors.  The 
:  manager  will  be  expected  to  lead 
1  efforts  of  the  branch  teams  to  plan  and 
:  implement  programs  aimed  at  meeting 
:  or  exceeding  home  delivery,  single 
:  copy  and  Nuevo  Mundo  circulation 
:  goals. 

i  Position  requires  four  year  college 
I  degree  with  an  emphasis  in  business 
i  preferred.  2-5  years  newspaper  circula- 
;  tion  management  experience.  Skilled  in 
I  facilities  management  and  knowledge 
i  of  independent  contractors  law.  Profi- 
:  ciency  on  a  PC  in  MS  Word  and  Excel. 
:  Excellent  verbal  and  written  communi- 
;  cation  skills.  Candidates  must  have  the 
i  ability  to  create  and  foster  a  work 
:  atmosphere  that  motivates  branch 
:  personnel  to  succeed.  Must  be  able  to 

•  perform  in  a  stressful,  rapidly  chang- 

•  ing,  deadline-oriented  work  environ- 
i  ment. 

:  We  offer  a  competitive  compensation 
;  and  benefit  package.  Qualified  appli- 

•  cants  should  submit  their  resume  by 
:  mail,  fax  or  E-mail  in  Microsoft  Word 
:  for  Windows  or  text  format  to 

jobs@sjmercury.com 

Human  Resources  Department 
FAX:  (408)  271-3689 

(Re:  Branch  Manager) 

San  Jose  Mercury  News 
750  Ridder  Park  Drive 
San  Jose,  CA  951 90 

EQUAL  OPPORTUNITY  EMPLOYER 


CIRCULATION  DIREQOR 
Reports  to  the  General  Manager  and  is 
responsible  for  directing  and  coordinat¬ 
ing  all  circulation/transportation  activ¬ 
ities  for  the  division.  Hometown 
Newspapers  has  55,000  paid  news¬ 
papers  and  150,000  free  shoppers 
mail  and  carrier  delivered.  Candidate 
will  supervise  and  work  with  the 
Circulation  Manager,  promote  sales  of 
our  newspapers  and  direct  the  prompt, 
accurate  and  cost  effective  delivery 
of  newspapers,  other  company  pub¬ 
lications  and  products  of  our  customers. 
Associates  Degree  or  equivalent  ex¬ 
perience  necessary.  5-8  years  expe¬ 
rience  in  newspaper  circulation  depart¬ 
ment  preferred. 

HOMETOWN  NEWSPAPERS 
P.O.  Box  230 
323  E.  Grand  River 
Howell,  Ml  48844 
No  phone  calls,  please.  We  are  an 
Equal  Opportunity  Employer  M/F 

NATIONAL  LEADER  of  free  publication 
display  systems  seeks  manager  for  its 
Connecticut  market.  Candidate  will  sell 
publication  display  space  and  manage 
route  drivers.  Motivated  and  degreed 
individual  needed.  Salary  and  incen¬ 
tives  to  40K  plus  benefits.  Fax  resume 
to  (203)  234-6365,  Attn:  Bill  Schmidt. 

EOE 


_ CIRCULATION _ 

CIRCULATION  DIVISION  MANAGER 
The  Des  Moines  Register,  in  Des 
Moines,  Iowa,  is  seeking  a  well-orga¬ 
nized  individual  with  at  least  3-5 
years  circulation  management  experi¬ 
ence  or  equivalent  and  leadership  skills 
to  manage  6  district  managers  and  6-8 
part  time  district  assistants.  This  is  a 
fast  paced  environment  and  growing 
market.  Qualified  candidates  must 
demonstrate  expertise  in  all  aspects 
of  circulation,  a  solid  soles  and  ser¬ 
vice  background,  a  winning  attitude, 
creativity  and  the  ability  to  motivate. 
We  offer  a  competitive  benefits  pack¬ 
age  which  includes  medical,  dental, 
vision,  life  insurance,  retirement,  401  (k), 
growth  opportunity,  plus  lots  more. 
The  Des  Moines  Register  is  com¬ 
mitted  to  diversity  and  proud  to  be 
an  equal  opportunity  employer.  Em¬ 
ployment  may  be  contingent  on 
passing  a  pre-employment,  post-offer 
physical  and  drug  test.  Apply  in 
person,  or  mail  your  resume  to  Human 
Resources,  The  Des  Moines  Register, 
715  Locust,  Des  Moines,  lA  50309  or 
fax  your  resume  to  (515)  286-2526. 


CIRCULATION  SALES  MANAGER  for 
the  Daily  Breeze,  an  85,000  circula¬ 
tion  doily  located  in  the  beach  cities  of 
Southern  California.  We  are  seeking 
an  innovative  sales  and  marketing 
person  to  expand  the  circulation  base 
for  the  Daily  Breeze.  The  selected  can¬ 
didate  must  have  superior  inter¬ 
personal  skills  and  demonstrated  sales 
management  skills  in  a  competitive 
market,  preferably  in  the  newspaper 
industry.  Strong  analytical  skills  to 
identify  growth  opportunities  and 
marketing  budget.  Strong  motivational 
skills  to  encourage  a  nigh  level  of 
performonce  among  a  diverse  employee 
group.  Send  resume  to  The  Daily  Breeze, 
5215  Torrance  Blvd.,  Torrance,  CA 
90509,  Attn:  Human  Resources  or  fax 
to  (310)  540-9455. 

Equal  Opportunity  Employer 


TRANSPORTATION  A4ANAGER 

The  Columbus  Dispatch,  a  metropolitan 
newspaper  with  a  daily  circulation  size 
over  200,000  and  a  Sunday  circula¬ 
tion  size  of  400,000  seeks  an  experi¬ 
enced  professional  to  direct  and 
supervise  all  transportation  personnel 
and  operations.  The  transportation 
manager  will  be  responsible  for 
administering  independent  driver  con¬ 
tracts  and  implementing  programs  to 
coordinate  and  facilitate  the  delivery 
efforts  of  various  departments.  Ability 
to  interpret  and  implement  a  lat)or 
agreement  is  essential.  Our  ideal  can¬ 
didate  will  have  3  to  5  years  of  news¬ 
paper  circulation  experience  in  addi¬ 
tion  to  considerable  knowledge  of  dis¬ 
tribution  operations  and  previous 
supervisory  experience. 

We  offer  a  positive  work  environment 
with  a  competitive  compensation  and 
benefits  package  including  401  (k), 
health  insurance  with  no  monthly  pre¬ 
mium,  tuition  assistance  and  generous 
vacation. 

Please  forward  resume  to: 

Human  Resources  Department 
The  Columbus  Dispatch 
34  S.  Third  Street 
Columbus,  OH  43215 
Equal  Opportunity  Employer 
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HELP  WANTED 

EDITORIAL  I  EDITORIAL 


A1  REPORTER 

We  need  an  aggressive,  eager  entry- 
level  reporter  willing  to  learn  the  ropes 
in  a  highly  competitive  newspaper 
market.  Clips  must  show  a  wide-range 
of  abilities.  We  are  looking  for 
someone  who  con  cover  spot  news,  yet 
has  no  problem  writing  features  with 
voice  and  flair.  We're  o  25,000- 
circulation  doily  in  o  university  city  with 
o  fabulous  quality  of  life.  Send  resume, 
references  and  clips  to  Sean  P. 
Johnson,  city  editor,  Oshkosh  North¬ 
western,  P.O.  Box  2926,  Oshkosh,  Wl 
54903-2926. 


ASSIGNMENT  EDITOR  sought  to  help 
one  of  the  South's  best  small  dailies 
improve  its  award-winning  tradition 
of  excellence.  Must  possess  Quark¬ 
XPress  pagination  skills,  organiza¬ 
tional  ability,  copy  editing  prowess, 
proven  track  record  of  working  with 
reporters  to  find  big  news,  offbeat 
human  interest  stories  and  everything  in 
between.  Send  clips,  resume,  salary 
requirements  to  Box  08526,  Editor  & 
Publisher. 


ASSISTANT  EDITOR  wonted  for 
10,000  AM  daily  in  Colorado  ski 
country.  Successful  applicant  will  be  o 
seasoned  journalist  with  good  page 
design,  editing  and  people  skills.  Send 
resume,  references  and  your  3  best 
clips  to  Alex  Miller,  editor.  Summit 
Doily  News,  P.O.  Box  329,  Frisco,  CO 
80443. 


ASSISTANT  MANAGING  EDITOR 

CRAIN'S  DETROIT  BUSINESS  is  port  of 
the  Crain  Communication  Inc.  family  of 
prestigious  publications.  We  are  look¬ 
ing  for  an  ASSISTANT  MANAGING 
EDITOR  to  oversee  weekly  special  sec¬ 
tions  and  weekly  lists  ranking  com¬ 
panies  in  various  industries.  Position 
requires  supervision  of  several  staff 
and  freelancers.  Reporting  or  copy  edit¬ 
ing  background  required.  Previous 
supervisory  experience  strongly  pre¬ 
ferred. 

Top  notch  benefits,  including  generous 
profit  sharing,  pensian  and  year-end 
bonus.  Send  or  fax  your  resume  to 
Executive  Editor/CDB,  1400  Wood- 
bridge,  Detroit,  Ml  48207-3187,  Fax: 
(313)  446-6488.  EOE 


ASSISTANT  NEWS  EDITOR 
The  Daily  Record,  a  55,000-circulation 
daily  35  minutes  from  New  York  City, 
needs  an  assistant  news  editor  profi¬ 
cient  in  layout,  headline  writing,  edit¬ 
ing  and  QuarkXPress  to  help  lead  a 
seven-member  news  desk.  Five  years 
experience  preferred.  Send  resume, 
work  samples  and  salary  requirements 
to  Jack  Bowie,  managing  editor.  Doily 
Record,  800  Jefferson  Road,  Parsip- 
pany,  NJ  07054. 

COPS/CITY  REPORTER  for  Central,  FL 
2  time  weekly.  Experience  preferred, 
but  will  consider  recent  graduate. 
Candidate  should  be  aggressive  and 
have  initiative.  Send  clips,  resume 
to  Osceola  News-Gazette,  P.O.  Box 
422068,  Kissimmee,  FL  34742.  Or 
E-mail  to  OsceolaNG@aol.com 


ASSISTANT  SPORTS  EDITOR 

Seeking  assistant  sports  editor  for 
80,000-circulation  daily  in  fast-grow¬ 
ing  Central  Florida.  Assist  execu¬ 
tive  sports  editor  overseeing  staff  of  10. 
Also  assist  in  scheduling,  working  with 
sports  writers  and  correspondents,  plan¬ 
ning  and  executing  daily  sports  sec¬ 
tion.  Night  shift,  including  weekends 
and  desk  work,  with  some  exceptions. 
Strong  emphasis  on  local  sports.  Major 
league  caverage  includes  Tampa  Bay 
Devil  Rays,  Tampa  Bay  Bucs,  Orlando 
Magic  and  Tampa  Bay  Lightning, 
along  with  state  calleges.  Respond  by 
June  15  to  John  Vaferino,  executive 
sports  editor,  P.O.  Box  408,  Lakeland, 
FL  33802. 


BUSINESS  REPORTERS 

Globally  respected  newsletter  publisher 
in  the  energy  industry  seeks  creative 
and  energetic  Business  Reporters  to 
work  in  Houston  office.  This  is  an  excit¬ 
ing  opportunity  to  get  out  of  the  local 
scene  and  write  about  world  politics, 
finance  and  trade.  Our  high  cost 
journals  span  the  global  markets  for  oil 
and  gas,  including  Latin  America, 
Europe,  FSU,  and  Asia.  Our  coverage 
is  investigative  and  intelligent  and  our 
company  is  fast-paced  and  growing. 
Positions  open  for  journalists  to  work 
with  global  team  af  over  50  bright  and 
highly  skilled  financial  journalists. 
Some  travel  in  North/South  America 
possible.  Spanish  or  Portuguese  skills  a 
plus  but  not  required.  Need  2  or  more 
years  experience  in  business  news. 
Great  fully-paid  benefits.  Send  resume, 
writing  clips,  cover  letter  to  Petroleum 
Argus,  4801  Woodway,  Suite  270W, 
Houston,  TX  77056.  Fax:  (713)  622- 
2991. 


CAUFORNIADREAMIN' 

The  Daily  News  of  Los  Angeles  seeks 
enterprising,  hustling  and  ambitious 
editors  and  reporters  for  current  and 
potential  openings  in  a  great  news 
town.  The  200,000-circulation  Daily 
News  is  the  lead  newspaper  in  a  five- 
paper  group  in  Greater  LA.  Opportuni¬ 
ties  in  the  group  are  excellent.  Daily 
News  openings  include:  Features 
Editor,  responsible  for  overall  coverage 
of  lifestyles  and  entertainment;  TV/ 
Entertainment  Reporter,  to  supplement 
current  coverage;  Metro  Staff  Reporters, 
both  general  assignment  and  for  beats; 
and  an  Editorial  Writer,  camfortable 
with  a  moderate-conservative  point  of 
view  with  strong  writing  skills.  West 
Coast  candidates  preferred.  The  Daily 
News  values  diversity  in  its  workforce 
and  coverage.  Letter,  resume  and  clips 
to  Dave  Butler,  editor.  The  Daily  News, 
P.O.  Box  4200,  Woodland  Hills,  CA 
91365-4200. 


COPYEDITOR 

Rim  or  design  features  fronts  on  our 
eight-person  pagination/copy  desk. 
We  are  a  25,000-circulation,  seven 
day  AM  in  a  university  city.  QuarkX¬ 
Press  skills  a  plus,  recent  grads  OK. 
PROMPTLY  send  tearsheets  and 
references  to  Sarah  Akovickas,  Oshkosh 
Northwestern,  P.O.  Box  2926,  Oshkosh, 
Wl  54903-2926. 

E-mail:  tomlee@oshkoshonline.com 


EDITORIAL 


CITY/TRANSPORTATION  REPORTER 

The  ideal  candidate  will  have  a  college 
degree,  at  least  one  year  of  city  desk 
reporting  experience  and  an  understand¬ 
ing  of  local  government  and  trans¬ 
portation  issues.  Must  be  willing  to 
approach  journalism  in  nontraditional 
ways  and  find  news  relevant  to 
readers.  Must  be  a  self-starter,  yet  will¬ 
ing  to  work  within  a  team  reporting  con¬ 
cept.  Would  cover  the  city  of  Palmetto 
government,  airport  and  transportation 
issues  in  this  growing  Florida  gulf  coast 
community.  Send  resume  and  clips  to 
City  Editor  Christi  Womack,  Bradentan 
Herald,  102  Manatee  Avenue  West, 
Bradenton,  FL  34205.  Phone  (941) 
745-7011. 


COMPUTER  WRITERS 
Investor's  Business  Daily,  the  nation's 
fastest-growing  daily,  seeks  sharp, 
energetic  reporters  to  cover  the 
dynamic  high-tech  industry.  Experience 
covering  computer  technology  or  com¬ 
panies  preferred,  but  will  consider 
candidates  with  other  business  report¬ 
ing  experience.  Positions  available 
now  in  Silicon  Valley  bureau.  Other 
locations  possible.  Fax  resume  and  writ¬ 
ing  samples  to  Mike  Krey,  technology 
ecRtor,  at  (408)  720-2 121. 


COPY  EDITOR/PAGE  DESIGNER 

The  Beaver  County  Times,  a  45,000 
daily,  50,000  Sunday  newspaper  in 
southwestern  Pennsylvania,  is  seeking 
a  copy  editor  with  skills  in  pagina¬ 
tion,  story  editing,  page  design  and 
headline  writing.  Minority/female 
applicants  encouraged.  Send  resume 
and  work  samples  to  Cathy  Benscoter, 
Beaver  County  Times,  P.O.  Box  400, 
Beaver,  PA  1 5()09. 


EDITORIAL 


EDITORIAL 


COPYEDITOR 

The  Newport  Daily  News  seeks  a  copy 
editor  with  strong  page  design  skids. 
We're  looking  for  someone  to  improve 
local  and  wire  capy,  write  sparkling 
headlines,  design  section  fronts  and 
inside  pages  and  know  or  be  prepared 
to  learn  how  to  handle  the  slot.  Knowl¬ 
edge  of  QuarkXPress  would  be 
helpful.  Professional  experience  is  a 
plus  but  we  will  also  consider  new 
grads  with  strong  campus  newspaper 
and  internship  credentials.  We  have 
been  honored  as  the  best  small  news¬ 
paper  in  New  England  and  intend  to 
get  even  better.  Tell  us  about  yourself 
and  send  a  resume  and  few  samples  af 
your  best  designed  news  and  feature 
pages  to  Harvey  Peters,  news  editor. 
The  Newport  Daily  News,  101 
Malbone  Road,  Newport,  Rl  02840. 

No  phone  calls,  please 


COPY  EDITORS/REPORTERS 

The  Monitor,  a  47,000-daily  in  South 
Texas,  has  openings  for  page 
designers  and  reporters.  Our  10- 
person  copy  desk  fully  paginates  our 
newspaper  and  is  scheduled  to  soon 
begin  using  a  new  front-end  system 
that  will  include  the  latest  technology  to 
assist  page  designers.  We  prefer  some 
experience  in  layout  and  design,  but 
are  willing  to  train  bright  and  talented 
journalist  who  wont  to  learn  this  impor¬ 
tant  part  of  the  craft.  We're  also  seek¬ 
ing  to  hire  reporters  involved  in  dif¬ 
ferent  facets  of  community  coverage  in 
our  area.  Send  resumes  and  example 
of  work  to  The  Monitor,  c/o  Paul  Binz, 
managing  editor,  1101  Ash  Avenue, 
McAllen,  TX  78501 ,  or  call  (956)  971  - 
1897. 


EDITORIAL 


Business  Reporters 


Austin  •  Memphis  •  Columbus/Dayton 

Dow  Jones  Newswires,  a  global  leader  in  business 
news  coverage,  has  openings  for  business  and 
financial  reporters  in  three  locations:  Austin,  TX, 
Memphis,  TN  and  Columbus/Dayton,  OH. 

Aggressive  reporters  with  several  years  experience 
needed  to  cover  breaking  news  of  national 
significance  and  report  in-depth  on  companies  and 
regional  developments.  These  jobs  combine  real-time 
news  reporting  with  in-depth,  enterprise  coverage. 
Previous  financial  reporting  experience  preferred  but 
not  required. 

Competitive  salary,  excellent  benefits.  Send  a  dozen 
of  your  best  clips,  resume  and  cover  letter  to: 


Richard  Martin 
Dow  Jones  Newswires 
Harborside  Rnancial  Center 
600  Plaza  Two  -  8th  Roor 
Jersey  City,  NJ  07311-3992 

Equal  Opportunity  Employer 
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EDITORIAL 
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EDITORIAL 

FEATURES  DESIGNER 


_ EDITORIAL _ 

COPY/DESIGN  EDITORS 

The  Arkansas  Democrat-Gazette  has 
openings  for  editors  on  its  copy  and 
design  desks.  Qualified  applicants 
must  have  at  least  two  years  of  news¬ 
paper  editing  and  headline  writing 
experience  or  newspaper  design  expe¬ 
rience,  must  know  Associated  Press 
style  and  grammar.  Competitive  salary 
based  on  experience.  Send  resume 
and  samples  of  headlines  and  design 
to  Sandra  Tyler,  news  editor,  Arkansas 
Democrat-Gazette,  P.O.  Box  2221,  Lit¬ 
tle  Rock,  AR  72203-2221 . 


COPY  EDITING 
PLUS  FOREIGN  ADVENTURE 

Do  you  want  to  see  the  world  while 
working  at  an  American  newspaper? 
Pacific  Stars  and  Stripes,  a  daily  First 
Amendment  newspaper  serving  the 
U.S.  military  community  in  Asia,  is 
searching  for  several  entry-level  copy 
editors  to  work  in  Tokyo,  Japan,  on  a 
13-month  limited-tenure  appointment. 
A  bachelor's  degree  or  one  year  of 
copy  editing  experience  on  a  daily 
newspaper  is  required.  We're  looking 
for  U.S.  citizens  to  work  as  copy 
editors  who  con  meticulously  edit  wire 
and  staff  copy;  spot  holes  in  stories; 
write  headlines  with  flair;  paginate; 
quickly  learn  about  the  military  and 
military  style;  and  be  adventurous  and 
flexible  enough  to  enjoy  living  in  a  for¬ 
eign  country.  Experience  with  QuarkX¬ 
Press  or  Atex  J1 1  is  a  plus.  Salary 
range  is  $30,000  -  $40,000.  Stars 
and  Stripes  will  provide  travel 
expenses  to  and  from  Tokyo  and  hous¬ 
ing  in  the  Tokyo  area.  Our  office  in 
central  Tokyo  contains  a  cafeteria, 
gym,  U.S.  postal  facility  and  small 
American-style  grocery.  Applicants 
should  send  a  resume  with  three 
references  and  three  work  samples  to 
Pacific  Stars  &  Stripes,  ATTN;  PSS- 
CPO,  Unit  45002,  APO  AP  96337- 
5002  or  FAX  to  229-3127  (military), 
01 1  (81-3)  3403-5493  (Commercial), 
Tokyo  or  E-mail  in  ASCII  text  or 
MSWord  (PC)  format  to: 

jobs-pss@stripes.osd.mil 
Applications  must  be  received  by  June 
11,  1998,  U.S.  CITIZENS  ONLY. 
Pacific  Stars  &  Stripes  is  an  Equal 
Opportunity  Employer.  ’’’NOTE:  This 
announcement  will  be  used  to  fill  posi¬ 
tions  on  a  recurring  basis. 


DAILY  NATIONAL  newspaper  seeks  an 
aggressive  reporter  who  can  break 
news  and  write  analysis  and  features 
on  government  finance  and  invest¬ 
ment  banking.  Skilled  source  builder 
required.  Position  based  in  LA.  Send 
resume  and  4  clips  to  Michael  B. 
Marois,  The  Bond  Buyer,  One  Sansome 
Street,  Suite  1 500,  San  Francisco,  CA 
94104. 

WWW.  bondbuyer.  com 

EDITORS  &  WRITERS  WANTED. 
Monthly  bulletin  lists  200-^  current 
openings  nationwide.  Entry/ early  career. 
VYriter-Editor-EP,  P.O.  Box  40550,  51 36 
MacArthur,  Washington,  DC  20016; 
(703)  506-4400. 


I _ EDITORIAL _ 

I  EDITOR:  People-oriented,  experienced 
:  editor  sought  for  our  family-owned  9M 
:  West  Michigan  daily.  We  are  a  6-day 

•  highly  regarded  operation  that  has 
:  traditionally  experienced  very  low 
;  employee  turnover.  We've  received 
I  Michigan's  Newspaper  of  the  Year 
■  award  in  our  class  two  years  in  a  row. 

:  Charming,  progressive  community.  We 
I  recognize  the  importance  of  a  healthy 
I  bottom  line,  but  this  doesn't  drive  all 

•  decisions.  We  do  many  things  out  of 
:  the  ordinary  for  a  newspaper  our  size. 

I  Strong  leadership  abilities  and  well- 
:  rounded  technical  skills  important.  We 
i  think  our  benefits  package  is  excep- 
:  tional.  Please  forward  resume  and  let- 
:  ter  of  interest  to  President,  The  Daily 
;  News,  P.O.  Box  340,  Greenville,  Ml 
I  48838. 


EDITOR 

An  opportunity  is  available  for  the  top 
editorial  position  at  our  award  winning 
daily  with  14,000  circulation  in  North 
Platte,  Nebraska.  Successful  candidate 
must  have  journalism  degree  and 
seven  years  experience  in  newsroom 
management.  Additional  skills  nec¬ 
essary  in  building  teams,  mentoring 
staff,  developing  new  products,  direct¬ 
ing  and  coordinating  content  and  staff¬ 
ing  within  budget.  Must  enjoy  writing 
daily  editorials,  other  articles  and  take 
an  active  interest  in  community  involve¬ 
ment.  If  interested  in  joining  our  team 
please  forward  work  history  to  Larry 
Shearer,  P.O.  Box  370,  North  Platte, 
NE  69103. 


EDITORIAL  POSITIONS 
Many  editorial  openings  at  our  14,000 
circulation,  award  winning  daily  in 
North  Platte,  Nebraska.  News/City 
Editor,  Copy  Editors,  Reporters/Photo¬ 
graphers.  We  use  the  latest  tech¬ 
nology  in  a  fast  paced  environ¬ 
ment.  Journalism  degree/equivalent 
required.  Both  experienced  journalist 
and  recent  grads  encouraged  to  apply. 
Must  relocate  to  Nebraska.  Excellent 
compensation/benefits,  great  working 
environment.  Resume  with  salary 
requirements  and  work  samples  to  Kim 
Ferguson,  P.O.  Box  1 228,  North  Platte, 
NE  69103. 


New  Times  is  looking  for  editors  at  all 
levels  to  fill  future  openings  at  our 
award-winning  weekly  papers  in 
Phoenix,  Denver,  Miami,  Dallas,  Hous¬ 
ton,  San  Francisco,  Los  Angeles  and  Ft. 
Lauderdale.  There  are  immediate  open¬ 
ings  for  a  managing  editor  in  Denver, 
an  associate  editor  in  Miami  and  a 
music  editor  in  Miami. 

The  positions  reciuire  fine  writing  and 
editing  skills  and  the  ability  to  help  staff¬ 
ers  generate  strong  stories.  The 
interview  process  includes  an  extensive 
editing  test. 

Send  a  cover  letter,  a  resume,  and 
your  best  clips  to: 

Christine  Brennan 
Executive  Managing  Editor 
New  Times,  Inc. 

P.O.  Box  5970 
Denver,  CO  802 1 7 
No  phone  calls,  please 

EDUCATION  REPORTER:  The  Lima 
News,  an  award-winning,  mid-size 
daily  in  Ohio  just  lost  our  education 
reporter  to  the  St.  Paul  Pioneer  Press. 
Looking  for  another  go-getter  who  can 
do  guality  journalism.  Ability  to  write 
hard  news,  features  and  do  projects. 
Experience  preferred,  but  recent  col¬ 
lege  graduate  with  a  quality  internship 
will  be  considered.  Deadline  to  apply: 
June  22.  Send  to  Jim  Krumel,  manag¬ 
ing  editor.  The  Lima  News,  3515  Elida 
Road,  Lima,  OH  45802. 


ENERGY  MARKET  REPORTERS 
Petrodata  is  expanding  energy  market 
reporting  around  the  world  and  seeks 
accurate,  literate  and  independent 
reporters.  These  jobs  are  long  term  for 
the  right  people.  Locations  are  Europe 
and  USA.  Please  send  resumes  to: 

Newsdesk@petrodata.co.uk 
Interviews  USA  June 

EXPERIENCED  COPY  EDITOR  needed 
to  help  paginate  16,000  circulation 
northwest  Montana  daily,  just  30 
minutes  from  Glacier  National  Park. 
Knowledge  of  QuarkXPress  helpful. 
Send  resume,  samples,  salary  require¬ 
ments  to  Dan  Black,  Daily  Inter  Lake, 
P.O.  Box  7610,  Kalispell,  MT  59904. 


The  News  &  Observer  in  Raleigh- 
Durhom,  NC,  is  looking  for  a  talented 
features  designer  with  strong  design, 
concept  and  people  skills  to  continue 
the  strength  of  more  than  a  dozen  well- 
designed  features  sections.  Our  award¬ 
winning  news  and  features  design 
teams  work  on  a  full-paginated,  Mac 
system.  You'll  coordinate  and  work  col- 
laboratively  with  other  designers, 
photo,  graphics  and  features  staffers. 
E-mail  your  interest  immediately  to 

Will  Sutton  at  sutton@nando.com 
To  apply,  send  us  a  package  that 
includes  a  cover  letter  stating  your  skill 
strengths  and  your  interests,  samples  of 
your  design  work,  a  resume,  a  list  of  at 
least  four  professional  references 
(including  at  least  one  supervisor  from 
your  current  newspaper)  and  an 
autobiography  that  tells  who  you  are 
as  a  person  and  as  a  professional. 
Mail  to  Melanie  Sill,  managing  editor. 
The  News  &  Observer,  P.O.  Box  191, 
Raleigh,  NC  27602.  A  diverse  candi¬ 
date  pool  is  desired. 

FREELANCERS  WANTED:  Affordable 
Housing  Finance  magazine  is  seeking 
writers  (and  stringers  in  major  metro 
areas).  Finance  and/or  real  estate 
background  essential.  Please  send 
clips/queries  to  Mark  Alexander  Posth, 
Alexander  &  Edwards,  657  Mission 
Street,  Suite  502,  San  Francisco,  CA 
94105. 

GROWTH/BUSINESS  REPORTER 

The  ideal  candidate  will  have  a  college 
degree,  2-3  years  of  business  report¬ 
ing  experience  and  an  understanding 
of  the  business  world.  Must  be  willing 
to  approach  journalism  in  nontradi- 
tional  ways  and  find  news  relevant  to 
readers.  Must  be  self-starter,  yet  willing 
to  work  within  a  team  reporting  con¬ 
cept.  Would  cover  business  issues  and 
growth  in  this  growing  Florida  gulf 
coast  community.  Send  resume  and 
clips  to  City  Editor  Christi  Womack, 
Bradenton  Herald,  1 02  Manatee  Ave¬ 
nue  West,  Bradenton,  FL  34205. 
Phone (941) 745-7011. 


Products  and 

Seryi^s  Directory 


Interactive  Sites 

and 

Services  Di 


Schedule  on: 


June  20 


August  8 


Sept.  19 


For  Business  Card  advertising,  call  (212)  675-4380,  ext  171, 173  Contract  rates  available 
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HELP  WANTED 


_ EDITORIAL _ 

JOB  OPENINGS 

If  you  plan  to  be  in  the  Miami  area  ar 
attending  tbe 

National  Association  of  Hispanic 
Journalists'  Convention 
June  24-27, 1998 

The  Orange  County  (California)  Regis¬ 
ter  might  have  a  job  for  you. 

Our  team  af  recruiters  will  be  meeting 
with  qualified  journalists  in  Miami 
beginning  June  22.  Job  openings 
include: 

•GRAPHICS  REPORTER/ARTIST;  Min¬ 
imum  5  years  experience  in  daily  news 
and  project  graphics. 

•WRITERS:  We  need  extraordinary 
writers  whose  stories  bring  people  in 
the  community  to  life  on  the  page. 

•EDITOR:  Bilingual  editar  English/ 
Spanish.  Strong  leadership  qualities. 
Visionary  thinking.  Experience  in  writ¬ 
ing,  editing,  layout  and  pagination  is 
required. 

•REPORTERS:  A  number  of  reporting 
positions,  both  beat  and  GA. 

•BUSINESS  TEAM  LEADER:  Candi¬ 
dates  shauld  have  at  least  3  years  busi¬ 
ness  reporting  experience. 

•ARTS  TEAM  LEADER:  Requires  a  back¬ 
ground  in  entertainment  editing  and/ 
or  reporting,  and  a  minimum  of  5 
years  daily  experience. 

Send  resume  and  clips  before  June  5 
to: 

Lorrie  Roehm,  Newsroom 
625  North  Grand  Avenue 
Santa  Ana,  CA  92701 
or  electronically  to 
brenda_shoun@link.freedom.com 


JOIN  OUR  aggressive  news  team  as 
general  assignment  reporter.  Monday- 
Saturday  PM  located  in  Narth  Central 
Illinois.  Previous  newspaper  experience 
and  knawledge  of  local  government 
helpful.  Excellent  benefits.  Send  clips 
and  resume  to  Joyce  McCullough, 
NewsTribune,  426  Second  Street,  La 
Salle,  IL61301. 


METROSOURCE 

A  division  of  Metro  Networks,  Inc., 
America's  fastest  grawing  Radia,  News 
and  Information  provider  has  immediate 
openings  available  for  experienced 
News  Writers,  Senior  Producers,  and 
Editors  to  work  in  our  national  opera- 
tians  center  in  Scattsdale,  AZ.  Send 
resume  to:  John  Acello,  14605  N. 
Airport  Drive,  Scottsdale,  AZ  85260- 
2421. 

EOE 

Deadline  for  applications:  6/15/98 


MUSIC  NEWS  EDITOR  wanted  for  30- 
35  hours  a  week  of  contract  work  in 
San  Francisco  for  the  online  SonicNet 
Network.  SonicNet  Network  includes 
SonicNet  and  Addicted  To  Noise 
websites.  E-mail:  lisa@sonicnet.com  for 
more  information  or  requirements. 


i _ EDITORIAL _ 

i  NEWS  EDITOR  needed.  Strong,  local 
:  copy,  sports.  Heads,  camera.  Supervise 
:  makeup.  Allan  Evans,  Russell  Daily  News, 

:  802  Maple  Street,  Russell,  KS  67665. 
i  Phone:  (785)483-2118. 


NEWS  EDITOR 

The  Post-Tribune,  70,000-circulation, 
in  Northwest  Indiana  outside  Chicago, 
seeks  strong  newsroom  leader  for 
copy/design  staff.  Our  next  editor  will 
have  top  word  skills,  the  judgment  to 
spot  differences  in  coverage  for  our  6 
daily  editions,  and  the  desire  to  teach 
and  help  our  staff  become  even  better. 
Pagination  and  supervisory  experience 
a  must.  Send  resume,  work  samples  to 
Christopher  J.  Celek,  deputy  managing 
editor,  Post-Tribune,  1065  Broadway, 
Gary,  IN  46402. 


PACIFIC  DESK  EDITOR 

The  Pacific  Stars  &  Stripes,  an  inde¬ 
pendent  daily  newspaper  serving  the 
US  military  community  in  the  Far  East, 
is  looking  for  a  top-notch  journalist  to 
head  its  Pacific  (City)  Desk. 

The  successful  candidate  will  supervise 
a  staff  of  reporters  and  photographers 
and  a  desk  staff  of  assistant  editors, 
who  handle  everything  from  features  to 
breaking  news.  VVe're  looking  for  a  pro¬ 
fessional  who  can  work  with  a  wide 
range  of  reporters  and  editors  and 
who  can  instruct  and  motivate  a  staff 
with  varying  skill  levels  to  propel  them 
to  higher  levels  of  proficiency.  We  also 
need  a  wordsmith  who  can  ensure  fair¬ 
ness  and  balance  in  news  coverage. 

A  minimum  of  eight  years  on  a  daily 
newspaper,  with  some  supervisory 
experience,  is  required.  Supervisory 
experience  at  the  level  of  city  editor  is 
preferred. 

This  is  a  renewable  three-year  appoint¬ 
ment.  The  compensation  package 
includes:  housing  paid  by  Stars  & 
Stripes;  plus  a  competitive  salary  of 
$40,000  to  $55,000,  depending  on 
experience  level;  health,  retirement  and 
savings  programs;  moving  expenses; 
use  or  militaty  post  exchange  and  com¬ 
missary  facilities;  and  travel  between 
the  US  and  Tokyo. 

Applicants  should  send  a  resume  with 
three  references  and  three  work  sam¬ 
ples  to  Pacific  Stars  &  Stripes,  ATTN: 
PSS-CPO,  Unit  45002,  APO  AP 
96337-5002  or  FAX  to  229-3127 
(military).  011  (81-3)  3403-5493 
(Commercial),  Tokyo  or  E-mail  in  ASCII 
text  or  MSWord  (PC)  format  to 

jobs-pss@stripes.osd.mil 
Applications  must  be  received  by  June 
11,1 998.  U.S.  CITIZENS  ONLY. 

Pacific  Stars  &  Stripes  is  an 
Equal  Oppartunity  Employer 


WE  ACCEPT 

MASTERCARD/VISA/AMERICAN  EXPRESS 
CHECKS  FOR  ClASSIFIED  ADS 


_ EDITORIAL _ 

NEWSPAPER  REPORTER 
The  Beaver  County  (PA)  Times,  an 
award-winning,  45,000-circulation  daily 
just  autside  Pittsburgh,  seeks  a  talent¬ 
ed,  motivated  and  experienced  re¬ 
porter  to  creatively  cover  govern¬ 
ment,  general  news  and  features. 
Minority  journalists  are  encouraged  to 
apply.  Send  resume  and  clips  to  Lori 
DeLauter,  Beaver  County  Times,  400 
Fair  Avenue,  Beaver,  PA  15009.  No 
calls,  please. 

ONHEALTH.COM  is  seeking  experi¬ 
enced  health,  medicine,  and/or  life¬ 
style  writers  to  cover  local  health 
information  in  major-market  cities.  Our 
top  need  is  for  freelance  writers  in 
charlotte,  Cleveland,  Dallas,  Houston, 
Los  Angeles,  Indianapolis,  Miami, 
Omaha,  Orlando,  Philadelphia,  Pitts¬ 
burgh,  Portland,  Sacramenta  and  Tam- 
pa. 

Interested  freelance  writers  in  other 
cities  may  also  apply  now  for  future  con¬ 
sideration.  Please  submit  resume  and 
clips  to  Katherine  Inman,  local  editor, 
OnHealth.com,  808  Howell  Street, 
Suite  400,  Seattle,  WA  98 101  or 
ki  nman@onhealth  .com 
No  phone  calls,  please 

PAGE  DESIGNER  -  The  Orlando  Sen¬ 
tinel  is  looking  for  an  experienced 
designer  to  handle  the  front  page  and 
ather  news  sectians,  and  play  a  role  in 
the  newspaper's  design.  Applicants 
should  have  excellent  layout  skills, 
good  knowledge  of  typography,  and 
an  eye  for  photo-editing,  strong  news 
judgment,  and  be  able  to  produce  excit¬ 
ing  fronts  on  deadline.  Coaching  and 
leadership  skills  necessary.  Knowledge 
of  pagination  and  zoning  a  plus.  Can¬ 
didates  should  have  at  least  five  years 
experience.  Send  resume  and  work 
samples  to  Ann  Hellmuth,  DME/News, 
MP-12,  The  Orlando  Sentinel,  633  N. 
Orange  Avenue,  Orlando,  FL  32801- 
1349. 


REGIONAL  EDITOR:  The  Great  Falls 
Tribune,  a  34,000  circulation  Gannett 
newspaper  is  seeking  a  regional  editor 
to  direct  its  north-central  Montana  cov¬ 
erage.  Candidates  should  have  at  least 
five  years'  reporting  experience.  Please 
send  a  cover  letter  explaining  why  you 
are  the  right  person  for  the  job, 
resume,  and  reporting  clips  showing 
deadline,  feature,  and  in-depth  report¬ 
ing  to  Jim  Strauss,  executive  editor. 
Great  Falls  Tribune,  P.O.  Box  5468, 
Great  Falls,  MT  59403. 


REPORTER  &  PHOTOGRAPHER 

The  Chagrin  Valley  Times,  named 
Ohio's  best  large  weekly  newspaper 
six  times  in  the  last  nine  years,  has 
immediate  full-time  openings  for  a 
general-assignment  reporter  and  staff 
photographer.  Recent  J-school  grads 
encouraged  to  apply.  Send  resume 
and  three  best  clips  to  Dave  Lange, 
editor.  Chagrin  Valley  Times,  P.O.  Box 
1 50,  Chagrin  Falls,  OH  44022. 


REPORTER  -  Best  and  brightest  needed 
for  major  beat  on  progressive  daily 
with  national  reputation.  Write:  Reporter 
Vacancy,  The  REPUBLICAN  &  Herald,  Box 
209,  Pottsville,  PA  17901. 


I _ EDITORIAL _ 

i  REPORTERS  needed  by  30,000  AM 
;  daily.  Immediate  openings  available 
:  for  police  reporter  and  city  hall  re- 
:  porter.  Send  resume  and  five  clips  to 
:  Laura  Dennis,  city  editor,  Odessa 
:  American,  P.O  Box  2952,  Odessa,  TX 
I  79761 . 


RESPEQED  DC-AREA  publisher  with 
20+  newsletters,  plus  books  and  soft¬ 
ware  products,  has  two  openings  for 
reporter  with  2-3  years  experience  to 
write  biweekly  medical  newsletter,  con¬ 
tribute  to  others.  Write  Box  JL.  Educa¬ 
tion  —  Natioral  daily  news  service  seeks 
enterprising  reporter  to  cover  Con¬ 
gress,  White  House,  federal  agencies. 
At  least  2  years  daily  news  experience 
a  must.  Knowledge  of  education  a 
plus.  Respond  to  AL.  Send  resume, 
clips  to  1 101  King  St.,  Suite  444,  Alex¬ 
andria,  VA  2231 4. 


ROOM  TO  WRITE 

New  Times  is  looking  for  experienced 
news  and  feature  writers  to  staff  its 
hard-hitting  weekly  papers  in  Phoenix, 
Denver,  Miami,  Dallas,  Houston,  San 
Francisca,  Los  Angeles  and  Ft. 
Lauderdale.  We  publi^  in-depth,  well- 
crafted  stories  that  explore  the  issues, 
events  and  personalities  that  make  our 
communities  tick.  Our  stories  inform 
and  entertain  readers,  provoke  strong 
reactions  and  win  national  awards. 

If  you  understand  the  difference 
between  magazine-style  reporting  and 
the  hurriecT  fact-finding  of  daily 
papers,  if  your  copy  is  as  much  a 
pleasure  to  read  as  it  is  well 
researched,  we  want  to  hear  from  you. 
There  are  immediate  openings  for 
news  writers  in  Denver,  Miami,  Phoe¬ 
nix,  Houston  and  Ft.  Lauderdale. 

New  Times  is  committed  to  building  a 
diverse  workforce  and  acknowledges 
the  needs  of  employees  with  young 
families.  We  offer  competitive  salaries 
and  benefits... and  all  the  space  you 
need  to  put  the  news  in  perspective 
and  tell  a  good  story. 

Send  all  applications 
(no  phone  calls,  please)  to: 

Christine  Brennan 
Executive  AAanoging  Editor 
New  Times,  Inc. 

P.O.  Box  5970 
Denver,  CO  802 17 

Include  a  cover  letter;  a  resume;  your 
best  clips;  and  three  well-developed, 
tightly  focused  story  ideas  from  your 
town  that  you'd  pursue  if  you  had  the 
time  and  the  space. 


SPORTS  COPY  DESK  CHIEF 
The  Daytona  Beach  News-Journal's 
sports  section  is  growing.  We  need  a 
talented,  experienced  copy  editor  with 
superior  page  design  skills  to  help  lead 
the  expansion.  The  right  candidate  will 
hove  strong  editing  skills,  solid  news 
judgment,  a  keen  eye  for  good  photos 
and  the  ability  to  inspire  other  copy 
editors.  To  be  considered  for  this  key 
position,  please  send  resume  and  work 
samples  to  David  Markowitz,  assistant 
managing  editor/sports.  The  Daytona 
Beach  News- Journal,  P.O.  Box  2831, 
Daytona  Beach,  FL  32 1 20-283 1 . 
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HELP  WANTED 

EDITORIAL 


_ EDITORIAL _ 

SPORTS  WRITER 

The  Daily  Times  is  seeking  someone 
who  con  express  in  writing  his/her 
passion  for  sports.  Emphasis  on  prep 
coverage  with  opportunity  to  immerse 
oneself  in  myriad  outdoor  activities 
enjoyed  in  beautiful  Four  Corners 
area.  Weekly  column.  Creativity,  great 
attitude  with  desire  and  ability  to  learn 
required.  Send  cover  letter,  resume 
and  clips  to  Sam  Aselstine,  sports 
editor.  The  Daily  Times,  P.O.  Box  450, 
Farmington,  NM  87499. 

STAFF  WRITER;  Chicago  Lawyer,  an 
award-winning  monthly  magazine, 
seeks  an  experienced  reporter  for  in- 
depth  stories  about  courts,  law  firms 
and  the  legal  system.  Fax  clips  and 
resume,  cover  and  references  to  Donna 
Gill,  (31 2)  644-4255. 

THE  (McAllen)  Monitor  and  The  Valley 
Morning  Star  in  Harlingen  are  looking 
for  an  experienced,  Spanish  speaking 
reporter  to  work  in  a  bureau  serving 
both  papers.  The  bureau  covers  nine 
communities  along  the  U.S.  -  Mexican 
border.  Send  a  resume  and  clips  to 
Lucy  Hood,  Mid-Valley  Neighbors, 
345  South  Texas  Boulevard,  Weslaco, 
TX  78596. 


THE  HUTCHINSON  NEWS,  a  40,000- 
circulation  morning  newspaper  in 
Hutchinson,  KS,  needs  a  standout  for 
its  copy  desk. 

We're  looking  for  someone  with  solid 
news  judgment,  a  flair  for  design,  and 
the  ability  to  work  as  part  af  a  team. 

This  is  the  No.  3  slot  on  our  six-person 
copy  desk.  Your  responsibilities  will 
include  designing  and  building  pages, 
editing  copy,  and  writing  headlines. 
You'll  be  expected  to  oversee  desk 
operations  two  nights  a  week,  so  some 
experience  is  required.  A  working 
knowledge  of  QuarkXPress  is  also 
necessary. 

Send  resume,  cover  letter  and  design 
samples  to: 

Kathy  Beshears 
Human  Resources  Director 
The  Hutchinson  News 
P.O.  Box  190 

Hutchinson,  KS  67504-01 90 


THE  HUTCHINSON  NEWS,  a  40,000- 
circulation  morning  paper  in  Hut¬ 
chinson,  KS,  needs  a  general  assign¬ 
ment  reporter.  We're  looking  for 
someone  with  solid  reporting  skills  and 
a  desire  to  learn.  Send  resume  and 
clips  to  Kathy  Beshears,  human 
resaurces  director.  The  Hutchinson 
News,  P.O.  Box  1 90,  Hutchinson,  KS 
67504-0190. 


THE  PEKIN  DAILY  TIMES,  an  award¬ 
winning  1 5,000  six-day  PM  daily  in 
Zone  5  near  Peoria,  IL,  seeks  two 
highly-motivated  reporters  to  cover 
law/justice  and  local  government/ 
business  beats.  Applicants  may  be 
recent  graduates  or  seasoned  jour¬ 
nalists.  All  should  have  superior  writing, 
reporting  and  networking  skills.  A 
masters  degree  in  journalism  is  preferred 
but  not  required. 

Send  resume  and  writing  samples  to 
Managing  Editor  Joel  Steinfeldt,  Daily 
Times,  P.O.  Box  430,  Pekin,  IL61555. 


THE  QUAD-CITY  TIMES  is  seeking  a 
Design  Editor.  This  is  a  key  position  in 
the  Quad-City  Times'  rebuilding 
newsroam.  We're  looking  to 
dramatically  raise  aur  visual  sophistica¬ 
tion  and  impact,  and  we  need  a 
national-class  page  and  graphic 
designer  and  manager  to  lead  the 
way.  The  successful  applicant  will  have 
side  latitude  to  help  design  the  organi¬ 
zation  to  best  accomplish  these  goals. 
Top  priorities  will  be  growing  the  skills 
of  our  staff  of  talented  copy  editors, 
overseeing  a  major  redesign  within  the 
next  year,  and  working  with  a  small 
new  newsroom  management  team 
intent  on  finding  new  ways  to  serve 
readers  in  the  next  decade. 

Please  send  resume  and  page  clips  to: 

Quad-City  Times 
Human  Resource  Department 
Attn:  Jill  DeKeyser 
500  E.  Third  St. 

Davenport,  lA  52801 
EOE 


THE  SARATOGIAN,  an  ambitious 
small  daily  serving  a  sophisticated 
market  in  New  York's  Capital  region, 
anticipates  the  need  for  a  copy  editor/ 
page  designer  to  round  out  its  news 
de«.  Wordsmiths  with  design  flair  and 
ability  to  meet  tight  deadlines  should 
send  resume  and  work  samples  to 
Barbara  Lombardo,  The  Saratogian, 
20  Lake  Avenue,  Saratoga  Springs,  NY 
1 2866.  Recent  grads  with  college/ 
internship  experience  welcome  to 
apply. 


:  THE  TIMES  RECORDER  is  looking  for  a 
:  news  editor  to  run  our  25,000  circula- 
:  tion  newspaper  at  night  and  co- 
:  ordinate  the  paginatian  of  a  sister 
:  newspaper  in  Ohio.  The  job  includes 
:  pagination,  design  of  feature  pages, 
:  graphics.  The  candidate  should  be 
:  creative,  quick-thinking  and  able  to 
:  think  of  and  accept  new  ideas.  New 
I  managers  are  welcome.  Please  send 
:  interest  letter  to  Kim  Margolis,  manag- 
:  ing  editor.  Times  Recorder,  34  S. 
:  Fourth  Street,  Zanesville,  OH  43701 . 

:  No  calls,  please 


_ EDITORIAL _ 

THE  TIMES  RECORDER  is  searching  for 
copy  editors  to  work  on  its  pub¬ 
lications.  The  job  includes  copy  editing 
and  designing  news  pages  on  our  new 
pagination  system.  Ideal  candidate  is 
creative,  thrives  on  deadlines,  wants  ta 
learn  and  grow  and  strive  for  man¬ 
agement  someday.  Send  interest  letter 
to  Kim  Margolis,  managing  editor,  34 
S  Fourth  Street,  Zanesville,  OH  43701 . 

E-mail:  kmargolis@cosmg.com 
Salary  depends  on  experience.  All 
levels  of  experience  may  apply. 

THE  NORTHERN  Virginia  Daily,  a  six- 
day-a-week  AM  paper  in  the 
Shenandoah  valley,  that  has  been  the 
most  honored  small  daily  in  the  state  for 
the  past  decade  is  in  need  of  a  headline 
writer/page  designer,  reporter,  city 
editor  and  full-time  photographer  for 
expanding  editorial  staff.  Copy  desk 
edits  stories,  but  page  designers 
write  cutlines  and  headlines  and 
proof  pages,  so  superior  command  of  the 
language  a  must.  We  are  fully  pag¬ 
inated  on  PowerMacs.  Rotating 
work  on  local,  state,  national,  interna¬ 
tional  and  business  pages.  Knowledge 
of  QuarkXPress  a  prerequisite.  May/ 
June  graduates  considered.  Reporter 
position  is  general  assignment  with  con- 
centratian  on  hard  news.  Daily  experi¬ 
ence  preferred,  but  not  required.  City 
editor  would  help  edit  copy  and  direct 
news  staff  of  nine  reporters  and  three 
photographers.  Photographer  would 
be  based  in  Front  Royal  bureau  but 
would  have  assignments  throughout  the 
paper's  coverage  area,  particularly 
sports.  Competitive  salary  and  benefits. 
Resumes  and  samples  of  work  for  page 
designer  position  should  be  sent  to 
Susan  Loving,  assistant  managing 
editor,  and  all  others  to  Joe  Strohmeyer, 
managing  editor.  Northern  Virginia 
Daily,  P.O.  Box  69,  Strasburg,  VA 
22657;  or  fax  to  (540)  465-9388. 
Questions?  Call  (540)  465-5137, 
4-lOp.m. 

VELONEWS  MAGAZINE  seeks  2  entry 
level  writers  ta  cover  competitive  cy¬ 
cling.  Immediate  oppartunity  to  cover 
cycling  at  the  highest  level.  Looking  for 
strong  reporting  skills  and  distinctive 
writing  style.  Full  benefits,  3  weeks 
vacation  from  Colorado-based  pub¬ 
lisher.  Send  cover  letter,  resume  and 
four  writing  samples  to  John  Rezell, 
senior  editor,  1830  North  55th  Street, 
Boulder,  CO  80301  or  E-mail: 

jrezell@7dogs.com 
No  phone  calls,  please 

WANT  TO  LEARN?  The  Keene  Sen¬ 
tinel,  an  award-winning  NH  daily,  is 
compiling  a  journalists  job  pool.  We've 
sent  reporters  and  editors  on  to  the 
Boston  Globe  and  Herald,  Philadelphia 
Inquirer  and  other  top  dailies.  If 
interested,  send  resume  to  Tom  Auclair, 
P.O.  Box  546,  Keene,  NH  03431;  fax 
to  (603)  352-0437;  or  E-mail: 

news@keenesentinel  .com 
(text  format,  please) 


1998  Recruitment  &  HR  Features  and  "Special  Sections 

E&P  runs  monthly  recruitment  features  and  special  sections  highlighting 
issues  that  affect  Human  Resource  professionals 
and  employees  at  newspapers. 

To  place  an  advertisement  in  any  of  these  sections  call  the 
E&P  Classified  Department  (212)  675-4380.  Ext.  171  or  173. 


Issue  Dates 

Space  Deadlines 

June 

13 

June 

2 

July 

ir 

June 

30 

‘August 

22“ 

August  11 

Sept 

IT 

Sept. 

8 

_ EDITORIAL _ 

WEEKLY  EDITORS:  Eastern  NC  group 
owned  by  top  national  company  will 
have  several  openings  for  editors  at 
medium-sized,  rural  papers.  Writing 
and  pagination  skills  required.  Advan¬ 
cement  to  publisher  or  daily  possible. 
Full  benefits.  Send  resume,  clips, 
design  samples  to  Rip  Woodin,  Com¬ 
munity  Media,  P.O.  Box  1967,  Green¬ 
ville,  NC  27835. 


WE  NEED  a  strong  BUSINESS  REPORT¬ 
ER  to  cover  health  care  and  more.  Join 
an  enterprising  staff  at  a  business  weekly 
that  stands  out  in  the  crowd.  Can 
you  develop  and  manage  sources?  Dig 
for  essential  details?  Write  stories 
readers  really  want  to  read?  Contact: 
Editor,  New  Orleans  CityBusiness, 
P.O.  Box  1 9308,  New  Orleans,  LA 
701 79.  Or: 

kfinn@nopg.com 

WANT  TO  HAVE  FUN  AGAIN? 

if  you  think  the  major  metros  aren't  the 
anly  newspapers  that  can  impact  their 
communities,  or  do  good  journalism  ... 

If  you  worry  more  about  putting  quality 
local  news  in  the  paper  than  just  filling 
the  paper.  .. and  are  frustrated  by  those 
who  don't  care. 

If  you're  looking  for  a  place  without 
sacred  cows  or  mindless  corporate 
mandates... 

You  might  be  interested  in  coming  to 
work  for  the  York  Dispatch/Sunday 
4ews  in  southcentral  PA.  In  ane  of  the 
few  remaining  two-newspaper  towns, 
we're  trying  to  put  together  a  man¬ 
agement  team  that  will  make  us  one  of 
the  best  papers  in  America,  according 
to  not  just  our  peers  but  our  readers. 

We  currently  need: 

•A  NEWS/DESIGN  EDITOR  to  lead  a 
seven-member  copy/design/pagina- 
tion  desk  plus  two  graphic  artists.  The 
editor  will  also  design  daily  and  Sun¬ 
day  pages  and  contribute  to  the  overall 
direction  of  the  newspaper.  Daily 
newspaper  layout/design  background 
required.  We  use  the  latest  Harris 
pagination  system. 

•A  TRENDS  and  ISSUES  EDITOR  to 
work  on  ensuring  our  daily  newspaper 
contains  enterprise. 

•A  COUNTY  EDITOR  to  oversee 
freelancers  who  cover  municipal  and 
ather  local-local  news  in  our  72 
municipalities  and  16  school  districts, 
someone  looking  to  move  into  news¬ 
paper  management  after  at  least  a  cou¬ 
ple  of  years  in  the  business  as  a  re¬ 
porter  or  editor,  and  preferably  more. 
•We're  also  looking  for  a  poge 
designer/copy  editor  for  our  desk. 
Must  have  post-collegiate  newspaper 
production/design  experience. 

Interested  candidates  should  send  a 
cover  letter,  resume  and  samples  of 
their  current  publication  to  Deena 
Gross,  The  York  Dispatch/Sunday  News, 
P.O.  Box  2807,  York,  PA  1 7405. 

ZAGAT  SURVEY -EDITORS 
Topflight,  experienced  editors  for 
Zagat  Survey.  Seeking  several  posi¬ 
tions,  including  executive  editor,  at 
highly  competitive  salaries.  Send 
resumes  to  Zagat,  4  Columbus  Circle, 
New  York,  NY  10019. 
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HELP  WANTED 


_ EDITORIAL _ 

WINE,  FOOD  AND  ENTERTAINMENT 
If  you're  a  team  player,  a  seasoned 
reporter  and  can  bring  special 
expertise  to  the  job,  there  is 
opportunity  for  you  in  Northern  Cali¬ 
fornia. 

The  Press  Democrat,  a  respected  New 
York  Times-owned  newspaper,  seeks 
two  reporters  for  its  six-person  report¬ 
ing  team  to  produce  stories  for  both 
daily  news  sections  and  weekly  feature 
sections.  One  to  three  years  of  daily 
reporting  experience  required,  includ¬ 
ing  hard  news  coverage. 

•Lead  writer  with  expertise  in  food  and 
wine  needed  to  help  guide  a  nationally 
award-winning  weekly  section,  conduct 
local  wine  tastings  and  cover  one  of 
the  world's  liveliest  food  and  wine 
scenes. 

•Reporter  sought  to  cover  pop  local 
music  scene  and  review  local  theater. 
Weekly  art  section  cover  stories  and 
some  news  coverage  also  required. 

Send  resume,  clips  and  letter  by  June 
15  to  Dan  Taylor,  Real  Life,  P.O.  Box 
910,  Santa  Rosa,  CA  95405.  No 
phone  calls,  please.  EOE 


INFORMATION  SYSTEMS 

INFORMATION  SYSTEMS  DIREQOR 

The  Belleville  News-Democrat  Group 
has  an  opening  for  an  Information 
Systems  Director.  Seeking  candidates 
with  a  four-year  degree  in  computer 
science  or  business  administration  and 
a  minimum  of  three  years  experience 
in  newspaper  systems  management. 
Applicants  should  hove  excellent 
supervisory  skills  as  well  as  superior 
verbal  and  written  communication 
skills.  Supervises  a  staff  of  ten  employ¬ 
ees. 


Competitive  salary  and 
excellent  benefits 

Qualified  candidates  send  resume  and 
salary  history  to: 

Chief  Financial  Officer 
Belleville  News-Democrat 
P.O.  Box  427 
Belleville,  IL  62220-0427 
A  Knight  Ridder  Owned  Newspaper 
An  Equal  Opportunity  Employer 

MAILROOM 

MAILROOM  OPERATOR  needed  with 
strong  Harris  skills  (14-72  +  2299), 
Icon  controlled.  Send  resume  with 
salary  requirements  ta  The  Post  & 
Courier,  John  Bates,  134  Columbus 
Street,  Charleston,  SC  29403-4800. 


SEND  E&PBOXREPUESTO: 

Editor  &  Publisher 

Classified  Ad  Dept. 

11  West  19th  St. 
New  York,  NY  10011 


_ MAILROOM _ 

MAILROOM  SUPERVISOR 

We  are  looking  for  a  hands  an 
mailroom  supervisor  for  a  Southeast 
newspaper  under  50,000  circulation. 
Successful  candidate  would  have  5 
or  more  years  of  supervisory  expe¬ 
rience,  excellent  mechanical,  tech¬ 
nical  and  maintenance  knowledge 
of  all  mailroom  equipment  including 
insertion  machinery,  counter  stackers 
and  tying  machines.  Familiarity  with 
different  types  of  equipment  is  a  plus. 
Successful  candidate  must  possess 
excellent  supervisory  skills  including 
ability  ta  maintain  and  motivate  a 
productive  mailroom  staff.  Strong  plan¬ 
ning  and  organizational  abilities  are  a 
must. 

Our  company  offers  a  competitive  com¬ 
pensation  and  benefits  package. 
Send  resume  and  salary  history/ 
requirements  to  Box  08518,  Editor  & 
Publisher. 


NEW  MEDIA 


WORK  AND  PLAY  in  the  Northwest. 
Westmedia  Corporation  is  looking  for 
an  aniine  community  manager.  This 
positian  offers  the  qualified  candidate 
an  entrepreneurial  opportunity  in  an 
established  media  company.  If  you 
have  a  B.A.  and/or  experience  please 
send  resume  to  Westmedia  Corpara- 
tion,  Attn:  David  Natt,  P.O.  Box 
189,  Longview,  WA  98632  or  E-mail: 
dmn@tdn.com.  Job  description  avail¬ 
able.  Westmedia  is  an  equal  oppar- 
tunity  employer. 

PHOTOGRAPHY 

DIREaOR  OF  PHOTOGRAPHY 

The  Roanoke  Times  (circ.  107,000 
daily,  1 1 7,000  Sunday)  seeks  an  enthu¬ 
siastic,  energetic  person  who  will  enjoy 
working  in  our  team  environment  to 
become  Director  of  Photography. 

Located  in  Virginia's  Blue  Ridge  Moun¬ 
tains,  Roanoke  is  an  attractive  city  with 
outstanding  amenities  for  fomilies.  The 
photo  director  supervises  seven  photo¬ 
graphers  and  coordinates  coverage 
with  two  staffers  in  a  bureau.  Photo 
department  and  studio  were  totally 
renovated  in  1 997. 

Applicants  must  be  outstanding  man¬ 
agers  and  communicators  who  value 
our  collegiol  atmosphere.  Must  have 
strong  photo  editing,  design  and  orga¬ 
nization  skills;  a  good  grasp  of  digital 
technology;  solid  budget  and  inventory 
management  ability.  B  A.  or  B.S.  degree 
required.  Salary  based  on  experience. 

EEO 

Management  experience  preferred 
By  JUNE  8,  send  resume,  a  biography 
detailing  why  you  have  the  skills  to 
do  this  fun  and  challenging  job, 
and  three  references  to  Wendy  Zom- 
parelli,  editor.  The  Roanoke  Times, 
P.O.  Box  2491,  201  W.  Campbell 
Avenue,  Roanoke,  VA  24010-2491. 
Questions?  Call  Keith  Graham,  (800) 
346- 1234  ext.  382. 


_ PREPRESS _ 

PREPRESS  MANAGER 

Zone  3  daily  has  an  immediate  2nd 
shift  opening  for  a  prepress  manager. 
A  minimum  of  3  years  experience  in 
newspaper  production  management 
is  desired.  Successful  candidate  will 
possess  strong  organizational  skills, 
demonstrated  leadership  ability  and 
familiarity  with  electronic  prepress 
systems  and  equipment.  Send  resume 
and  salary  history/ requirements  to  Box 
08440,  Editor  &  Publisher. 

PRESSROOM 

NIGHT  PRESS  SUPERVISOR 

Chattanooga  Publishing  Company 
is  searching  far  a  Night  Pressroom 
Supervisor  to  direct  our  staff  of  1 1 .  Suc¬ 
cessful  candidate  will  have  strong 
supervisory  and  interpersonal  skills. 
Must  have  the  ability  ta  run  dou¬ 
blewidth  presses,  train  and  schedule 
employees  and  maintain  quality  stan¬ 
dards.  Send  resume  and  salary  require¬ 
ments  to: 

Chattanooga  Publishing  Company 
Attn:  Gary  W»b 
400  E.  11th  Street 

Chattanooga,  TN  37403 

PRESSROOM  MANAGER 

Zone  3  daily  has  an  immediate  open¬ 
ing  for  a  person  with  a  minimum  of  5 
years  experience  in  newspaper  press¬ 
room  management.  We  are  searching 
for  a  manager  with  exceptional  com¬ 
munication  and  people  skills.  Suc¬ 
cessful  applicant  must  also  have  the 
ability  to  establish  a  strong  pre¬ 
ventative  maintenance  program  os  well 
as  set  and  maintain  quality  standards. 
Send  resume  and  salary  history/ 
requirements  to  Box  08398,  Editor  & 
Publisher. 


_ PRESSROOM _ 

THE  QUAD  CITY  TIMES  is  seeking  a 
manager  to  lead  its  day  side  Colorliner 
press  operations.  Outstanding  press 
skills  are  required  along  with  man¬ 
agement  experience  and  good  com¬ 
munication  and  team  skills.  The  day 
manager  participates  regularly  in 
cross-functional  meetings/ projects  and 
needs  the  ability  to  work  with  other 
departments  in  a  solutions  oriented, 
big  picture  environment.  This  manager 
is  a  management  team  member  and 
reports  directly  to  the  co-publishers. 

If  the  above  is  of  interest  to  you  please 
apply  to: 

Ctuod  City  Times 
Human  Resources  Department 
Attn:  Jill  DeKeyser 
500  E.  Third  St. 

Davenport,  lA  52801 
EOE 


PRODUCnON/TECH 

OPERATIONS  DIREaOR 

Immediate  opening  at  70,000  AM 
(77,000  Sunday)  family-owned  news¬ 
paper  in  competitive  Northeast.  Re¬ 
sponsible  for  overall  operations  of 
Systems,  Pressroom/Mailroom,  and 
Facilities  Department.  Offset  experi¬ 
ence  important.  Resumes  to  Box  08528, 
Editor  &  Publisher. 


PRESS  OPERATORS 
JOURNEYPERSON 

The  Cincinnati  Enquirer  is  seeking 
quality  conscious  individuals  with  a 
minimum  of  one  years'  journeyperson 
experience  operating  Gass  metro/ 
metroliner  presses  and  multi-presses.  If 
interested  in  more  information  please 
call  Valerie  Mays  at  (513)  768-821 1 
and  fax  resumes  to  (5 1 3)  768-82 1 0. 


E&P  Classified 

It’s  Your  People-to-People 
Meeting  Place 

Find  your  editor,  advertising  manager,  artist,  sales  repre¬ 
sentative,  circulation  manager,  public  relations  or  produc¬ 
tion  person  with  an  ad  in  Editor  &  Publisher.  We  reach  the 
working  journalists  you  want  to  reach,  every  week.. .83,000 
strong. 

Rates  and  order  form  are  at  the  end  of  the  Classified  sec¬ 
tion.  To  increase  accuracy  and  expedite  placement.  Fax 
your  ad  to  (212)  929-1259,  or  mail  it  to: 

Editor  6^  Publisher 
Classified  Department 
11  W.  19th  Street 
New  York,  NY  10011 
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HELP  WANTED 


PRODUaiON/TECH 

PRODUaiON/TECHNICAL  DIREaOR 

SANTA  FE  NEW  MEXICAN,  25,000 
circulation  daily,  seeks  director  for  pre¬ 
press,  press,  mailroom.  Goss  Urbanite 
and  Mac  knowledge  helpful.  You  don't 
need  to  run  the  press  or  fix  the  Mac, 
but  you  need  to  be  a  strong  motivator 
of  people  who  do.  One  of  few  inde¬ 
pendents  left,  we  value  quality  and 
staff  participation.  Excellent  benefits, 
401  (k)  and  salary  that  more  than 
matches  our  size.  Find  out  about  us; 
check  our  web  site:  sfnewmexican.com 
Then  send  resume,  references  and 
salary  requirements  to  Billie  Blair, 
associate  publisher,  P.O.  Box  2048, 
Santo  Fe,  NM  87504  or  fox  to  (505) 
988-7028,  or  call  (505)  986-3000. 


PUBLICATIONS  SPECIALIST,  Software 
Trainer.  Mac/PC  experience  necessary. 
If  you  know  prepress,  SQL,  or  NT, 
like  travel,  and  want  out  of  dead¬ 
line  dilemmas,  send  resume  to  Managing 
Editor,  Inc.,  Attn:  Peter,  101  Greenwood 
Avenue,  Suite  330,  Jenkintown,  PA 
1 9046  or 

E-mail:  pkelts@maned.com 


PUBUC  RELATIONS 


PUBLIC  RELATIONS.  Experienced  com¬ 
municator  with  agribusiness,  environ¬ 
mental  or  food  industry  background. 
Solid  writing  skills,  self-motivated,  flex¬ 
ible,  team  player  with  good  project 
management  skills.  Send  resume  and 
cover  letter  to  Fleishman  Hillard  Inter¬ 
national  Communications,  Attn:  Mil 
Shegog,  200  North  Broadway,  St. 
Louis,  MO  63102.  Fox:  (314)  982- 
8670.  E-mail  address: 

shegogm@fleishman.com 

PUBUC  AFFAIRS 

SEEKING  PUBLIC  AFFAIRS  self-starter 
for  nation's  largest  and  most  dynamic 
competitive  local  phone  company  with 
executive  offices  in  Dayton,  NJ. 
Responsibilities  include  drafting  press 
releases,  speeches  and  executive  pre¬ 
sentations,  as  well  as  handling  media 
relations,  special  events  and  other 
related  communication  activities.  Min¬ 
imum  of  four  years  daily  newspaper  or 
broadcast  writing  experience,  or 
equivalent  PR  or  corporate  telecom¬ 
munications  experience.  Some  travel. 
Excellent  benefits.  Salary  mid  forties. 
Send  resume  to  Box  08529,  Editor  & 
Publisher. 


CLASSIFIED 

ADVERTISING 

DEADLINES 

In-Coluinn  Advertisements 

Tuesday  noon  (EST)  for 
following  Saturday  issue 

Cla.ssified  Display 
Friday  5pm  (EST)  8  days  prior  to 
publication 


_ PUBUSHING _ 

CONTINUING  EDUCATION 
COURSE  ACQUISITIONS  EDITOR 
Identify,  recruit  and  contract  authors  to 
produce  course  resources.  Develop 
initial  sales,  marketing  and  promotion 
plans  for  CE  courses.  Requires  a  Ph.D. 
in  kinesiology,  exercise  science, 
physical  education  or  a  related  field 
and  knowledge  of  computer  assisted 
instruction. 

VIDEO  DEVELOPMENT  SPECIALIST 
Conceptualize  and  design  educational 
videos  for  the  leading  publisher  in  the 
physical  activity  field.  Strong  back¬ 
ground  in  education  resource  devel¬ 
opment  within  physical  education  pre¬ 
ferred.  Experience  developing  educa¬ 
tional  video  instruction  tools  and  script 
development  essential . 

SALES  DIREaOR 

A  professional  to  expand  our  sales  in 
growing  retail  and  college  book 
markets.  Solid  leadership  and  commu¬ 
nication  skills  needed,  with  demons¬ 
trated  success  in  building  and 
maintaining  wholesaler,  library,  inde¬ 
pendent  commission  sales  rep  and 
bookseller  relationships.  Minimum  5 
years  sales  and  management  experi¬ 
ence  in  publishing. 

Positions  are  based  in  Champaign  ,  IL, 
home  of  the  University  of  Illinois. 
Excellent  benefits  package  includes 
401  (k)  with  profit  sharing,  fitness  facil¬ 
ity  and  subsidized  cafeteria.  Send 
cover  letter  and  resume  to  Human 
Resources,  Human  Kinetics,  P.O.  Box 
5076,  Champaign,  IL  61 825-5076  or 

E-mail:  paigeh@hkusa.com 
For  more  information,  visit 

www.humankinetics.com  EOE 


_ SALES _ 

SALES  DIREaOR 

Midwest  independent  daily  newspaper 
has  an  immediate  opening  for  a  Sales 
Director.  The  primary  objective  of  this 
position  is  to  direct  and  manage  sales 
and  marketing  operations.  The  com¬ 
pany  has  five  divisions  including  a 
daily  newspaper,  weekly  newspaper, 
commercial  printing  unit,  video  pro¬ 
duction  unit  and  Internet  unit.  The  daily 
newspaper  has  a  circulation  of  32,000 
weekdays,  Saturday  circulation  of 
37,000  and  Sunday  circulation  of 
42,000.  Training  and  development 
skills  required.  Budget  preparation  and 
management  required.  Supervision 
duties  for  approximately  60  employ¬ 
ees.  Minimum  of  four  year  degree  or 
related  experience  with  extensive 
emphasis  on  marketing;  five  years  of 
management  experience  preferred;  prov¬ 
en  leadership  skills  and  ability  to  work 
as  part  of  a  top  management  team 
required. 

To  apply  submit  resume  and  references 
to  Debbie  Hayden,  Human  Resources, 
Eau  Claire  Press  Company,  P.O.  Box 
570,  Eau  Claire,  Wl  54702.  Fax  to 
(715)  833-9244  or  E-mail 

haydend@ecol .  net 


Job  Hunting? 

Buying? 

Selling? 

Hiring? 

OR  JUST  LOOKING? 


Use  the  best  read  Classified  Ad 
Pages  in  the  industry 

E&P's  Classified  Section  is  where  you'll  find  the 
used  equipment  you  need,  discover  new  employ¬ 
ment  opportunities,  get  a  feel  for  who’s  hiring 
where,  find  the  key  professionals  to  make  your 
newspaper  run,  sell  your  used  equipment,  locate 
industry  service  providers,  even  buy  or  sell  your 
newspaper  business. 


New  ads  every  week! 


Rates  and  information  are  in  this  section. 

To  place  your  classified  ad. 

FAX:  (212)  929-1259  Phone:  (212)  675-4380  ext.  173 
E-mail:  hazelp@mediainfo.com 

Mail:  E&P  Classified  Ads,  1 1  West  19th  Street,  New  York,  1001 1 
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CLASSIFIED  ADVERTISING 
INFORMATION 


DEADLINES 


LINE  ADS  -  Tuesday  at  noon  (EST)  for  the  next  Saturday’s  issue. 
DISPLAY  ADS  -  Space  reservation  8  days  prior  to  publication 
date;  camera  ready  copy  5  days  prior  to  publication  date. 


LINE  AD  RATES 


Rates  are  per  line,  per  issue,  3  line  minimum,  count  approximately 
34  characters  ancl/or  spaces  per  line,  no  abbreviations. 


HELP  WANTED 

(includes  online  posting) 

1  week . $11.15 

2  weeks  . $9.85 

3  weeks  . $8.60 


POSITIONS  WANTED 

(includes  online  posting) 

1  week  . $5.20 

2  weeks  . $4.35 

3  weeks  . $3.60 


4  weeks  . $7.45  4  weeks  . $3.35 

ALL  OTHER  CLASSIFICATIONS 

(online  not  included) 

1  week . $9.50 

2  weeks  . $8.40 

3  weeks  . $7.35 

4  weeks  . $6.35 

BOX  REPLY  SERVICE 

Count  box  service  as  an  additional  line  in  copy 
Line  Ads  -  Add  $12.60  per  insertion 
Positions  Wanted  -  Add  $6.30  per  insertion  USA 
All  international  box  reply  -  $27.50 


DISPLAY  AD  RATES 


The  use  of  borders,  boldface,  logos,  etc.  on  classified  ads  charged 
the  following  rates  per  column  inch,  per  insertion. 

(1  column  inch  minimum) 

1  week . $110  pci 

2-5  weeks . $105  pci 

6 -13  weeks . $100  pci 

14-26  weeks . $  95  pci 

27-52  weeks . $  90  pci 


PAYMENT 


Make  ctieck  payable  to  Editor&  Publistier 
or  ctiarge  to  your  American  Express, 

VISA  I  ^  MasterCard  or  Visa.  Please  supply  name 

■■■■  '•dpniipr  on  card,  account  number,  expiration  date 

and  card  holder’s  signature. 

Please  nOe:  International  ads,  new  accounts  and  positions  wanted  ads  nnjstpiei>ay. 


POSITIONS  WANTED 

CIRCULATION 

EDITORIAL 

CIRCULATOR,  20  years  experience. 
Skilled  in  Circulation  Operations.  Prov¬ 
en  frock  record.  CF3pf@aol.com 

INVESTIGATIVE  editor  delivers  smart 
and  award-winning  projects  with  fre¬ 
quency  and  efficiency.  Con  get  the  best 
out  of  your  projects  staff.  A  huge  asset 
to  any  paper  or  magazine  trying  to 

EDITORIAL 

EXPERIENCED  EDITOR/WRITER 

SEEKS  POSmON 

Publishers,  companies,  frode  ossocio- 
fions  in  fhe  Bolfimore/DC  area.  Are 
you  looking  for  someone  with  man¬ 
agerial,  editorial  and/or  computer 
experience?  For  o  resume,  write  to  Box 
08495,  Editor  &  Publisher. 

build  an  investigative  reputation. 

Comes  with  years  of  experience  in 
news,  layout,  art  and  photo  os  well. 

Zone  2  preferred.  Reply  to  Box  08505, 

Editor  &  Publisher. 

VETERAN  DC  Journalist  with  expertise 
in  Health  Care  seeks  freelance/ contract 
assignments.  Computer/Internet  savvy, 
wire  service,  newspaper  background. 

E.  Beck  (703)  250-1608  or 

ekbeck@erols.com 

EXPERIENCED  oword-winning  editor/ 
reporter  seeks  new  career  ^ollenge 
with  specially  publication  or  pubTic 

relations.  (305)  891-2595. 

WRITER:  Developmental  Psychologist/ 

Ph.D.  for  freelonce  writing  on  parent¬ 
ing,  child  development. 

Idavey@sjcme.edu 

PROFESSIONAL  CARTOONIST  seek¬ 
ing  0  new  staff  position.  Publisher  must 
be  mentally  stable.  (770)  937-0449, 
Allison  Garwood. 

TRAVEL  WRITERS  WANTED 

Desperation  is  a  fealher  in  your  cap 

Beck 

TRAVEL  photographer  seeks  writers! 

For  magazines,  newspapers,  booksi 

Free  travel!  Jeff  (973)  575- 1 005. 

TO  PLACE  AN  AD 


Mail,  fax  or  e-mail  line  advertising  copy.  Please  include  the  following 
information;  1.  Name,  2.  Company,  3.  Mailing  Address,  4.  Phone, 

5.  Ad  Classification,  6.  No.  of  insertions,  7.  Amount  $  enclosed. 

Or  place  your  ad  online  wvyw.mediainfo.com 

Please  contact  us  for  display  ad  copy  specifications  and  procedures 

MAIL;  Editor  &  Publisher  Classified  Ads 

11  W.  19th  Street,  New  York,  NY  10011 
FAX:  (212)929-1259 
E-Mail;  hazelp@mediainfo.com 
mattw@mediainfo.com 
eileenl@mediainfo.com 


Attention: 

Positions  Wanted  Advertisers 

For  quicker  placement, 
you  can  Fax  or  e-mail  your  Positions 
Wanted  ad  along  with  your 
Visa/MasterCard/American  Express  card 
number  and  expiration  date. 

(212)  929-1259  or 
E-mail:  mattw@mediainfo.com 


\  E&P  EMPLOYMENT  ZONE  CHART 

\  Use  zone  number  to  indicate  location  without  specific  identification 


QUESTIONS? 


VOICE:  (21 2)  675-4380  (Monday  -  Friday  -  9  AM  -  5  PM  EST) 

Hazel  Preuss  /  Extension  171 
Matt  Wilcox  /  Extension  173 
Eileen  Long  /  Extension  170 

FAX:  (212)  929-1259  or  E-mail;  eileenl@mediainfo.com  anytime. 
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SHOP  TALK  AT  THIRTY 


BY  GILBERT  CRANBER( 


Starr  Off  Mark  On  Press 
Attribution  Slam 


Does  independent  coun¬ 
sel  Kenneth  Starr  have  a 
low  opinion  of  journalists? 

Is  he  simply  ignorant  about 
the  news  business?  Or  has  loyalty  to 
his  staff  made  him  oblivious  to  the 
obvious? 

Starr  invited  just  such  speculation 
when  he  was  confronted  recently  with 
evidence  by  the  president’s  attorney, 
David  Kendall,  about  the  independent 
counsel’s  office  and  the  many  legal  and 
ethical  obligations  of  prosecutors  not 
to  comment  on  “the  nature  or 
progress”  of  ongoing  criminal  investiga¬ 
tions. 

THE  PRESS  OFTEN  LIES? 

Kendall  pointed  out  that  Starr’s 
staffers  were  identified  as  anonymous 
sources  in  many  of  the  stories  about 
Starr’s  investigation  of  the  White 
House.  To  which  Starr  retorted,  the 
press  “often”  gives  “misleading  attribu¬ 
tions.” 

In  other  words,  the  press  often  lies. 
Surprisingly,  press  groups  and  news 
organizations  were  all  but  silent  about 
the  slur. 

Here  are  some  of  the  examples  cited 
by  Kendall  of  how  Starr’s  staffers  fig¬ 
ured  in  news  accounts; 

“[Sjources  in  Starr’s  office  have 


Cranberg,  former  Des  Moines 
Register  editorial  page  editor,  teaches 
journalism  at  the  University  of  Iowa. 
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told,”  “they  also  tell  us  from  Starr’s 
office,”  “prosecutors  painted  a  different 
picture,”  “ investigators  said,”  “ sources 
close  to  Starr  describe,” “a  source  close 
to  the  prosecutor  insisted,” “sources  in 
Starr’s  office  told  me  yesterday,” 
“lawyers  for  Mr.  Starr  . . 

.  have  said,” “some 
members  of  Mr.  Starr’s 
legal  team 
are  . . .  concerned,” 

“Starr’s  investigators 
expect,”  “people  famil¬ 
iar  with  Starr’s  strategy 
said,”  “sources  close  to 
Independent  Counsel 
Kenneth  W.  Starr’s 
Whitewater  investiga¬ 
tion  said,” “Mr.  Starr’s 
staff  was  described  as 
believing,”  “according 
to  a  source  close  to  the  prosecutors,” 
“while  lawyers  in  his  office  think,”  and 
so  on. 

Stories  cited  by  Kendall  came  from 
NBC  Nightly  News,  the  New  York 
Times,  Washington  Post  and  other 
mainstream  news  organizations.  To  be 
sure,  when  journalists  promise  confi¬ 
dentiality  to  a  source,  they  are 
honor-bound  to  protect  the  infor¬ 
mant’s  identity.  But  that  does  not  mean 
bamboozling  readers  and  viewers 
about  sources  to  throw  them  off  the 
track. 

DISCLOSE  AS  MUCH  AS  POSSIBLE 

When  NBC  News,  for  instance,  cited 
“sources  in  Starr’s  office”  for  a  report 
about  a  supposed  immunity  deal  with 
Monica  Lewinsky,  it  would  have  violat¬ 
ed  cardinal  journalistic  principles  to 
fabricate  the  source. 

On  the  contrary,  journalists  are 
instructed  repeatedly  that  when  they 
rely  on  an  anonymous  source  for  infor¬ 
mation,  they  owe  a  special  obligation 
to  disclose  as  much  as  they  can  about 
the  source  for  the  public  to  judge  the 
informant’s  reliability. 

Regrettably,  they  don’t  always  fulfill 
the  obligation,  but  Starr’s  claim  that 
news  organizations  “often”  falsify  refer¬ 
ences  to  sources  simply  is  unwarrant¬ 
ed. 


Here  is  a  sample  of  relevant  policies 
and  ethics  rules  that  illustrate  the  con¬ 
cern  by  news  organizations  that  read¬ 
ers  be  informed  rather  than  misin¬ 
formed: 

♦  “[Sjome  kind  of  identification  is 
almost  always  possible 
by  department  or  by 
position,  for  example 
—  and  should  be 
reported.”  — 
Washington  Post. 

♦  “If  an  unidentified 
source  must  be 
used, . . .  the  story 
shall  . . .  make  a  strong 
effort  to  indicate  the 
source’s  credibility  by 
describing  the  source 
as  fully  as  possible 
without  identifying 
him  or  her.”  —  San  Jose  Mercury 
News. 

♦  “(WJe  must  enter  carefully  into 
arrangements  to  protect  sources  and 
also  give  the  reader  as  much  informa¬ 
tion  as  possible  as  to  the  nature  of 
each  source. . . . 

“[T]he  reader  should  be  given  the 
maximum  amount  of  guidance  possi¬ 
ble.  “For  example,  it  is  preferable  to 
attribute  to  ‘an  official  in  the  mayor’s 
office’  or  to  ‘a  senior  law  enforcement 
official’  rather  than  to  ‘a  source.’  ” — 
Philadelphia  Inquirer. 

♦  “[Cjonsistent  with  the  promise  of 
anonymity,  we  should  tell  our  readers 
about  the  source’s  qualifications,  affilia¬ 
tions  or  biases”  —  Minneapolis  Star 
Tribune. 

♦  “The  public  is  entitled  to  as  much 
information  as  possible  on  sources’  reli¬ 
ability”  —  Society  of  Professional 
Journalists  code  of  ethics. 

♦  “The  newspaper  should  deal  hon¬ 
estly  with  readers  and  newsmakers.”  — 
Associated  Press  Managing  Editors 
Association  code  of  ethics. 

Clearly,  the  press  is  not  dealing  hon¬ 
estly  with  readers  if  it  falsifies  informa¬ 
tion  about  sources. 

Just  as  clearly,  Starr  is  blaming  the 
messenger  when  he  should  blame 
loose-lipped  staffers  for  breaching  their 
confidentiality  obligations. 


Starr  is  blaming 
the  messenger 
when  he  should 
blame 

loose-lipped 
staffers  for 
breaching  their 
confidentiality 
obligations. 
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My  subscribers  are  loyal.  When  they’re  shopping  for 
a  new  home,  car,  or  job,  they  don’t  even  think 
about  looking  anyplace  other  than  our  classifieds. 

Competition?  What  competition?  We’re  a  one 
newspaper  town! 

Maybe  some  or  even  most  of  this  was  true  ten  years  ago. 
But  the  “Times”  have  changed.  So  have  the  Herald,  Post, 
News,  Courier,  Journal,  Express,  etc.  and  where  you’ll  find 
them:  www.times.com, www.herald.com, www.post.com.... 

And  as  goes  the  news,  so  goes  the  classifieds. 

If  your  classifieds  aren’t  online  now,  chances  are  they  will 
be  by  this  time  next  year.  Are  you  ready?  Do  you  know  and 
understand  all  there  is  about  this  evolutionary  and  revolu¬ 
tionary  new  medium?  Online  classifieds  have  raised  all  sorts 
of  issues  about  branding,  alliances,  technolo©'  platforms, 
pricing,  staffing,  and  competition  from  many  new,  non¬ 
newspaper  sources.  Issues  the  experts  will  be  tackling  at 
this  conference. 

Change  and  growth  have  been  rapid  for  this  phenomenon 
we  call  Online  Classifieds.  Take  a  look  at  the  numbers: 

73%  of  U.S.  daily  and  non-daily  newspapers 
offer  online  classifieds. 

$1  -  $1.5  billion  in  advertising  dollars  will  be 
spent  online  during  1998. 

$35  -  $57  billion  will  be  spent  by  the  year  2000. 

$10  billion  worth  of  more  than  365  million 
e-commerce  transactions  occured  in  1997 

CAN  YOU  RISK  NOT  BEING  HERE? 


Things  to  do  before  your  Summer  Vacation:  Register  Today! 

The  Editor  &  Publisher  Online  Classifieds  Industry  Symposium,  October  5-7  at  The  Adam’s  Mark 
Hotel,  St.  Louis,  MO.  Register  before  July  31st  and  take  advantage  of  our  early  Summer  rate  of  just 
$695,  a  savings  of  over  $150!  For  further  information  or  to  register  online,  visit  our  Web  site  -- 
www.mediainfo.com  -  or  call  212-675-4380.  x314. 


Corporate  Sponsor 
Electric  Classifieds  Inc. 


Online 


ds  ...“on  the  linef?  You  ddcide. 


Which  of  these  statements 
best  describe  your  newspaper: 


We  have  a  bear  lcx:k  on  our  community’s  classified 
advertising  market. 


There  are  no  threats  to  my  classifieds  revenue. 


Here^  Your 
Better 


